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nough Proofs| "BROADCASTERS Curtain Raised on 


socided to organize advertising 
men, taking the customers out 
may soon be classed as 


for dinnel 


yer-timé labor. 

vevwey 
vhe star advertising solicitor who 
‘hinking of joining the Newspa- 


ser Guild wonders what would hap- 
‘on if he were called out on strike 
» the act of signing up a new ac- 


mnt 


u 


. + = 


Advertising salesmen may be or- 
nized by the Newspaper Guild, but 
ys far as their bosses are concerned, 
ders Will still speak louder than 
words 
* 2 2 


DuMaurier cigarettes are being 
,ivertised in a test campaign in 
Hartford. The customers passed 
every test except pronunciation. 


7, 7 


The test campaign for the new 
DuMaurier cigarette proved that as 
fg) as the general public is con- 
erned, the name is pronounced Du- 
¥ rier. 


> = oe 


‘The finest hams in the world,” 
issert Wilson & Co., “are made right 
here in America.” 

Meaning that we have the biggest 
hogs? 

vv vf 


Ontario and Quebec brewers are 
rying on a campaign for temper- 
ince, and hope the W. C. T. U. will 


ippreciate their earnest co-opera- 
10n 
v v v 
The W. C. T. U. not only would 
inate the Demon Rum in its 


horrid aspects, but also beer, 
wine and cigarettes. Corn-cob pipes, 
they concede, are okay. 


. - * 
New Zealand woman asserts 
the process of instilling new 


is in the minds of stalwart Brit- 
shers is too, too painful. They pre- 
ld wine, old friends and old 


leas 
7 Vv FT 
eral Foods is using 25,000 typi- 
il housewives as its laboratory, but 
ils to explain how they persuaded 


housewife to admit that she is 


j 
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Doughnut Corporation = of 

started a waffle sub- 
‘diary, but to conserve liquid as- 
*'s should have’ another devoted to 
t ind maple syrup. 


erica has 


, FF + 


frown over the huge 

of instalment sales now be- 
'g recorded. They worry chiefly be- 
the instalment buyers refuse 


conomists 


to 
v v v 
\ll the orators at the A.F.A. con- 
‘Non will have to do is to say the 
‘ne old things with a few new ver- 
‘ embellishments. 
+ 2 9 
Wrigley advertising is due for ex- 


The Cubs are on top. 


Copy Cus. 


C. W. Myers 


ADVANCE CONTEST 
RULINGS HALTED 


Department Views Told In 
Light of Kellogg Promotion 


New York, June 17.—Announce- 
ment by the Kellogg Company, Bat- 
tle Creek, of a new $54,000 prize con- 
test to be promoted by a campaign 
in daily newspapers, Sunday maga- 
zine sections and the company’s radio 
programs, serves to refute the re- 
port that, following completion of 
the recent $200,000 Old Gold contest, 
the Post Office Department would 
turn thumbs down on all subsequent 
contests requiring use of the mails 
on the grounds they violated the 
anti-lottery laws. 

Investigation of the attitude of 
postal authorities this week revealed 
two developments of importance to 
advertisers: 


Procedure Outlined 


1. The department will hereafter 
refuse to offer an advance informal 
opinion on contest rules, on the | 
grounds that such opinions have been 
misinterpreted in the past. Instead, 
contest sponsors are now told the 
department's solicitor will concern 
himself with such matters only after 
the mails have been used for the con- 
test and complaints have been re- 
ceived as a basis for investigation. 

2. The most objectionable feature 
of most advertising contests, in the 
eves of the Post Office, is the almost 
universal provision that “you can 
enter as many sets of answers as 
you wish.” This rule, postal inspec- 

(Continued on Page 47) 
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READY FOR 15TH 
ANNUAL MEETING 


Judicial Spirit to Prevail, 
Advance Report 


(Convention Program on Page 19) 

Chicago, June 17.—-Super-power, re- 
search, promotion and a music pool 
are leading subjects on the agenda 
of the 15th annual convention of the 
National Association of Broadcast- 
ers, to be held at the Hotel Sherman 
June 21-23. While advance indica- 
tions are that these important ques- 
tions will be discussed calmly and 
in a judicial spirit, those familiar 
with past conventions of the N. A. B. 
are somewhat skeptical that the ses- 
sions will be as innocent of fire- 
works as advertised. 

One of the questions causing a 
large volume of preconvention spec- 
ulation is the identity of the next 
president. The election will be held 
Tuesday morning, instead of being 
relegated to a spot on the tail end 
of the program, as heretofore, to 
insure presence of all delegates. 


Seek Highest Office 


C. W. Myers, KOIN, Portland, 
Oreg., has not indicated whether he 
wishes to don the- presidential toga 
for another year, but names of a 
large number of prominent broad- 
casters are being bandied about as 
possible successors. Six directors, 
as well as four officers, will be 


elected. 
Judge Eugene Octave Sykes, chair- 
man, broadcast division, Federal 


Communications Commission, will 
follow President Myers on the pro- 
gram, Monday morning, discussing 
“The Duty and Responsibility of the 
Broadcaster.” The outside viewpoint 
will again be brought Wednesday, 
when Arthur Pryor, Jr., vice-presi- 
dent, Batten, Barton, Durstine & Os- 
born, New York, will tell the results 
(Continued on Page 46) 


New York Conclave 


HEADS FEDERATION 


E. H. McReynolds 


Misiecinn Muir 
New President 


of News-Week 


New York, June _ 18.—Malcolm 
Muir, president of McGraw-Hill Pub- 
lishing Company, today resigned to 
become president of Weekly Publica- 
tions, Ine., publisher of News-Week, 
Vincent Astor announced. 

Mr. Muir succeeds Mr. Astor, who 
becomes chairman of the board of 
Weekly Publications. 


Up Through Ranks 


A member of the McGraw-Hill or- | 


ganization 30 years, Mr. Muir started 
on Chemical & Metallurgical Engi- 
neering in a minor capacity and 
worked steadily up through’ the 
ranks. 


Last Minute News Flashes. 


Mrs. Elliott Roosevelt to Buy Control of KFJZ 


Fort Worth, Tex., June 
of the President, has contracted 


18.— Mrs. 
to buy a 


Elliott Roosevelt, daughter-in-law 


majority interest in Station 


KFJZ from Ralph S. Bishop, subject to approval of the Federal Communi- 


cations Commission. Elliott 


Roosevelt, vice-president for Hearst 


Radio, 


Ine., in this area, said it is a private investment by Mrs. Roosevelt. 


Legion Post Sponsors Law and Order Copy 
Lansing, Mich., June 18.—A full page advertisement in the Lansing 
State Journal today announced formation of a Law and Order League by 
the American Legion and sought public support for a plan “to supply law 
enforcement agencies with sufficient volunteer personnel to execute their 

duties under all circumstances.” Full page copy weekly is planned. 


WIND Signs University of Chicago Grid Games 


Chicago, June 18.—University 


of Chicago 


football games will be 


brought back on the air this fall, it was announced today, with the signing 


of an exclusive contract with Station WIND. 


cast last year. 
contract. 
beer and liquor advertising barred. 


The games were not broad- 


A “moderate sum” was said to be paid Chicago for the 
Selection of sponsors will be subject to Big Ten rules with 


Country Newspapers Plan Own United Front 
New York, June 18.—P. B. Scott, American Press Association, today 
announced plans for formation of a new organization to launch a “United 


Front” campaign for country newspapers. 


The project is endorsed by 


Frank E. Tripp, spokesman for the main United Front drive, he said. 


Dog Dialog Features New Ken-L-Ration Campaign 


Rockford, Ill., June 18.—Conversation 


between dogs will feature a 


fractional page campaign of Chappel Bros., to start in July in The Ameri- 
can Weekly, This Week and Metropolitan Sunday Newspapers through C. 


Wendel Muench & Co., Chicago. 


BROAD PROGRAM 
READY FOR AFA 
CONVENTIONEERS 


Emphasizes Strides Toward 
Solving Today’s Problems 


(Convention Program on Page 19) 


New York, June 18.—With  busi- 
ness in a period of rapid transition 
and problems of self-control, gov- 
ernment regulation and better in- 
terpretation of industry to a _ rest- 
less public facing the profession, 
leaders in advertising throughout 
the country will make the Hotel 
Pennsylvania an _ inspiring focal 
point when the 33rd annual conven- 
tion of the Advertising Federation 
of America opens four-day sessions 
here Sunday. 

The ramifications of problems 
confronting advertising today and 
the long strides made toward meet- 
ing these problems are e" idenced 
in the tenor of the elaborate pro- 
gram outlined. 


AFA Speakers Named 


Among the galaxy of speakers 
who will appear at the general A. 
F. A. sessions, the Federation pro- 
gram committee, headed by H. B. 
LeQuatte, has included such _ out- 
standing men as Henry Eckhardt, 
president of Kenyon & Eckhardt, 
iIne., and chairman of the board, 
American Association of Advertis- 
ing Agencies; Grover A. Whalen, 
president of the New York World 
World’s Fair 1939, Inc.; 

Lowell Thomas, news commenta- 
tor and president of the Advertising 


| Club of New 
York; Fiorello 
H. LaGuardia, 
mayor of New 
York, and Clay- 
ton Rand, pub- 
lisher of The 
Guide, Gulfport, 


Miss., and presi- 
dent of the Na- 
tional Editorial 
Association. 

E. H. McRey- 
nolds, director 
of publicity and 
advertising, Mis- 
souri Pacifle Lines, St. Louis, and 
president of the A. F. A., and Strick- 
land W. Gillilan, well-known humor- 
ist, also will occupy a top spot in the 
formal presentations as well as in 
administration of the entire program. 
Departmental programs likewise are 
replete with names of nationally 
known advertising and _ business 
leaders. 


C. H. Lang 


Reception Planned 


A reception for all delegates has 
been planned for 4 p. m., Sunday 
by the Advertising Club of New 
York at 23 Park avenue, and the 
Crowell Publishing Company will 
give a buffet supper at the Waldorf 
for women delegates. 

Special entertainment including a 
boat ride around Manhattan and 
visits to radio stations, to the Em- 


pire State and RCA buildings have 
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ADVERTISING AGE 


| 
|/noted industrial artist and designer, 
and executed by J. M. Bunscho, Inc. 


Newspaper promotion men and 
newspaper advertising executives 
are the only groups to hold three- 


day sessions, the other departments 


meeting Tuesday only. 
Members of the National News- 
paper Promotion Association will 


get some advice on “Better Contact 
Between the Promotion Department 
and the Special Representative” 
from James Coveney, of Geo. A. Mc- 
Devitt Company, when he speaks at 
the Monday morning session. 


Will See Movie 

They will see a motion picture 
play for salesmen, “Beware of Men- 
talitis,’” by R. M. MeclIntire, man- 
ager of agencies for the Des Moines 
Register and Tribune, and will hear 
addresses from men in three dif- 
ferent fields: Henry B. Moore, De- 
partment of Commerce, on ‘Mod- 
ernizing Promotion with Trade Sta- 
tistics”; Virgil B. Angerman, pub- 
lisher of Science & Mechanics, “How 


Edith Ellsworth 


H. B. LeQuatte Publishers Can Use Direct Mail 

——= = | Profitably”:; and Frank Coutant, 

been planned as features of the four|in the college and high school divi-| vice-president, Brown & Tarcher, 

“ day gathering. sions, respectively, of the ApveRTISING | “Research Relations Between News- 
ae A feature of the opening general] Ack student essay contest. paper and Agencies.” 

session will be the awarding of cer-| These students, who will at-| Newspaper Advertising Execu- 

tificates to John Milton Caldwell,|tend the convention as guests of|tives Association members will hear 

i University of Michigan, and Althea| Apverrisinc AGE, will receive checks | two addresses on retail advertising, 

fi Issermoyer, Allentown, Pa., High|for $250 each, and certificates of|the first one at the opening session 

Schoel, winners of the first awards|award designed by Dale Nichols,| Monday by Charles H. Carson, ad- 


oines Register 


mea Oy 5 


NEW PACA PRESIDENT 


Louis R. Koch, Foster & Kleiser, Long 

Beach, was elevated to the presidency 

of the Pacific Advertising Clubs Associa- 

tion at the Salt Lake convention last 
week, 


vertising director of the Times and 
World News, Roanoke, Va., on “Spe- 
cial Campaigns of Retail Advertis- 
ing” and the other Tuesday morning 
by Bernice Fitz Gibbon, publicity 
director, John Wanamaker, Inc., on 
“Retail Advertising Copy.” O. C. 
Harn, managing director, Audit Bu- 
reau of Circulations, will open 
Tuesday’s session, speaking on 
“Newspaper Circulations.” 

The promotion men are having two 
clinic breakfasts Tuesday, one on 
radio and one on budgets. With six 
other clinics scheduled for the morn- 
ing, they will get together at 10:30 
to learn from Harford Powel, vice- 
president, Kimball, Hubbard & Pow- 


el, “How to Promote Yourself as 
well as Your Newspaper.” 
The Tuesday afternoon clinics 


will be interspersed with talks by 
John Caples, Batten, Barton, Durs- 
tine & Osborn, on “Tested Selling’ 
and Zenn Kaufman, co-author of 
“Showmanship in Business,” on 
“Greatest Show on Earth.” A busi- 
ness meeting at 9:30 a. m. Wednes- 
day will conclude the NNPA meet- 
ing. 


Lovejoy Is Luncheon Speaker 


The advertising executives’ will 
hear Frank W. Lovejoy, advertising 
manager of Socony-Vacuum Oil 
Company, at their noon luncheon 
Tuesday, speak on “So That’s How 
It’s Done,” and in the afternoon will 
hear Frank E. Tripp, general man- 
ager, Gannett Newspapers, and Les- 
ter M. Malitz, director of media, Ce- 
cil, Warwick and Legler, Inc. The 
NAEA business meeting will be held 
Wednesday morning at which time 
discussion of the United Front pro- 
gram probably will be an important 
factor. 

One of the convention highlights 
will be a Retail Advertising Con- 
ference Tuesday when a program 
presenting the problems of the retail 
merchant and advertiser will be dis- 
cussed. Part of the session will see 
presentation of a dramatic playlet ex- 
plaining a “consumer,” to be givén 
by Mrs. Anna Steese Richardson, as- 
sociate editor, Woman’s Home Com- 
panion, following her address on 
“Consumers As I See Them.” Major 
Benjamin H. Namm, president of 
The Namm Store, Brooklyn, chair. 
man of the program, will speak on 
“Todav’s Advertising.” 

Those attending the afternoon ses- 


” 


COAST CONCLANE 
SUPPORTS TIT 
OF ‘UNIVERSI 


Rousing Five-Day Meeting 
Held at Salt Lake 


(Additional Pictures on Page 5) 


Salt Lake City, June 17.—, », 
versity of Advertising” wil] attract 
larger and more enthusiastic atte, 
ance than a mere convention, ai 
500 members of the Pacific Adyer 
ing Clubs Association proveq ,, 
point at the 34th annual cong, 
here this week. An array or gay 
from all fields of advertising jyg: 
fied the new title for the fiyagy, 
gathering which went far to gy, 
stantiate the claim that Pacific Qogy 
conventions are second to none jy 
this country in magnitude ang ip 
spiration. 

Louis R. Koch, sales manage 
Foster & Kleiser Company, [py 
Beach, Cal., was elected preside, 
of the P. A. C. A. Tuesday, succegg 
ing Lou E. Townsend, Bank of Ame 
ica, San Francisco. Hal H, King 
Seattle Times, succeeds Mr, Ko) 
as senior vice-president, his electigy 
also being a gracious gesture to the 
host city, Salt Lake, of which y; 
King is a native, and whose Univers 
ity of Utah he attended. 


Other New Officers 


Emily Eisenhauer, Portland Powe 
Company, was elected vice-presidey: 
at large, and James E. Walters, Ly 
Angeles Times, was named secretary- 
treasurer, in keeping with the trad. 
tion that he and the president shoul 
be able to get together frequently for 
ciscussions in their guidance of the 
association. 

Three vice-presidents were re 
elected in the persons of James 
Lightbody, British Columbia Electric 
Railroad Company, Vancouver, dis 
trict 1; Edwin E. Thomas, The States. 
man, Salem, Oreg., district 3; and 
Maurice W. Heaton, Los Angeles, dis 
trict 5. Earl V. Weller, an attorney 
of Oakland, Cal., prominent in the 
work of the advertising club of that 
city, was elected vice-president for 
district 4. 

Among speakers who dug deepl) 
into their experience in the adver 
tising field for principles which 
would aid their audiences to improve 
their own output in quality were 
Dr. Adam S. Bennion, assistant | 
the president, Utah Power & Light 
Company; William A. Thomson, i 
rector, Bureau of Advertising, Amer: 
can Newspaper Publishers Associa 
tion, whose address is reported els 
where in this issue; A. C. Nielset, 
Chicago research expert, and Elliott 
M. Epsteen, attorney, San Francis 
Advertising Club. 

Another, and not the least, was 
Warren E. Kraft, vice-president, Er 
win, Wasey & Co., Seattle, whose aé 
dress Monday was faithful to the 
“university” {dea conceived by te 
Pr, #2. &, 

While some may scorn the methods 
of politicians, Mr. Kraft said, adve? 
tising men may profit from a stud) 
of their ability to sway the masses 
Certainly they have demonstrate 
showmanship which may be envité 
by any merchandiser. 


sion will get tips on “New Angles Mr. Kraft espoused a program of 

in Sales Promotion” from William |“face lifting” back of the advertisiné 
(Continued on Page 47) (Continued on Page 49) 
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to see it, in the 


MONEY-COVERAGE 
In the Central West .... 


—is best attained by placing your advertising where 
the men who spend money to make money are sure 


Chicago Hournal of Commerce 


— AND LA GALA STREET 
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4 ADVERTISING AGE Jur2 21, 1937 
- —~- - —— - . _ = — eeereeroet . : - — a SS June 21, 
Puffed Wheat a ee cessed syouein aera wate rematch — mi Shoe Repair Expert GLASS M A K F RS 
ourt a ansas City heard volumi-|5 ar 2 ¢ ny © LFaGemaras, | ; 
ws ifi T ‘nous testimony on the question of |Such as ‘Puffs,’ ‘Puft,’ ‘Puffets,’ and | lala oft Cin® President 4 
peci 1c erm, whether the Quaker Oats trademarks |thers which seem to have been) _° , : ‘ 


Court Decides 


Po i een _| Business Paper Moves Long an active worker in the club, | 
rhe court held that since the pro-| ‘ . ; SE .| he succeeds Max Livingston. 
cessing or cooking. to which the| Western Furniture Retailing has ; 
; ; 


Chicago, June 17. 


court decision holding that Puffed : mas : , 
J moved from Los Angeles to San 
Wheat and Puffed Rice are valid|#rains are subjected to make them Francisco, where it will be quartered McKay Leaves GCF | 
trademarks of Quaker Oats Com-|ready to serve, causes complicated|jn the new Western Furniture Ex- Edward S. McKay, district public- | . P 
pany, the latter company prepared | chemical and other changes not de-|change. ity representative in the Chicago of- First Complaint Under Pat 


this week to move against a host of 
small companies which have adopted 


some variation of these names on the 
theory that they were generic, rathe) 
than specific terms. 


Before enjoining Frederick P. Kie-| 
wit from using “Puffed,”’ “Puft,” or 
trade- 


iny simulation thereof as a 


Following a 


shoe repairing and hat renovating | 
jestablishment, was elected president | 
of the New Haven Advertising Club | 
jat the annual meeting. 


chosen because of their likeness to 


were merely descriptive of the prod- a a 
\‘Puffed Wheat’ and ‘Puffed Rice. 


ucts. 


CITED BY F.T.¢. 


Reasoning of Court 


. — fice of General Electric Company, has 
resigned, effective July 1, to join the 

Carson Steps Up Public Utility Engineering & Service 
After two years with the Columbia | Corporation, Chicago, as publicity 
|State. R. H. Carson has become na-|and advertising assistant in the sales 
ltional advertising manager of the|and advertising department. Mr. Washington, D. C., June 1s Th. 
South Carolina newspaper. He was| McKay will also edit the company’s] first complaint under Section 5 f 
formerly with the Richmond Times-| executive publication, “Public Utility |o¢ the Robinson-Patman 
Dispatch, | Pioneer.” 


scribed by “Puffed,”” this word is not 
in any 
essential element of these food prod- 


degree descriptive of any 


’ 
man Act Section 2 (F) 
ucts. oe 
The legal department of Quaker 
Oats Company takes the attitude that 
this decision “includes within its 
scope any use by manufacturers, 


act forbid 
ding a company “to induce or to pe 


- arse at ceive a prohibited discrimination jy 


ADVERTISING CONVENTION? 


There’s one 


Every week-day there’s an advertisers’ 
convention in The New York Sun. Regu- 
larly, good retail stores and shops. as 
well as manufacturers of worthwhile prod. 
ucts, get together in The Sun to spread 


their wares before this market's active 


DEPARTMENT STORES — Abraham & Straus — Altman — Arnold Constable — Best — Bloomingdale — Bonwit Teller — 
Franklin Simon — Gimbel — Loeser — Lord & Taylor — Macy's — McCreery — Oppenheim Collins — Saks-5th Ave. — Stern — 
Wanamaker — MEN’S WEAR — Rogers Peet — John David — Budd — Weber & Heilbroner — Grayson — John Forsythe — 
Wallach's — Young's Hats — WOMEN’S WEAR — De Pinna — Wilma Gowns — Jay Thorpe — Fay Miss Foundations — SHOES 
— Dr. A. Reed Cushion Shoes — Walk Over — Regal Shoes — Douglas Shoes — Florsheim — Arthur Kent, Inc. — Stuart Brooks 
— A. S. Beck — Cammeyer — Pediform Jr. Shoes — Benjamin Jr. Shoes — Indian Walk Jr. Shoes — |. 
& HOUSEHOLD — Flint & Horner — Hathaway's — Lewis & Conger — FINANCIAL — Bank of N. Y. & Trust Co. — Henry 


price,” was lodged today by the Fed. 
eral Trade Commission against th. 
Window Glass Manufacturers Age. 
ciation, New York, and 
Glass Manufacturers 
Chicago. 

The complaint also names al! mep 
bers of the manufacturing  bodje. 
including Pittsburgh Plate Glas 
American Window Glass and Libbey 


Nationa] 
Asso iation 


in every issue of The Sun 


Owens-Ford companies, and repre 
|sentative distributors, 
Price differentials between quay. 


buying families. The following list of tity and carload lot buyers are th. 
basis, according to the FTC, of thy, 
charges. Carload lot’ buyers hayes 
been compelled to purchase throug! 
quantity buyers, the complaint ; 
leges, at a price 7%, per cent abov 
the price paid by the quantity buyer 
Of this 71%, per cent differential, the 
quantity receives 5 per cent 


305 advertisers whose copy appeared in 
The Sun on a typical day recently shows 
the completeness of this newspaper's 
buyer 


and the manufacturer 21%, per cen, 
according to the complaint. 


advertising representation; 


Price Control Charged 


Charges also include alleged agree. 
ment on prices to buyers purchasing 
from manufacturers, and the manu 
facturers also are accused of con 
trolling outlets, markets and _ prices 
Manufacturers, according to the com. 
plaint, have quoted prices to quantity 
buyers only and have refused to sel! 


Miller — FURNITURE 


- : y ‘ ‘ to others at list prices. It is also 
Clews & Co. — Atlantic Investing Corp. — Morgan Stanley & Co. — Queens Borough Gas & Electric Co. — Margey Oil Corporation charged that they have circulated 
— McKeesport Tin Plate Corp. — International Agricultural Corp. — Guaranty Trust Co. of N. Y. — American Snuff Co, — United identical price lists, sold window 
Dyewood Corp. — GROCERIES — Fiako Pie Crust — Mueller's Macaroni — Kellogg's Pep — Gorton's Codfish Cakes — Snider glass at the same trade discounts 


Catsup — Norwegian Sardines — Crisco — Brillo — Jack Frost Sugar — Worcester Salt — Kirkman Soaps — Oakite — Red Sheep 
Roquefort Cheese — Sapolio Powder — Canada Dry Ginger Ale — Spry — Domino Sugar — Bon Ami — Shredded Ralston — 
French's Mustard —-Rinso — Iceberg Head Lettuce — Borden's Ice Cream — Flit — Drake's Cake — Antchek — Carbona Shoe 
Polish — J. O. Products — Gulden's Mustard — Ritz Crackers — Quaker Puffed Rice — Raffetto — Tintex — SPORTING GOODS 
— Abercrombie & Fitch Co, — Eastman Kodak Stores — Davega — SPECIALTY SHOPS — Ovington's — McCutcheon's — 
ALCOHOLIC BEVERAGES — Booth's Gin — Haig & Haig Whisky — Bass Ale — Hennessy Brandy — Wilson Whiskey — Old 
Overholt Whiskey — Harvey's Scotch — Jacquin's Sloe Gin — The Wineshop — McSorleys Ale — R. & H. Beer — Fleischmann’s 


and published a ‘‘white list’? of quan- 
tity buyers which boycotted certain 
dealers. 

It is understood that action might 
|have been taken under other laws 
|but that one of the chief 
| for the issuance of the complaint in 
| this fashion is a desire for clarifica 
tion of this phase of the Patman la\ 


reasons 


Gin — Greig, Lawrence & Hoyt Ltd. — TOBACCO — Admiration Cigars — La Palina Cigars 7” Chesterfield Cigarettes a Moister, ciate Shitt 

TOILET REQUISITES — Lifebuoy Shaving Cream — Woodbury’s — Cuticura — Resinol Shave Stick — Elizabeth Gates Waki tes Giusk aeoil 
Arden Cream — Perstik — Houbigant Perfume — Coty Perfume — Camay Toilet Soap — Lux Toilet Soap — Drene Shampoo — director of sales promotion, Univer: 
TRANSPORTATION — Eastern Air Lines — Burlington Route — Pennsylvania R. R. — Great White Fleet — Furness Line — pone se Pega Reece hap cane 
Clyde-Mallory Line — Lackawanna R. R. — Hudson River Night Line — Hudson River Day Line — Mandalay Line — Steamer Tourist O. Eastman. Both were with Kel: 
— German R. R. Information Office — Norwegian American Line — Cuba Mail S. S. Co. — Canadian Travel Bureau — Canadian vinator Corporation, among others, 


Pacific R. R. — The New Haven R. R. — AUTOMOTIVE — Sobo! Bros. — Chrysler Factory Branch — Packard Motor Car Co. 
HOTELS & RESTAURANTS — Alexandra — Campus — Chicken Koop — Emma Jane's Kitchen — 
Fan & Bills — Hotel Bristol — Jack Lyons Chop House — Riggs — Rockefeller Piaza — St. Regis — 24 W. 55 St. Cafe & Restaurant 


- European Motors — 


— Jai-Alai — Chinese Village — Chow Mein Low — Lum Fong, Inc. — Sazarac — Farrish's Chop House — Keen's Chop House — | FORK, RREROERIES SS RareEe Se 

, ; ; buat: J |}metics, has appointed Roeding & 
Andre — Barney Gallant — Chez Gaby — Chez Maurice — Crillon — Le Mont D'Or — Petitpas — Pirolle — La Petite Suisse — Zum Arnold, New York, as its agency. 
Brauhaus — Hans Jaeger’s — Luchow's — Magyar Konyha — Janssen's Hofbrau — Back Yard — Guffanti — Little Venice — Louis 


— Mrs. Caterina — Miyako — Russian Art — El Rancho Grande — Gripsholm — Phoenix — Queen Mary — Stockholm — The Swedish 
— Wivel — Alpine Grill at the Gotham — 
Northern — Hotel Pennsylvania Roof — Hotel Bossert (Marine Roof) — Gloria Palast — Casa Valencia — Club Gaucho — Club 
Yumuri — Corso — Claremont — Chateau Richelieu — A La Fourchette — Gabriel's — Janet of France — John's Old Place — 
Renato — Hotel New Yorker — Cotton Club -— Hotel Montclair — Waldorf-Astoria — The Wine Cellar — Dubonnet — Moore's 
— Longchamp's — HOTELS & RESORTS — The Castle Harbour — Whiteface Inn — Equinox-House — Loon Lake House — 
Northwoods ''Dude" Ranch — Squaw Mt. Inn — Garden City Hotel — Shelter Island — Clearview Hotel — The Griswold — 
Monomonock — Camp Pequot — Pine Villa Lodge — Riveredge Camp — Breakwater Court — Chase's Camps — Farrington's — 
Holly Inn & Annex — Jamaica Point — Maplenook Camps — Sunset Lodge — The Arundel — Berkshire Inn — Red Lion Inn — 
Oceanside Inn — New Ocean House — Camp Halmary — Soo-Nisi Lodge & Cottages — Waterville Inn — Lake Bomoseen — Bonnie 
Oaks — Harbor Homestead — MacNaughton's — Staterof Vermont — Dennis Hotel — Claridge — Avon Inn —RADIO — Davega- 
City Radio — ELECTRIC REFRIGERATORS — General Electric (Rex Cole) — Westinghouse (Vim) — PROFESSIONAL — Dr. 
- Optometrist — Arthur Murray — CONFECTIONERY — Schrafft's — Heide Candy — MEDICAL — Carter's Little 
Liver Pills — Bell-Ans — AMUSEMENTS — Shubert Theatre — 46th St. Theatre — Ambassador Theatre — Biltmore Theatre — 
Belasco Theatre — Vanderbilt — Lyceum — Martin Beck Theatre — American Music Hall — Morosco Theatre — Cort Theatre — 
Majestic Theatre — Winter Garden — Ethel Barrymore Theatre — Forrest Theatre — Plymouth Theatre — Playhouse-48th St. — Booth 
Theatre — Loew's Theatres (46) — 55th St. Playhouse — N. Y. Strand — N. Y. Astor — N. Y. Paramount — Plaza — 8th St. Playhouse 
— Little Carnegie — Ascot — Rivoli — Globe — 68th 
St. Playhouse — Austin Theatre — R.K.O. Theatres (34) 


E. a Yates 


| before joining Universal. 
| Agency for Arfitz 


Arfitz Products Corporation, New 


Post Office 
~ Count | 


= the only way to 
buy farm paper 

-- $pace_— 
_You get it with 


Hotel Lincoln (Blue Room) — Concourse Plaza — Hotel Edison (Green Room) — Great 


- 
ci Advertising 
_ MIDWEST 
FARM PAPERS 


— Criterion — Radio City Music Hall — Capitol — Verified by Post Office Count 
Brooklyn Astor — Brooklyn Paramount — Fox Theatre Deaiite Cares  ‘Mubrade Parmei 
— Steeplechase — ‘Ist Int. Polo Match — Polo Grounds Wallaces’ Farmer & lowa Homestead 


— Belmont Park — Filmarte — Roxy — Little Theatre. 


Wisconsin Agriculturist & Farmer 
The Farmer, St. Paul 
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SPEAKING OF PICTURES... 


The pictures in these advertisements won 9 of the 
31 awards given by the Art Directors Club in its 
16th Annual Exhibition of Advertising Art. 

All nine advertisements were prepared by Young 
& Rubicam—who won three times as many of these 


art awards as any other advertising agency. 


ADVERTISING AGE 


te: 


Gold Medal for best black and white 


illustration in entire show. By Robert 
Riggs. Prepared for Parke, Davis & 
Co. by Young & Rubicam. 


First Award for color lustration in mass 
magazines. By Pierre Brissaud. Pre- 
pared for Travelers Insurance Co. by 
Young & Rubicam. 


COAN.FED HID FROM THE WEST 


YO ee eee ee & 
aero 


- TOUNG & RUMTAM Lac 
tee - 


Mee nd 2 ee Oe wre ees semen ONtTOR 


The Education of a Tenderfoot 
. i 


Savana Corere 


Extra é Vea 


Sor the Greenes | 


First Award for black and white illustra- First Award for best photograph in class 


fon in class magazines. By Robert magazines. By Henry Waxman. Pre- 
Riges. For Young & Rubicam by Young pared for World Peaceways by Young 
& Rubicam. & Rubicam. 


Best continuity layout. By Gustave Best illustration in magazine continuities. 
Sigritz. Prepared for Sanka Coffee by By Flovd Davis. Prepared for Sanka 


Young & Rubicam. 
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SEE WHY WOMEN ARE WILD ABOUT THEM: 
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| paises FOMORKON get un ARROW! 
| I 
é Sine 4 oF pee ~ & pvewret Tae tebeodt 
Dan ere as eee 
owt Hob 6 n .¢ 
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Best continuity in newspapers. By Gilbert Best comic strip. By Robert Day. 
sundy. Prepared for Fels & Co. by Young & Prepared for Arrow Shirts by 
Rubicam. Young & Rubicam. 


Best color illustration in’ trade 
publications. By John Atherton. 
Prepared for Resilio Cravats by 
Young & Rubicam. 


Coffee by Young & Rubicam. 


Dt i 


YOUNG & 
RUBICAM, INC. 


ADVERTISING 


NEW YORK - CHICAGO 
DETROIT - HOLLYWOOD 
TORONTO - MONTREAL 
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June 21 1937 


ADVERTISING AGE 


Name Winners 
in Restaurant | 
Copy Contest) 


June 17. 
the first 


Chicago, 
winners of 


paper Advertising Awards, sponsored 
National Restaurant 
tion were announced today by the]: 
including 
Nejelski, advertising manager, 
& Co., Gordon St. Clair, advertising 
Jelke 


by the 


judging committee, 


manager, John F. 


Silvei 


Toronto, June 15.—Following 


vecetaet,, DIGEST, GIANT 
~ OF DECADE AGO, 


the recent official bulletin of 
Cardinal Villeneuve, Arch- 
trophy | bishop of Quebec, attacking SOLD 10 REVIEW 
annual News-|. Nudity in copy, the 


Women’s League of Quebec this 
week circularized Canadian ad- 
vertising agencies with this 
statement: “We are simply not 
> convinced that such overwhelm- 
ing numbers of women go about 
so acutely and constantly aware 


| 

Catholic | 

ch _-—— 
Associa- | | 

| New York, June 17.—The Literary 

Digest, long ranked high in the 

:|magazine field in prestige and im- 

:| portance, today passed into the hands 

‘lof the Review of Reviews Corpora- 


Leo 
Swift 


Company, 


and Harold Green, advertising man- of their physical allure as ad- tion, of which Dr. Albert Shaw is 
ager, Pure Milk Association. vertisers would like us to be- chairman and editor, and his son, 
a Elbert D. Griffenberg, Reynolds lieve.” Albert Shaw, Jr. president. The 
Restaurant, Wilmington, Del., was consideration was understood to be 
a me awarded first prize for the best ad- nominal. 
be! 2 Ps vertisement of an individual restau- Final plans are to be made at a 
a o rant, while the Madison Restaurant Two Name lola conference Monday, but it is under- 
r ey. Association of Wisconsin submitted Standard Projectors, Inc., New stood that new publication, resulting 
the best co-operative National Restau-| York, maker of movie projectors, and|from the merger, will be issued as 
rant Week advertisement. the Acme Watch Case Company, New |4 weekly news, interpretative and re- 
York, have appointed B,. D. Iola Com- 


Both 


and Wisconsin State 
all sections of the 
will be awarded at 
Restaurant 
vention in Chicago. 


advertisements 
published, the first in the Wilming- 
ton Journal-Every Evening, and the 
second in the Madison Capitol Times 
Journal, 
contest drew nearly 300 entries from 
country. 
the 


Association October 


have been |view magazine with Albert Shaw, Sr., 


ee ee eee ys ee ee ee editor and the first issue sched- 
tive wie ‘uled for the middle of July. 
Most of the stock in the Literary 


The | Digest was owned by R. J. Cuddihy, 
Terry Joins French ‘the publisher, and Wilfred J. Funk, 

Prizes Siesenas Dares. tavtearde aieestia:| ditor-in-chief of the weekly. Neither 
National | ing manager of the Laclede Gas Com- | will be connected with the magazine 
con-| pany, St. Louis, has joined Oakleigh in the future. Mr. Funk’s father, the 


R. French & Associates, St. Louis. j|late Dr. Isaac K. Funk, of the book 


NEW YORK 


521 Fifth Avenue 
MUrray Hill 6-2370 


TRANSAMERICAN BROADCASTING #0 TELEVISION CORP. 


Complete Broadcasting Facilities Wired and Transcribed 


It is incidental that Transamerican 
in its first ten months sold over 
$2,000,000 worth of broadcasting 
time. The fact most important to 
the broadcasting industry is that 
most of this volume would not have 
gone to radio stations without 
creative sales effort. Advertisers 
did not Suy this time—Trans- 
american sold it. 


JOHN L. CLARK, President 


CHICAGO 
333 North Michigan Avenue 
STAte 0366 


HOLLYWOOD 
5833 Fernwood Avenue 
HOllywood 5315 


BROAD VISTA FOR BATHING BEAUTIES 


— 


These Japanese models in a Tokyo department store are placed atop a special 

platform, visible throughout the entire store. 

tising Age's Tokyo correspondent explains, are ''in reality" and the two juveniles 
are "in fake.” 


The two on the right, as Adver. 


and dictionary publishing company 
of Funk & Wagnalls, founded the 
magazine in 1890, the same year in 
which Review of Reviews came into 
existence. Wilfred Funk continues 
as president of Funk & Wagnalls. 


Was First News Weekly 


The Literary Digest came into be- 
ing to serve the function suggested 
by its name—a digest of news. Its 
conception of this role differed 
sharply from that of the modern 
news magazines, the Digest being 
content to present the views of the 
country’s leading newspapers on im- 
portant news developments, and do- 
ing little original research or investi- 
gation on its own account. 

For many years this policy proved 
highly successful. In the early days 
of this century, the Digest was not 
only widely read by the public as a 
whole, but was revered in educational 
circles. The publishing company 
went to great lengths to foster the 
allegiance of school teachers, issuing 
a weekly lesson sheet by which the 
Digest could be used as a text book. 
The publishers felt at the time that 
they were cultivating an army of 
readers who in time would take thei" 
places in the business world and con- 
tinue to rely on the Digest for in- 
terpretation of the news. 

The Digest circulation reached a 
peak of about 1,400,000 in the late 20’s, 
but with its own momentum falling 
away rapidly and others fighting 
bitterly for every inch of ground, the 
somewhat staid Digest was unable to 
maintain its advantage. 

The depression dealt it a severe 
blow both in lineage and circulation, 
though some of its losses in the lat- 
ter field were voluntary. The pub- 
lishers announced in 1930 that pre- 
miums would be abandoned and 
shortly thereafter circulation  de- 
}clined to about 600,000. 


Finally Guessed Wrong 


Recently, though it had yielded 
|ground in some respects, it was still 
| regarded as peerless in its chosen, 
|specialty of predicting with uncanny 
}accuracy the outcome of presidential 
;elections. With huge “samples” to 
{show whither the wind was blowing, 
ithe Digest forecasts were so accurate 
|that they finally assumed, in the 
|minds of some, at least, the aspect of 
| determining the result of an election, 
rather than merely serving as a 
mirror of voters’ minds. 

| Shortly before the 1936 election, 
jthe Digest created a sensation with 
be contident prediction of the eleva- 
ition of Alfred Landon, of Kansas, to 
{the presidency, Franklin D. 
| Roosevelt, while research or- 
ganizations were forecasting opposite 
results. When the actual returns 
| were in, the Digest had forfeited one 


}ot its greatest assets. 


over 
some 


cago 
appoined to direct a campaign for 
the Scurlock Kontanerette Corpora. 
tion, 
volving refrigerator containers, Maga. 
zines will draw the bulk of the ap. 
propriation. 
is account executive. 


| Strouse Changes 
Irving S. Strouse, recently re-| 
signed as head of the publicity de- | 
partment of the J. P. Muller Adver- 
tising Company, New York, has been 
| engaged to handle publicity of Artists 


| Management, Ine., and the Paul 
| Whiteman interests. His headquar- 
ters will be in the New York office. | 


———— 
—= 


Kircher Appointed 


The Albert Kircher Company, (hj. 
advertising agency, has been 


Chicago, manufacturer of re 


Frank C. Mahnke, Jr, 


Noiseless Heater Bows 


A new noiseless heater will be 


placed on the market this fall by the 
Francisco Oil Heater Manufacturing 
Company, 
Miller, Inc., Columbus, is the agency 
in charge of the campaign which wil] 
comprise catalog literature, business 
papers and possibly 
zines. 


Columbus, O. Harry XM. 


national maga- 


“Not All — 


the Eggs in 
One Basket" 


Agriculturally speaking of Missouri, 
a better balanced and more diversi- 
fied 


America. 


state cannot be found in 


Take for example, the results of 
the 1936 farm census just issued. The 
total value of all crops and livestock 
items, including those sold on the 
market are as follows: 


Wheat $ 31,916,000 
Corn 46,837,000 
Oats 14,078,000 
Cotton 22,765,000 
Hay .. cece eee. 41,396,000 
Fruits and Gardens 18,322,000 
Milk 58,301,000 
Eggs 23,474,000 
Poultry 17,968,000 
Cattle 78,573,000 
Hogs 55,789,000 
Misc. Crops and 

Livestock 26,299,000 
Total Value $435,718,000 


What a great market this state 
And 
looked better than at present with 4 
$42,000,000 wheat crop less than 4 
The Missouri Ruralist 
can materially aid you in getting 


represents! conditions never 


month away. 


your share of the great sum. 


jSSouri 
' RURALISI 


Publication and Business ii 
Topeka, Kan. es A 
115,000 SUBSCRIBERS 
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‘las MIRROR 
is the only New York 
newspaper to show 
gains in every major 
advertising classification 


for the five months 
ended May 31, 1937. 


Average Gain or Loss of Advertising 
First 5 Months 1937 Compared with 1936 


Average % All 
N. Y. Newspapers MIRROR % 


Retail + 4.5 +25.9 
General + 9.8 +13.2 
Automotive —15.8 +12.0 
Financial — 9.7 + 8.7 
Total Display + 4.5 +21.5 
Classified +17.1 +22.5 


Total Advertising + 6.3 +21.6 


Media Records, Ine 


Source 
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Richfield Puts read newspapers read the comics. Miss Lowe to Milgrim Woolworth Joins 
The poster strips, without words, ty i Ss : : ; _ 
. . ° will be executed by O. Soglow in a Katherine Lowe has been appointed Chain Tax Protest 
; . | director of sales and publicity for it ; 
omic trip in manner designed to deliver a specific Milgrim, New York specialty shop. | F. W. Woolworth ¢ ompany on June 
sales message quickly and humor-! While on the staff of the San Fran-|16 joined the Great Atlantic & Pacific 
New Poster Copy ously. Below each strip will appear | cisco Cronicle, Miss Lowe organized | Tea Company and re a wtores 
the Richfield signature and the|the Federation of Apparel Manufac-|!2 court action against the new 


New York, June 
technique will be applied to outdoor 
advertising this month when Rich- 
field Oil Corporation, New York, un- 
furls new posters through the entire 
Eastern marketing territory served 
by the company. Fletcher & Ellis, 
Inc., New York. the agency in 
charge. 

B. N. Pollak, 


16.—-Comic strip 


Is 


Richfield advertising 
manager. said the campaign the 
result of a recent survey showing 
that 70 per cent of all the adults who 


is 


Placed Where It Will 
Do the Most Good 


slogan, “Rich because it comes from 


° Ip 
turers, of which she later became | Pé 


| 
J 


| 


| 


| The 


la Rich Field.” tying in with the rear sh Ayes ae og has also 4 
: ; risional advertising manager ¢ . 
spring campaign which stressed the divisional advertising manager 0 
r eu fré setatel H. Macy & Co., Inc., and director of | 
jue ) > 4 § 2S ‘oO ¢ . 9 ° 
_— yi = se ; ™ ..|Sales promotion for the Butterick 
| Richfield Hi-Octane is refined and itS | Company. 
resultant performance qualities, 
Plan 200% Increase 
| . WIP to Rambeau 
Plans for the outdoor campaign in- - ‘ 2 
dicate a 200 per cent increase over Albert C. Cormier, general man- 
© iealesidi, cileamiil peste ne ‘th. [ager Station WIP. Philadelphia, 
as ‘al’s $s ring P: s with-| ‘ - 
ee FORT? GOWER. Fee wana af: ‘| June 17, announced the appointment, 
in city limits and on highways will effective immediately, of William G. 
be utilized to attract both local and 


Rambeau Company as national adver: 


transient consumers tising representative 


ee ne ee ate 


New York 
I. A. KLEIN, Inc. 


The Detroit News hekés 


TO the advertiser, copies of a newspaper 
are like a tennis player’s shots: They can 
go wide of the mark ... or land where 
they’ll do the most good. 


A recent survey,* thorough and im- 
partial, shows that The Detroit News tops 
the local field in placement aces—with a 
minimum of shots into the net or behind 
the base-line. This survey proves beyond 
all dispute that The Detroit News: 


Is Detroit’s outstanding home news- 
paper ... today as it has been for 66 
years. 


Thoroughly covers all the better dis- 
tricts . . . where people want things 
and have money to buy them. 


Has a home-delivery system that 
gives perfect circulation service ... 
3500 Junior Salesmen operate from 146 
Detroit News sub-stations, put News 
circulation and your advertisement 
exactly where you want them to go! 


Overwhelming favorite of home-dwelling 
Detroiters, The Detroit News is the 
paper ... and the only paper ... that 
‘an. spread your message throughout 
America’s Fourth Market. 


A recent Ross-Federal survey of 12,034 


Detroit homes showed that The News: Covers 


63'20 of all Detroit homes taking any 
newspaper. Is read in 77'3% of the homes 
having telephones. Is the only paper 


in 42.2% of newspaper-reading homes. 


en tt 


THE HOME NEWSPAPER.....- J]. E. LUTZ 


§ 


nnsylvania unit chain tax. 
Unconstitutionality is charged. 


Potomac Synod Hits 
Liquor Advertising 


Frederick, 
resolution 


mad 


pledged 
activities. 
“vicious” 


Evangelical 
/Church, Potomac Synod, in session at | 
passed a 


scramble 
the 


Md., June 


and 


16, 


Reformed 


attacking government fos- 
tering of the liquor industry “in the 


for tax 
church 

including 
advertising. 


receipts” 
to 
opposition 


and 


temperance 


to 


TO GET ACTIN 


| Buried in Committees AS Cop. 
gress Enters Summer 


Washington, D. C., June 
members of Congress beg 
cast longing glances in the 
of their respective homes 
servers here believe that 
legislation to be passed at 
sion directly affecting distribution 
'and advertising will be the SWeeping 
Black-Connery labor bill. 


With 
Ning ty 
dire, tlor 


Close Ob 


the only 


this Seg 


A fair chance exists that the [, 
amendments to the Federal Tyag 
Commission bill, expanding that 


body's authority over food, drug and 
cosmetic advertising, will make some 
progress. The bill has been 
oughly hashed in subcommitte; 
the full committee of the Houses 
a favorable report from the Jat 
expected in the near future, with fy 
committee airing scheduled to 
late this week. 


thor 
ahd 


and 


per 


Dead or Asleep 


The Tydings-Miller fair trade }jy 
apparently is dead, since the admip. 
istration clamped a “stop” ordey op 
it early during the present sessjoy 
The Copeland bill, passed almos: 
without debate in the Senate, js jp. 
;terred in the House committee op 
Interstate and Foreign Commerce 
supposedly for correlation with the 
|Chapman measure, which passed the 
House at its last session. 

Basing point legislation, hailed as 
certain to pass when Congress 


On- 
|vened, is hopelessly buried. The 
| Senate passed a bill to simplify pro- 
|cedure of the Federal Trade (Com- 


mission, but it sleeps at the moment 
in the arms of the House Interstate 
Commission Committee. 


Patman Is Halted 


Hearings have been held on 
Patman bills to divorce retailing and 


the 


|; manufacturing, and to prevent re 
'ciprocal sales, but even that dynamic 
sponsor has been unable to. prod 
them further along the legislative 
trail. 
There is always a chance 

some of these bills will get sudden 
action during the Congressional 


stupor caused by the excessively hot 


Washington summers. At the mo 
ment, however, it appears that ad 


vertising will move along under the 
laws already on the books. as far és 
this of Congress is 
cerned, 


session On: 


Roto-Fuz to Cutajar 
Charles J. Cutajar, 
New York, has been 
direct advertising and marketing ¢ 
Roto-Fuz, a multiple fuse plug made 
by the Pierce Manufacturing 
pany, Pittsburgh. 


Washington ranks firs! '5 


Sales Management's PY 


chasing power index. 


And The Washington Pos! 
is first in Washington in pu! 
chasing power reached Pe! 
advertising dollar. 


The Washington post 


Washington s Home Newspepe? 


Advertising. 
appointe ad t 
of 
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June 21, 1937 


20,000 Stores PHILIPPINES IN 


Lend Support 
to Swim Week 


New York, June 17.--In addition 
to 4,000 pools, 20,000 stores will par- 
ticipate in the second annual Swim- 
for-Health Week, June 21-26, accord- 
Martin Stern, executive sec- 
retary of the campaign 


ing to 


About $250,000 in retail adver 
tising was devoted to the first 
promotion last year, though only 
about 8,000 outlets supported it, ac- 
cording to Mr. Stern. The sponsor 
is the National Knitted Onterwear 


Association. 


Pushed by Chains 


Chain stores are among those 
placing aggressive efforts behind the 
special occasion, among those plan- 


ning to capitalize on it being J. C. 
Penney Company, Sears, Roebuck & 
Montgomery Ward & Co., J. J. 
Newberry & Co., W. T. Grant Com- 
pany, McCrory Stores Corporation, 
Belk Stores and Neisner Stores. The 
first named is especially active, plan- 
ning elaborate window displays, 
among other merchandising aids. 


Co.. 


| 


| 


BID FOR STATES’ 
MAHOGANY TRADE 


Outline Campaign to Offset 
New U. S. Tariffs 


Los Angeles, June 15.—Through ad- 
vertising, Philippine industrialists 
may attempt to solve an economic 
problem which approaching political 
independence has laid on insular 
doorsteps, it was disclosed this week 
with announcement of plans for a 
campaign by the Philippine Mahog- 
any Manufacturers’ Import Associa- 
tion, Ine., said to be the first sales 
promotion effort ever directed specif- 
ically to United States consumers by 
a Philippine industry. 

The campaign will seek to offset 
the disadvantage which will come to 
Philippine industries generally with 


the loss of tariff-free access to the! 
United States mainland market. 
The PMMIA schedule starts 


————————_——— — 


tee 4 


Hake Wine FA 


ATHLETIC APPEAL USED BY FALSTAFF 


aes 


LSTA 


t igi 


Without direct statement, Falstaff Brewing Corporation, St. Louis, gives full 


athletic appeal to its new 24-sheet lithographed poster. 
Company, Boston, created the poster. 


July with 
In American 
Forum and 


and 
Theme 


Timberman 
Merchant. 


half-page 

Home, 
Yachting, 
pages each in American Lumberman, 
California 
of the 
advertisements is “Finish Your Home 
in Philippine Mahogany,” 


advertisements | on 
trchitectural 
and quarter- 


Philippine produc 


mand for its wood. 
association last year 
Lumber |the 33 million board 
pine mahogany bro 
United States. 

They hold to tl 


consumer 


with the 


The Forbes Lithograph 


ts, the associa- 


tion hopes to create a continuing de- 


Members of the 
imported 22 of 
feet of Philip- 
ught into the 


ie belief that 


running slogan, “Philippine Mahog-|United States consumers can be per- 
any——-Most Economical of the Lux-|suaded to pay plus-tariff prices, 
urious Tropical Hardwoods.” though some Philippine industrialists 
feel they have been cast, for better 
Seeks Lasting Advantage ae : 
g g or worse, into the Japanese orbit. 
By promoting sales of Philippine The Philippine mahogany industry 


in! mahogany before tariffs are slapped 


way 


Hk story of how John and 
Mary grow up, get married 
and grow old together may be the 
great American romance to the 
novelist, but it is strictly bust- 
ness to the American advertiser. 
Pick out the Johns and Marys 
now betsveen 25 and 35. They are 
in the heavy-buying age, as 
surely as high-school kids are in 
the puppy-love stage or old- 
timers are to be found rocking 
in the chimney corners. 
At about 25, incomes have 
started up, homes are under 


and real buying begins. 
Atter about 35, many of the 
things the typical family wants 


IT PEAKS HIGHEST IN THE 


ie 


Ask yourself when 


furnishings. ‘There 


dle years. 


parallels this great 
goods. 

There is no finer 
medium for reaching 


have already been achieved. 


your first car, your radio set, 
your floor coverings, your house 


tions, but not many. Having 
checked over 100,000 purchases, 
COSMOPOLITAN knows that 
buying peaks in the early mid- 


Cosmopolitan, of all the large 
national magazines, most nearly 


ing to people betwee 
in the “Age of Accumulation.” 


“AGE OF ACCUMULATION” 


During this 10-year period from 25 to 35, 
people buy more goods than at any other time of life 


—“and then John and Mary 
reached the ‘AGE OF ACCUMULATION’” 


is turning to consumer promotion at 


you bought 


are excep- 


market for 


advertising 
and appeal- 
n 25 and 35 


MORE BUYERS AND MORE COSMOPOLITAN 
READERS IN THE “AGE OF ACCUMULATION” 


Fz oven ss years 1 


wo 


Le We, 


COMPOSITE CHART OF COMMODITY BUYERS 


35.2% represents the average of all radios, new cars, 
vacuum cleaners, 
ranges, washing machines and homes purchased by 
people between 25 and 35. Note how closely Cosmo- 
politan’s readers parallel this group in the ‘‘Age of 
Accumulation."’ 


floor coverings, refrigerators, 


(Figures from surveys by Market Research Corp. 


of America, a leading automobile finance com- 
pany, the Starch magazine studies. Dataon 
these and other purchases on request.) 


UP-TO-THE-MINUTE AUDIENCE 


36.25; OF COSMOPOLITAN'’S ALERT, 


Is 


CONCENTRATED BETWEEN 25 AND 
35 1N THE “AGE OF ACCUMULATION,” 


Copyright, 1037, Hearst Magazines, Inc. 
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Legionnaires Open 
Convention Promotion 
New York, June 16.—A direc 


mail advertising contest ang 
newspaper copy presenting 4 
“directory of reunions” wer, 


outlined by the Twenty-thirg 
Engineers’ Society today to pro- 
mote reunion attendance qy,. 
ing the American Legion cop. 
vention here Sept. 20-23. Othe; 
units are expected to adopt this 
promotion plan. pirect Mail 
Advertising Association mem. 


bers will judge the contes; 
The William H. Rankin Com. 
pany is handling the promo. 
tion. 


a time important to its members fo, 
another reason. The industry has 
experienced a decade of legal clashes 
before the Federal Trade Com missijoy 
with the Mahogany Association, [pe 
which represents Mexican, Latip 
American and African mahogany jp 
terests. The Mexican, Latin Amer. 
ican and African importers sought 
prevent the Philippine industry fron 
using the word “mahogany” 
nection with its wood. 

Not disputing the claim of oppo. 
nents that botanically only the (ep. 
tral American wood is true mahog 
any, the PMMIA successfully cop 
tended that the public knows mahog. 
any not as a tree but as a type of 
wood, and that Philippine Mahogany 
is its proper name. Through the 
Federal Trade Commission, | the 
PMMIA then attacked the Mahogany 
Association on _ the labeling of 
African woods as true mahogany 
This case alsO was won by the 
PMMIA, and now references to ma- 
hoganies from Africa, as well as to 
mahoganies from the _ Philippines, 
must include the geographical identi- 
fication. 

Far from attempting to conceal the 
source of their wood, the Philippine 
interests have adopted as their trade 
mark the head of a Philippine buffalo, 
the Carabao. It will appear on all 
forthcoming advertising copy. 


in con 


Scrim Heads PMMIA 


Head of the PMMIA is Walter G 
Scrim, American representative of 
the Findlay-Millar Timber Conm- 
pany, a British organization which 
operates mills in several countries 
and three mills in the Philippines 
Members of the PMMIA’s advertising 
and promotion committee are: 

Roy Barto, president of the Caé- 
wallader-Gibson Company, Inc., Los 
Angeles, chairman; H. R. Black, 
president of Black & Yates, Inc. 
Brooking, and C. U. Martin, repre 
senting the Port Lamon _ Lumber 
Company, New York City. Associa- 
tion headquarters are in Los Angeles 
The advertising campaign has been 
prepared by Gerber & Crossley, Inc. 
Portland, Oreg. 

Hoyt Gets Apples 

The New York and New England 
Apple Institute, Inc., New York, has 
appointed the Charles W. Hoyt Com 
pany, Inec., New York, to direct a4: 
vertising. 


685,068 


New Radio Families 


The erection of the new Vertical 
Radiator increases the number of 
Radio families in the WHAS Proven 
Primary Listening Area from 582,45! 
to 1,267,519. More than $1,220,899, 
333 is spent in this market in retail 
trade. The sale of your product in 
this area can be substantially i* 
creased by using this powerful me 
dium. ... 


WHAS 


Represented Nationally by Edward Petry & 
* 


Operated by The Louisville Times Comose 
Publishers of 


THE COURIER-JOURNAL 
THE LOUISVILLE TIMES 


A detailed study of the WHAS market 


ts available on request 
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OME Sunday newspapers seem to be edited especially for the 


S) 
folks with empty pockets, but not those of the Associated Weekly. 


On the theory that intelligent advertisers are more interested in count- 
ing purses than in counting noses, editors of this group make their appeal 
to people with money to spend, with homes to keep up, with families 
to feed and educate, with a diversity of wants and the means to satisfy 
them. Strangely enough, this policy of clean, stimulating journalism 
seems to attract the greatest number of noses as well as of purses. 
For Associated Weekly has become the favorite magazine section in the 
rich Western market, having far more readers* than any similar publica- 


tion in this territory. 


*FOR THE LITERAL MINDED Circulation—-1,281,077 Coverage of families in the seven Western states-—-47% 


OFFICES: NEW YORK - CHICAGO: CLEVELAND: SAN FRANCISCO-:-LOS ANGELES 


ASSOCIATED WEEKLY IS THE ALL-INCLUSIVE NAME FOR THE MAGAZINE AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 


SAN F RANCISCO CHRONICLE OAKLAND TRIBUNE SACRAMENTO UNION LOS ANGELES TIMES LONG BEACH PRESS - TELEGRAM SAN DIEGO UNION 
PHOENIX, ARIZONA REPUBLIC PORTLAND OREGONIAN TACOMA LEDGER SEATTLE TIMES SPOKANE SPOKESMAN - REVIEW SALT LAKE TRIBUNE 
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A. F. A. on Advertising 


Because of its unique position as 
a representative of all advertising 
interests, the Advertising Federation 
of America, whose convention is on 
this week in New York, has a spe- 
cial opportunity and responsibility 
for presenting the point of view of 
advertising as a whole on subjects of 
interest to business and the public. 

The Federation includes in_ its 
membership advertisers, advertising 
agencies, publishers and other media 
Owners, and representatives of the 
service groups. It likewise repre- 
sents national advertisers as well as 


retailers, and in addition includes 
many representatives of those 
charged with the task of teaching 
advertising vocationally. 

For these reasons the resolutions 
through which it expresses the ad- 


vertising viewpoint should be of un- 
usual significance and, because of 
the importance of the problems con- 
fronting present, the 
the 1937 
than a 
They should express the 
viewpoint of 
subjects as 
public 


advertising at 
adoption of resolutions at 
convention should be 


formality. 


more 


considered 
on such 
control, 

point of 


advertising 
governmental 
relations, the view- 
the consumer of advertised 
products, fair trade and price main- 
tenance laws, ete. 

The A.F.A. 
active in 


has been consistently 


recent years in emphasiz- 


ing a severe type of government reg- 
ulation. That point of view deserves 
increasing emphasis at present, 
when the trend toward legislative 
control of all business is so strongly 
in evidence. Government control is 
here, and increased control is in the 
offing, but effective self-regulation 
will deprive it of much of its danger 
to the effective use of advertising. 
Without regulation by advertising 
itself, the application of rigid censor- 
ship by government authorities 
might easily emasculate advertising 
to a point which would make it a far 
less effective 
is today. 


business tool than it 
self - consciousness has 
recognized by the Federation 
in the preparation of the convention 
program, and the right of the 
sumer to use advertising as a 


Consumer 
been 


con. 


ble source of buying information is 
accepted. But in dealing with the 
public, as represented by the aggres- 
sive groups which are promoting the 
consumer viewpoint, the function of 
advertising to and 
vince, as well as to inform, must not 
be lost sight of. 

We look to the Advertising 
eration, serving as a sounding board 
for the intelligent opinion of adver- 
tising as a whole, to present for the 
consideration of and the 
public, as well as law-makers, a state- 


persuade con: 


business 


ing the importance of self-regulation |ment of principles which will win ap- 
of advertising as a means of avoid-!|proval and acceptance. 


Brookings and the FTC 


Many 
the 


see in 


dyed-in-the-wool 
Trade Commission 
recent report of 
Institution to the 


critics of 
Federal 
the 
Brookings 


can 
the 


laid plan of the FTC to sell its dia- 
bolical scheme to all 
the and scientific 
researchers of the Brookings staff. 
The FTC 
advertising 


control 
ness to unbiased 
has critics in 
well as 


many the 


field, as many 
that experience in 
the administration of the Clayton act 
has 


who believe its 
qualified it) to 
isfactory 


serve in oa 
the 
laws aimed at 


Sat- 
manner as adminis- 
trator of other unfair 
business practices. It is 
that all 


the FTC as a body which is unfair, 


certainly 
not true advertisers regard 
as a policy, in its dealings with busi 
ness, or 
the 


vertising. 


Which is prejudiced against 


proper and legitimate use of ad- 


Byrd | 
committee of the Senate only a deep- | 


busi- | 


Hence we think that the Brookings 


| suggestion to consider the centraliza- 


tion of business regulation, including 
advertising, in the FTC, is 
worthy of 


reason- 
able and 


Certainly 


consideration 


business has learned 


it is better to deal with one 


body than to submit 


central 
to the varying 
the 
Brookings recommenda- 


requirements of 
the 
tion, and on its merits should be con 
sidered. 


many. That is 


basis of 


The FTC has assumed wide regula- 


tion of business and advertising as 
the result of a broad interpretation 
of the terms of the Clayton act 


Changes in the law to set forth its 
functions more specifically seem to 
Thus it would 
instead of 
all 
heed to 


be in. order. seem 
the 


rea 


proper, 
FTC 
sonable 
the 


condemning 


and its works, to give 


the 
Brookings Institution. 


suggestions of 


relia- | 


Fed- | 


that | 


"It's the Wife's 


"REASONS WHY" IN THE GRAPHIC ARTS 


—This Week. 


idea—she worries." 


Views 


Recovery 


vice-president, F. W. Dodge Corpora- 
tion and president of the New York 
Building Congress, Inc., in Architec- 
tural Record.) 

The widely publicized dangers of 
rapid rises in construction costs are 
real. It remains to be seen, how- 
ever, whether they constitute an in- 
cident in the upward march of re- 
covery or an indication of an un- 
checked trend that may make seri- 
ous trouble for the construction in- 
dustry hereafter. 

That building-product producers 
and sellers and building labor should, 
jat the present stage of building re- 
vival, attempt to raise their prices 
as high as they are able, is probably 
the most natural thing that could be 
| expected to happen. Under such con- 
| ditions, however, there seems to be 
ja customary train of economic re- 
}actions which may effectively regu 
| late the situation, if not complicated 


| 


(As viewed by Thomas 8S. Holden, | 


| 


;}too much by government price-fixing | 


| efforts. 
With respect to the present situa- 
| tion, we may fairly conclude that, 
| provided credit and budget controls 
| effectively check general commod- 
itv price inflation, the control fae- 
tors inherent in the present stage 
of recovery and in the highly com- 
petitive construction market should 
|hold construction costs within fairly 
reasonable limits, even though a tem- 
porary minor recession in construc- 
l tion volume, like the one in 1928, 
l may be required as a stabilizer. In 


| 


from the Outside 


per advertising space 
mail. Such a slogan as either of 
those quoted or “Get the most for 
your money—buy a home,” or some 
other equally simple and understand- 
able message will pay big dividends 
it it is used constantly by every con- 
cern in the building materials busi- 
ness. 


and direct 


The American public has always 
been readily influenced by some 
catchy phrase or slogan and home 


owners are no exception to that rule. 


Strike Stopper 


(As viewed in Canadian Business.) 
This year’s conflicts between labor 
and management have been costly to 
both parties. And management has 
not always done what it can to avoid 
those clashes. 


Executives, for in- 
stance, too often fail to humanize 
the position and policies of their 


companies. If you can’t afford to 
increase wages, tell your workers 


why you can’t in every day language, 
not in statistical terminology. 
Among other companies, the Swift 
Canadian Company published recent- 
ly a small brochure called “Pioneer- 


ing in Security for Employes.” It 
says, in part, “The Dominion is 
thinking and talking and trying to 


do more for the welfare of employes 
in industry.” Moreover, that par- 
ticular company has “been trying— 
and doing this—tfor a long time,’ and 


then explains in simple language the. 


history of their employe _ benefit 
lactivities. There is meat in this 
for a great many Canadian com- 


fact. preliminary construction con- 
tract figures for the month of May | 


| indicate that a recession of this char- 
jacter may be coming into being at 


}the moment. 


Slogans 


The Insuliter, publi- 
cation of The Insulite Company, 
Minneapolis, Minn.) 


{s viewed in 


The 
advertisers 


use of slogans by American 
long been a _ potent 
merchandising their wares, 
to consumers, “Ask 
the man who sold 
thousands of 


has 
factor in 
Such slogans as 
one” have 
automobiles 
the means of 
|putting the condiments of one manu- 
j}faecturer on millions” of 


OWNS 


| Varieties” has been 
American 
tables 

Certainly the building 
should adopt a few timely and _ at- 
tractive slogans for use in all its na 
tional advertising, as well as for the 
use of dealers who use 


industry 


local newspa- 


and ‘57! 


panies. 


Prand Battle 


(1s viewed in Food Field Reporter) 

The present battle of the brands 
would be serious were one able to set 
definitions by which to delimit pre- 


cisely the merchandising meanings 


of “national” and “private” brands. 
It is well to remember that the only 
coffee brand which sells in practi- 


cally all of the states and totals up 
annual sales volume probably equal 
to any two other techni- 
cally speaking a private 
brand of merchandise. 

Other so-called nationally branded 
items may be prominent in one mar- 
ket or in region and may not 
have distribution in five states. 

The present battle is not between 
national and _ private but 
manufacturer and distributor - con- 
trolled brands of merchandise. Mar- 
ket over the next few 
months will tell the story as to which 
will be the dominant 


brands is 
house or 


one 


activities 


one. 


between | 


—= 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from on 
panies sponsoring them, or through 
ADVERTISING AGE, by any nationa| ad. 
vertiser or advertising agency exe, 
tive writing on his business ett, 
head. 
No. 1181. 
Molding. 


Chicago Molded Products Corpora 
tion has issued this booklet which in- 
cludes illustrated information 
molds and how they are used, ap , 
planation of factors  determinjp, 
price, a description of the yapjoy. 
plastic materials and their prope: 
ties, and suggestions on design. 


The Story of Plas; 


’ 


X 


No. 1182. 


Your Michigan Marte: 
Outside of Detroit. 
| Booth Newspapers have jggyeg 


this brochure covering detailed in 
formation on the Michigan 
outside of Detroit. It includes maps 
of the various trading areas, and 
data on the Booth newspapers cove; 
ing these zones. 


Market 


No. 1183. Window Displays. 

This folder, issued by  Porbes 
Lithograph Company, gives a brief 
outline of some of the factors tha: 
enter into the creation, development 
and distribution of window displays 


No. 1168. Valuable Data on Ney 
York, the World’s Greatest Market, 


This is the fourteenth annual edj- 
tion of the New York Sun's market 
data book. The volume presents a 
summary of the 1936 standing of 
New York newspapers in various ai- 
vertising classifications, the editorial! 
and circulation scope of The Sun, and 
descriptions and charts showing the 
size, character and buying power of 
the New York market. 


No. 1160. A Summary of Summer 

Radio Facts. 

This summer there will be at least 
34 million radios in use in the United 
States, according to this brochure is 
sued by Columbia Broadcasting Sys- 
tem. Figures are taken from a Starch 
survey of radio ownership and sum: 
mer listening habits 


No. 1157. 85 Hours a Day. 

Issued’ by National Broadcasting 
Company, this brochure tells about 
the planning that lies behind Its 
many types of daily broadcast pres 
entations. There are many illustra 
tions of artists and program scenes 


No. 1127. The Family Circle Market. 


Retail sales figures from the 1935 
U. S. Census of American Business 
have been used in this new circulé 
tion map which charts sales activity 
by counties and indicates coverage 0! 
the territory by The Family Circle 
Magazine. 


No. 1143. Glorify Your Product. 
This booklet issued by Herman A 
De Vry, Inc., discusses the value °! 
sound films in advertising, sellin 
and training, lists typical companies 
using films, and results of their us 


No. 1132. The Minneapolis Star Rowe 
| List of Grocery Stores. 

| The Minneapolis Star has issued 
this guide showing the retail grocer! 
outlets in Minneapolis broken do¥® 
‘into convenient routes. In addition 
it contains an analysis of wholesale 
grocery houses, chain store headqua™ 
ters, voluntary organizations and 
other outlets for the purchase of food 
products from manufacturers. 


No. 1148. Standard Market Data for 
WFBR, Baltimore, Maryland. 


This brochure issued by radio st® 
tion WFBR contains market data oP 
the Baltimore trading area, merchab: 
dising service offered by the station 
and a description of its facilities 40° 
coverage. Also included is a stué 
of radio ownership and listening 
habits based on a Ross Federal su 
vey of Baltimore’s metropolitan dis: 
trict. 
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Masks | 


Try one for Spring pick-up | 
By Phyllis Wray 


UST now we're living in a bright, new 

world. The smell of damp earth bear- 
ing loveliness is exciting, giving us rich 
moments of joy in living. We're stirred to | 
action, to the desire for more beauty in our | 
daily existence. Small wonder, then, that | 
we gaily set about spring cleaning. Easy to | 
understand is the happiness we derive from | 
a new hat, a soft, becoming new frock. And 
our faces? We start taking very critical 
looks in the mirror and find work to be | 
done there, indeed. The return to outdoors, | 
the welcome but revealing sunshine, shows | 
us things we hadn't been noticing all win- 
ter. It shows us, too, what the harsh 
weather has done to our complexions. | 
They're dull and tired looking. It’s up to 
us to wake them up, give our faces a bright, 
new look in tune with the season. 

I think a facial mask treatment is the | 
grandest complexion pick-up in the world. | 
Two or three of these treatments and you're | 
ready to face anybody without a self-con- 
scious qualm. They begin with a thorough, 
and very thorough, cleansing of your face 
and neck. A good cleansing cream is the 
best method when you are going to give | 
yourself a mask treatment. The cream 
softens the skin, puts it in a receptive mood 
and flushes the pores of all extraneous mat 
ter. Cleanse first, then, and it won't hurt 
a bit to use two applications of the cream, 
just to make certain that every speck of 
dirt and dust is removed. Wipe off excess 
cream with a tissue or soft towel. 

Now with your face and neck thoroughly 
clean, apply a little nourishing cream 
around your eyes and along the corners of 
your mouth. Next comes your mask. Apply 
it evenly and generously all over your face 
and neck, then go off in a quiet corner and 
lie down for twenty relaxed and restful 
minutes. Keep your face in repose, forget 
all about your worries. After twenty min- 
utes remove the mask and splash your face 
with cold water or pat it with skin tonic. 


Masks of Many Kinds 
AX what kind of mask should you use? 


Well, there are several very good 
ones on the market. Fragrant, creamy for- 
mulas that do wonders for tired faces. 
You'll love using them and as they're re- 
served only for special treatments they’re 
well worth the cost. There’s an oatmeal 
mask that’s very effective and quite inex- 
pensive. It's composed of several skin 
beautifying ingredients as well as that good 
old-fashioned complexion beauty aid—oat- 
meal. Another mask I've found effective 
you can make yourself. Beat up one ¢gg 
and mix it with enough almond meal to 
make a smooth paste. If you need some 
skin bleaching, add the juice of a lemon 
to the mixture. Buttermilk is stimulating 
and cleansing and also has a bleaching ac- 
tion. Milk and almond meal is another 
mask I like. Mix them to a nice, firm con- 
sistency. 

When should you take a mask treatment? 
Whenever your complexion looks dull and 
sallow. Once a week is a good program. | 
If your skin is inclined to be dry, always 
follow the mask treatment with a nourish- | 
ing cream massage. 
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“Why Don’t You? ; 


Try one of the new hair styles. 
They are very flattering 


By Pryiiis Wray 
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Photo courtesy E. Frederics, Ince 
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Neely Cites “Dress Up” Trend C. F. A. C. COPY CONTEST VICTOR GETS PRIZE Boston Bureay, gis 
e - . es h A ~ 
in Cars As Prosperity Sign Fights nti. 
Business Book 
Detroit, June 15. -An increase in | Western Roads Drop s 
the sale of chromium plated accessor- | 2 x a | 
ies for 1937, in some cases amounting Institutional Drive | Boston, June 16.—Anti-busineg. lit 
to 400 per cent over 1936, was herald-| Institutional advertising plans for |erature is offered students in hop, 
ed by W. H. Neely, chief designer,| Western railroads have been can- economics courses here becaus OMe 
Graham-Paige Motors Corporation,| celled, Hugh W. Siddall, chairman, cae Tink Seana ‘a, 2 ‘ ae bus 
today as a notable reflection of the| Transcontinental and Western Pas- comntlccagiies a pt Pply Other 
perosed ee ee ee senger Association and representa- sources of information, Kenney, 
return of prosperity which has made|”: : > a f a 
‘ar buyers desire to “dress up” their tive of a committee of the W estern Backman, of the Boston Better Busi 
auit mol il s i Association of Railway Executives, ness Bureau, declared today . 
automobdtlies. A 
: announced. . Sl " ; 
“Another indication of this feel-| Mr. Siddall said that increased a study * the literature hither, 
ing,” Mr. Neely declared, “is found in|budgets for a majority of the 40 used in the schools, made by the py 
the greatly increased preference for| Western railroads comprising the reau, reveals a preponderance of Such 
lighter, iridescent shades.” group were responsible for the de- books as “Eat, Drink and be Wary 
cision. and ‘100,000,000 Guinea Pigs.” p,. 
h as aie : ot Te 
Dark Shades wii ‘matic presentation and availabjjjn 
He pointed out that Graham sales Pittsfield Club The ivory column trophy for the best campaign conceived by a member of the were given as reasons for the Wide 
to date, compared with a similiar 1937 Chicago Federated Advertising Club's advertising course, is awarded use of these books. 
period in 1936, show a gain of ap- . Names Clayson Head Paul Fulton, of the Chicago Tribune retail display staff, by Leo Nejelski, course 
proximately 14%, per cent for these _ George P. Clayson, Eastern td chairman and advertising manager of Swift & Company. J. Kenneth Laird. club To Continue Campaign ee 
hues. While black has gained two Company, has been elected president president and vice-president of Weco Products Company, looks on approvingly. * 
eae : eget of the Advertising Club of Pittsfield, To combat this lack of factual »,. a 
per cent in 1937, other dark shades | yy... cceeding Lawrence K. Mil- i actual ina. ae 
je i, per ce ie vatiie lice teas Bae i terial, the bureau has begun an ay. 7 
have lost 61, per cent. This varia-|)er Berkshire Evening Eagle 7 enka ae ; ag 
MOREY ’ ‘ee ? . a g Lage. : bd Speakers on marketing, it was an- gressive campaign to educate : sg 
tion, according to Mr. Neely, is due| Other officers are John L. Canning, uir outant Pog icolm Muir > ite sty. f 
maviage ss: ‘k ne pet a i a 4 a ; ’ nounced, will include Malcolm Muir,| dents in consumer responsibjlit; 
to the fact that black offers a maxi-|Mohawk Beverages, vice-president; ‘eeention? WatieewSM Gubitehia ; ‘ , ities : 
mum contrast for the gleam of chrom-| Norman B. Hollister, New England W dl H dli etseiaaseatng Pace srentiage co. Sand has started publication of , 
ium plated accessories and the white|Telephone & Telegraph Company, 1 ea ine Company, discussing etter Mar et- series of booklets dealing with the 
side-wall tires, gaining in popularity |t™easurer, and Charles W. Boyle, ° ing for Industrial Goods,” and Frank | purchase ot merchandise about whic, 
Berkshire Life Insurance Company, A.M.A. Meeting R. Coutant, president, American Mar- 


automobiles. 

A check of Graham sales to date 
reveals that black and _ iridescent 
shades account for 75 per cent of 
the total, with 22 and 53 per cent 
respectively. Dark colors other than 
black and other light, non-iridescent 
colors are third and fourth. 


“Journal” to Ward 


Mail Order Journal, Chicago, has 
appointed James A. Ward Company, 
Chicago, as representative. 


secretary. 


Pharis Appoints 
Pharis Tire & Rubber Company, 
Newark, O., has named the Ralph H. 
Jones Company, Cincinnati, to direct 
advertising. Newpapers and maga- 
zines will be used. 


Rundle Changes 


Jack Rundle, formerly with the By- 
ron G. Moon Company, New York, 
has joined Roeding & Arnold, Inc., 
New York. 


Cleveland, June 15.—Final plans 
were being made this week by a 
Cleveland committee headed by Allen 
L. Billingsley, president, Fuller & 
Smith & Ross, Inc., for the Middle 
West meeting of the American Mar- 
keting Association to be held at Ho- 
tel Statler here, June 25-26. 

The two-day sessions will be divid- 
ed into three programs: research, 
marketing and fair trade policies 
and practices. 


keting Association, whose subject is 
“Orderly Marketing for Better Prof- 
its.” 


Speakers for Saturday 


Speakers for the Saturday session 
on fair trade practices and policies 
will include Victor L, Keys, secretary, 
Ohio Fair Trade Committee; Tell 
Berna, general manager, National 
Machine Tool Builders Association; 
Warren Bishop, Washington, and 
John Love, Scripps-Howard business 


formed. Booklets concerning the pyr. 
chase of jewelry and furs have beer 
issued and well received by leading 
high school and college authorities 
in the Boston area, with the series ¢, 
be resumed this autumn. 

Plans made by the bureau, in ad@j. 
tion to the preparation of  gyeh 
booklets as those on furs and jewelry 
call for a continuance of the cap. 
paign through several years, with the 
economics of advertising as one of 
the main subjects scheduled for dis. 


| columnist. 


cussion in classes. 


———— 


Every printing 


job—if it is to be used for 


deserves the deepest consideration from every angle. No matter how small 
the job may be from the printer's “billing” point of view, it has an important 
function to perform for the customer, and it should be part of the printer's 
responsibility to assist in securing the peak in profitable results. %* “Any Size 
Job is a MANZ Size Job” doesn’t describe the MANZ attitude regarding the 
physical specifications alone, but applies also to the sincere customer interest 
which accompanies every job in the MANZ plant. %* MANZ is definitely inter. 
ested in producing even the smallest kind of jobs and is equipped to handli 
them economically and expediently; and the thought that the job is importa 
to the customer is never permitted to fade from the production picture. * 
With over a hundred printing presses, ranging from small one-color jobber 
up to huge giants of the craft capable of taking a plain white sheet of paper 
at one end and delivering at the far end a beautifully finished product in five 
colors, MANZ is well qualified to use the slogan “Any Size Job is a MAN 
Size Job.” In addition everything required for the complete production o| 


the work is manufactured under the single roof of MANZ where responsibilit) 


MAN2 Sick 
.» JOD 


MANZ man travelling near you ready to give you the details of this most com 


is undivided and where a_ single 


job. 


black 


ment 


plete and unusual service. There is no obligation in asking him to call. * 4 


request on your letterhead will bring you an interesting series of mailing piece’ 


MANZ CORPORATION * CHICAGO + NEW YORK 


standard is the rule. That standard 


prevails regardless of the size of the 


graving, composition, electroty pins 
binding. and even ink manufactur 


ing. constitute the principal depart: 


sales promotional pur poses— 


Creative. art. copy, color o 


and white photography. ev 


s of MANZ. There ts ¢ 
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Matches and markets are won by careful judgment —knowl- ee | 
ant Be Bes 
Pieh) ~ ¥ 


Dye” — edge of what sort of service is most valuable at every stage of 


rn 
ers the game —clever placing of the ball—variety — change of pace! : 
: WOMAN'S WORLD is paced specifically to win the confidence 
. , of its special readership: 1,350,000 women who live in Home-Town 
: America! Here is the vast rich woman's market of America! Here 
gle a ae are the big buyers of groceries, housewares, drugs and everything 
‘ a 1 3 5 oO oO oO oO »_ 4 that goes to make a home that's lived in twenty-four hours a sel 
| oe © ey : "And surveys show that the homes of WOMAN'S WORLD readers 
. | ; | “ tee 4 are definitely on the buying side of the tracks! 
. WOMAN'S WORLD offers you a valuable service. Cultivate it! 
- Skillful delivery of your advertising message by WOMAN'S 


WORLD will find the winning opening for your sales volleys. 
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millions, 50 per cent above 1935, | 1936 


jalthough 23 per cent under 1929. Billings Ga in — total sales amounted to $1,749 
1) ° 


The business tide is still rising, we 
The May total of Mutual pp, 


according to the Department of Com- | P he the Svs 7 hap ad 
merce, which predicts that 1927 in- 32.86 er ent penaertiteg so ignes $133,431, an jp 
jcome paid out will reach 70 billions, CFORSS OF 5.f DOF COME OVEr the Sim 

———" 907 sold in May, 1936. Of the cur 


jand in 1938 will approximate the | ' 
New York, June 17.—Time sales | rent total, $100,151 IS accounted fo, 
‘of the three major networks for by the basic network and $33 979 by 


TOOTSIE TOUTER Dividends amounted to 4 billion, 573 | HEAD CLUBS FOR '37 May Network ae ore ee $2,582. nec 


11929 high of between 78 and 79 bil- | 
lions. 


scenic ia Y May aggregated $5,900,624, compared | Supplementary stations. 
; , ‘ with $4,441,144 in May, 1936, for an | 
Meredith Will Raise No a increase of 32.86 per cent. F k J . 

es Secieeak Weenciiaciaiees Weedon] rank Joins Weed ‘ew ¥ 

R With W . DeWitt Morgan, North Texas Advertising National Broadcasting Company’s | : . me 
ates ithout arning Company (left) is new Fort Worth Ad- | share of this was $3,214,819, an in- | Paul Frank, for the past four Years ta wt 
New rate cards, guaranteeing NO) vertising Club president. Henry E. Manz, | crease of 25.5 per cent over the . 5 advertising mar nis mon 

further rate increases without at) Cincinnati Post, heads the Advertisers’ | 561,720 nilled in May, 1936, the net- | S#™) fice of Weed ‘& Co. rape iter 
least six months’ warning, have been | Club of Cincinnati. | work reported. The Red network OF he onthe Bi tre ig 0., radio sta ertisin® 
issued for Successful Farming and é a pet .d for $2.261.344. and the | to" representatives. Mr. Frank was ovemel 

‘2 Better Homes’ & Gardens. ——— —e. avi +,201,094, anc 1€ | previously with Paul Block @ i. » of 
~s This is said by Meredith Publish-| a clause has been inserted in pub- | Blue, $953,475. ve ; | sociates, and for three years Managed ti M 
mt ing Company to be the first time such lishers’ rate cards. Times sales of Columbia Broadcast-' their Detroit office. ; 


In a nationwide sampling move, The | 
Sweets Company of America, Inc., New 
York, is tying this outside theater dis- 
play with advertising slides for Tootsie 
Rolls. Franklin Bruck Advertising Cor- 
poration is directing the drive. 


NATION'S INCOME 
STILL GROWING; 
MORE FOR LABOR 


% 


Washington, D. C., June = 17.—} 
Showing a balance on the right side | 
of the ledger for the first time since 
1929, national income in 1936 
amounted to 63 billion, S800 million 
dollars, according to figures released 
today by the Department of Com- 
merce. Expenditures amounted to 62 
billion, 56 million dollars, leaving a 
net gain of about 1 billion, 750 mil- 
lions, 

2ayments to employes accounted 
for the largest share of national 
expenditures in the country’s history, 
the department said. The 1936 figure | 
was 66.5 per cent, compared with 
66.4 per cent in 1935 and 65.5 per 
cent in 1929. Since national income : 
is still below that of 1929, actual . 
earnings of labor were somewhat PE 
under those of the peak year. Per 
capita income of employes in 1936 
amounted to $1,244, $58 more than 
in 1935, but still about 12 per cent | 
under 1929. 


Margin Is Growing 


From 1933 to 1936, according to the 
report, national income climbed 38 | 
per cent, while the cost of living | 
advanced only 8 per cent, leaving a 
wider margin available for luxuries 
as well as necessities. 

Manufacturers were the largest | 
producers of income in 19386, with 14 
billion, 253 million dollars. The gov- | 
ernment itself was next, with 9 bil- 
lion, 2483 millions, including work re- | 
lief wages. 

Total compensation to employes 
aggregated 41 billion, 250 millions. 


SNAKE EYES 
ARE GOOD NEWS ff 


Two stands for $2, the base rate per 
page per thousand in the big little 
magazine which sells food to beat 
the band to 1,500,000 housewives 
from coast to coast. (And there's a | 
bonus of more than 100,000 circula- 
tion besides.) 


THE FAMILY CIRCLE 
MAGAZINE | 
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52,374 Sacred Heart, said. | STAGE. TECHNIQUE SELLS MOVIE STARS task,” it was said, which confronts 
> 1936 nECENC While declaring that the removal the Advocates. 


of the Linit lady and other nudes : saaeee aaamaieie “In general we protest against all 


or near nudes was not entirely 


Broag caused by our protests,” Miss Byles 
€n jp asserted that “the group believes it 


has brought to the attention of the 


© cur. manufacturers the point of view of 
ed for f modern college students, the type 
a] s P 

“19 by using their products. 


“We were pleased this spring to 
| receive letters from Linit, in answer 
New York, June 15.—Withdrawal | to our protests, thanking us for our 
- »q “Linit” lady from general view | interest and advising us that they ‘ : , ; : > 
— his mouth is the result primarily of | had ‘decided to discontinue their — be nn — en een i ty =_ te ‘ates object to a brassiere 
New oforts of Advocates of Decent Ad-| present type of advertising’ after P clear Rhea oe nanufacturer advertising his pores 
io sta vertising Catholic co-educational | the June issues,” said Miss Byles. ; sa “" pes a tc settee 
K was yovement, Winifred Byles, chair- “We have protested other adver- | worn ‘ Miss ahaa watihe. ‘ 
As. yan of the mother chapter located | tisements such as those employed by | Stripe stockings but so far have not! While the Advocates have been Moy caning capets 


“No, we do not object to that, but 
Mager + the Manhattanville College of the ' Woodbury’s. Cheramy and Gold! met with much success.” organized since > of 1 amen | yeas ae 

he M é ys. y 4 1 85S. ganized once June of last year, we do object when the artist reveals 
summer vacation time _ interfered 


— —— — —— : — es ——— with activities and it has only been ithe body below where he needs to 
ties as |or where the figure is displayed se- 
since the first of this year that the | guctively. We do not believe: in ieee 
movement has shown signs of be- | seductive poses, nor in showing bene at 
coming a national organization. |more of the body than is necessary. ig. wink 
However, last year it had time to The advertisements I have men- a 
inspire the sending of a number of /tioned are only a few of the many Beis ‘ 
| letters protesting the poster adver- | that we object to. In the case of a ty 
| tisements of Freezone, product of | Woodbury’s copy we do not object 
Wyeth Chemical Company, Jersey | ‘to all of it but only to the nearly 


> ‘ 

ee ee f Nee ipil s , po 

i. “ity \., and of Neet Dipilatory, | naked or naked advertisements. 
yroduct of Affiliated Products, Inc., 


copy which really savors of in- 
decency, despite artistic qualities” 
Miss Byles declared. “We feel that in 
ilmost every case a naked, scantily 
‘lothed, or suggestive female figure 
is not essential to the advertising 
| of the product in question.” 


Scrutinize Lingerie Copy 


Concerning the advertising of un- 
garments and as to whether the 


|of the same city, with the result Scouts on Job 

that they “have been replaced by 

|creatly improved advertisements; Key to the Advocate’s activity are 
|this summer,” Miss Byles said. | the “scouts” whose duty it is to be 
| 


la IN Hin 


The Advocates are starting chap.|0% the lookout for all advertise- = 4 

‘ | " rhie : : — > , 
ters in other colleges and centers |™ents which, in their opinion, bor- 
and the organization has already | der on indecency. The suspected 


ed 


5 
/taken on national scope with groups | #4vertisements they ferret out are ; 
being for med in Denver, Baltimore, | brought before meetings where the 
St. Mary’s, Kansas: Notre Dame, | 288emblies can pass collective judg- 
Ind.; New Rochelle, Albany and| ment. If the advertisements are 3 


Brooklyn, N. Y.: Jersey City, N. J.: held guilty of offending good taste, i a 

and elsewhere in Pennsylvania, | letters are sent off to the adver- 
R | Wisconsin and Arkansas. Counting | tisers, many of whom, according to . 
et. the mother chapter, the current to-|the Advocates, apparently respond ee ay 
tal is 14. with form letters. This latter fact, eas 4 


according to the Advoeates, is evi- 
dence that a great number of per- 
The movement has been endorsed | sons throughout the country are be- 
by the Knights of Columbus, Inter-|hind them in their drive for Brew ee 
national Federated Catholic Al-| purity in the advertising columns 
umnae, The A. Kempis, a group of|and evidence of a _ general pub- 
500 women in north New Jersey; the|lic reaction against copy and_ il- 
Father Lord of the Sodalities; and |lustrations of questionable taste. 
the St. Paul Guild, with some 5,800 G. V. Carhart. E. W. Wellwig 
members in all parts of the coun-|Company, agency handling the Linit 
try. Some of these have organized |account for the Corn Products Re- 
chapters and others are expected to| fining Company, said “letters of pro- 
be formed by fall when it is planned | test such as are sent by the Advo- 
to hold a national conclave in New | cates are a part of the average day’s 
York for the purpose of electing na-| business of agencies to whom adver- 
tional officers and for laying plans|tisers usually send protests for re- 
to extend the movement and its in- | ply. 
fluence. “While we are sensitive to public 
Similar movements have been|opinion and naturally try to meet 
started, it is claimed. in Canada) with public approval, since other- | 
and Switzerland. Publicity for the | wise we would be defeating the pur- 
movement here has appeared in the | pose of advertising, we do not think gas a 
Catholic press, principally locally, | that letter writers represent the at- 
but also in national magazines. titude of the great majority of the 
The interest of the Advocates in|country’s women. The illustrations 
an advertisement is confined to|we use are artistic, appealing and 
whether it meets their canons of|devoid of indecency. Such groups : 
Aecenev, the drawing of a demarca-|%s the Advocates of Decency in Ad- 
tion line being “the most difficult | vertising have only nuisance value.” 
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Gain K-C Endorsement 


Destined to be a Best SELLER among business books. 


Condensed into 20,000 crystal words! .. . “Here is an original idea—each chapter 
the practical principles of advertising is fresh and interesting.”—Wm. 8. Paley, 
that would ordinarily make a_ 100,000 President, Columbia Broadcasting Com- 
word textbook. The very essence of a pany. 
great experience, without a needless word “A $100 course in advertising for $2.""— 
or phrase—the 52 telegraphic chapters Harford Pewel, Exeeutive Vice President, 
first published serially in Printer’s Ink Kimball, Hubbard & Powel, Inc. 
. . . SO instantly and gre Nene d praised “An exhilarating reminder for daily 
by a host of leaders in advertising and reference to those concerved with adver- 
business. A brilliant essayist as well as tising, of the sound principles and prac- 
Z a leading copywriter, Mark O'Dea brings tices which are too often overlooked or 
‘ an easy-to-read, original style and a forgetten.”—Paul West, President, Asso- 
“boil-down"” of advertising never at- ciation of National Advertisers. 
tempted heretofore. Order your copy of the first edition 
ae “Mark O’Dea’s boek is without parallel NOW—not merely to read once, but to 
om in the literature of advertising.”—John re-read again and again. It will be a 
~~ Benson, President, American Association constant inspiration. Send this coupon 
‘sgl of Advertising Agencies. today. 
FREE EXAMINATION COUPON H 
j metewr- Hill Book Co., Inc., 330 W. 42nd S.. N.F. 6, 1 
me O'Dea’s “‘A Preface to Advertising,”’ for 10 days’ exam({.ation on approval. In 10 days 
| I pier send $2.00, plus few cents postage, or return book postpaid. (Postage paid on orders accom- i] 
] panied by remittance.) 1 
I EE CE OR TTRT UT OR TTT TTTCTS ERCP TE TOTS Tee rie ee | 
1 CS) GRO RCESTULIT TTT TET TTL rT ee et City and Bate... ncccccsccsvccccccccsccccccsesccce ° | 
— 1 - S . 9 | 
Bama NIE, hs cca AGT ERO SAS paania cand s Gd RAAS ET AGRO CEE eer. 
(Books sent on approval in U. S. and Canada only.) I 
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bd — in 1933. This is in marked contrast to|time employes to $5.46 for part time | T. fri S a | weeklies, Financial et ead cat 

Chains Reduce Traffic Soars ate 


ithe change noted between 1929 and 
| 1933, during 
|creased 37 per cent. 

In contrast to the reduced num- 
ber of outlets, the number of chains 
increased from 5,546 in 1933 to 6,079 
in 1935, a 9.6 per cent increase 
Chain store| against a decline of 21.5 for the 


which time sales de- 


Outlets, Gain 
Sales in ’35 


Philadelphia, June 16. 


sales increased 25 per cent from| period between 1929 and 1933. 
1933 to 1935, although the number The chains in 1935 accounted for 
of stores operated was reduced by/total employment of 1,171,671 per- 


8.2 per cent during the same period,|sons in all branches, an increase of 
according to figures released today | approximately 67,000 over 1933, Aver- 
by the United States Bureau of the | age weekly earnings according to 
Census. | samples listed in the bulletin range 

Dollar volume for 1935 is shown at|/from $112 for store managers and 
$8,460,611,000 as against $6,767,766,000 | executives, and $24 for clerical full 


store selling employes. 


Buys Hill Company 

National Advertising Service, Inc 
New York, college newspaper repre 
sentative, has acquired the business | 
of the A. J. Norris Hill Company, 
Inc., of New York, Chicago and San} 
Francisco. With the addition of the 
20 college newspapers represented by 
Hill, N.A.S. now) represents SS&S% 
papers. 


Naylee Chemical Appoints 

The Naylee Chemical Company, | 
Philadelphia, has appointed The Ait- | 
kin-Kynett Company, Philadelphia, to) 
handle its advertising. 


on Northwest 
Air Campaign 


Toronto, June 15. The intensive 
advertising campaign for Northwest 
Airlines, only airline company at 
present flying scheduled services into 
Canada, has produced almost amaz- 
ing results, it was reported today by 
R. L. Wright, of J. J. Gibbons Ad- 
vertising Agency. 

Since the campaign was started in 
Toronto daily newspapers and two 


day Night in January, more Now, 
west Airlines passengers for the ~ 
nadian West have booked Passage E 
the Toronto area than the totg) ¢,. 
the preceding six years jp whi: 
Northwest have been operating int, 
Canada, Mr. Wright said. Cor 
|stressed time-saving. By aj, Van 
couver is only 22 hours from To) Rtn. 
by rail, three days and fou; nigh: 
The newspaper campaign has “7 
backed by window and lobby digpjay. 
produced by Vincent De Vita Styqj,, 
here. One of these, ring 
model of a Northwest plane, wij) ; 
placed in the company’s offices 


Winnipeg, Vancouver and (hicae 
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THROUGHOUT THE PAST 43 YEARS— MAXWELL DID IT! 
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Ultra-modern type display for Valley Forge Beer, with its Conti- 

nental Soldier trade-mark, has just been constructed by Maxwell, 
dominant by day and employing Neon, lamps and flood-lights by night 
to impress the millions of Boardwalk visitors. 


A new service is rendered to the millions who pass this outstanding 

illuminated display by Espotabs. While you are enjoying the refresh- 
ing breezes of Atlantic City, Espotabs tell you the daily temperature of 
your home-town. The Kool Penguins continue to ski over the Boardwalk 
regardless of the weather and the millions are still impressed by the 
antics of this clever electric display. 


Out over the Atlantic, the Coca-Cola display, with its appropriate 
ocean feature, impresses the millions of Boardwalk promenaders. 


Bromo-Seltzer helps to make that holiday or vacation more pleasant 
by a timely suggestion. Thousands of bathers find this accurate time- 
piece a valuable help. 


THE R. C. MAXWELL CO., 


On the World-Famous Steeplechase Pier, seen by the millions of 
visitors to Atlantic City, Maxwell has recently completed a new 
three-dimension "'streemline'’ display for Calvert Whiskey. 


Strategically located cut-out displays for Sherwin-Williams are main- 
tained by Maxwell—many have both highway and railroad coverage 
—and at a cost per thousand that is amazingly low. 


7 The long-range Camel Cigarette spectacular display on Broadway— 

Times Square—New York, is another example of Maxwell outstanding 
service. Over a hundred million yearly remember this ''Star" location 
over Broadway. 


All types of outdoor advertising are maintained by Maxwell. In 

addition to the outstanding painted and spectacular displays, Max: 
well is famous for 24-sheet poster service based on 43 years’ experience 
in selecting and maintaining strategic locations. 


Offices: NEW YORK - TRENTON - ATLANTIC CITY 
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Schedule for AFA New York 


Convention 


MONDAY, JUNE 21 


8:30 A. M. 

nyeaktast meeting of Men’s and Women’s Advertising Clubs, Club Activ- 
«toc Conference. 

= 9:30 A. M. 
z,ssions Of National Newspaper Promotion 
* ydvertising Executives Association. 

12:30 P. M. 

ning general luncheon, Hotel Pennsylvania. 


)pe L 


jessage from the President of the United States. 
warding of prizes to the winners in the ADVERTISING AGE essay contest. 
Mayor Fiorello H. LaGuardia, of New York. 
pr. James Shelby Thomas, president Chrysler Institute of Engineering, 
Detroit, “‘New Frontiers for Smart People.” 
DeLoss Walker, associate editor, Liberty Magazine, “Strikes, Inflation 
—~and What Not.” 
Clayton Rand, president, National Editorial Association; publisher of 
The Guide, Gulfport, Miss., ‘Not as Advertised.” 
4 P. M. 
world’s Fair reception, Empire State club in Empire State bldg. 
72. MM. 
jnnual banquet, Hotel Pennsylvania. 


Association and Newspaper 


Grover A. Whalen, president, New York World’s Fair 1939, Inc., “To- 


day, 1939 and the World of Tomorrow.” 


Lowell Thomas, author, news commentator and president, Advertising 


Club of New York, “The Coronation.” 


Strickland W. Gillilan, noted American humorist, “The Low-Down on 


the Washington High-ups.” 
TUESDAY, JUNE 22 
Departmental sessions, all day. 


4 P. M. 
rashion show for women delegates given by Advertising Women of New 
York. 
8 P. M. 
Entertainment. 


WEDNESDAY, JUNE 23 
8:30 A. M. 


Breakfast meeting of joint conference of Men’s and Women’s Advertising 


Clubs, Club Activities Conference. 
9:30 A. M. 
Breakfast of National Newspaper Promotion Association. 
9:30 A. M. 
Session of Newspaper Advertising Executives Association. 
12:30 P. M. 
General luncheon session, Hotel Pennsylvania. 


Presentation of the Josephine Snapp Award, sponsored by the Women’s E. 


Advertising Club of Chicago. 


Henry Eckhardt, chairman of the board, American Association of Ad- 
vertising Agencies; president, Kenyon & Eckhardt, New York, “The 


Other 60 Million.” 


NATIONAL NEWSPAPER PROMO- 
TION ASSOCIATION 
June 21-23 

Monday—9:30 a. m., opening busi- 
ness sessions. 
Tuesday—8:30 a. m., 
annual N. N. P. A. 
noon, 
Wednesday—9:30 a. m, clinic break- 
fast and closing business meeting. 


DIRECT MAIL ADVERTISING 
ASSOCIATION 
Tuesday, June 22 


clinics with 
luncheon at 


Morning sessions only, with ad- 
dresses by F. B. Heitkamp, Horace 
H. Nahm, Henry W. Jaeger and 
Elmer Wheeler. 


RETAIL ADVERTISING CONFER- 
ENCE 
Tuesday, June 22 
Morning session at 9:30 a. m., 
B. H. Namm, presiding. 
Afternoon session at 2 p. m., G. Ray 
Schaeffer presiding. 


NEWSPAPER ADVERTISING 
EXECUTIVES’ ASSOCIATION 
June 21-23 
Monday-——Opening session, 10 a. m., 
Irwin Maier, presiding. 
Tuesday—9:30 a. m., NAEA luncheon 
at 12:30 p. m. 
Wednesday—10 a. m., with election 
of officers at noon. 


PUBLIC UTILITIES ADVERTISING 
ASSOCIATION 
Tuesday, June zz 

Session begins at 9:30 a. m. 


INTERNATIONAL TRADE 
FERENCE 


Major 


CON- 


A. F. A. Departmentals | National Association of Broad- 
casters Chicago Program 


MONDAY, 
President’s Address: C. 
Judge E, O. Sykes, FCC: 
caster.” 
Treasurer’s Address: 
Managing Director’s Report: 


» P 


Committee meetings: Commercial, 


Election of Officers. 


Report of Engineering Committee. 


Morning 
Report of Sales Managers’ Division 


Appraisal of Radio.” 
Panel discussions. 


Annual NAB Banquet. 


Resolutions, 
TUESDAY, 
9:30 A. M. 


JUNE 21 


9:30 A. M. 
W. Myers, KOIN, Portland, Ore. 
“The Duty and Responsibilty of the Broad- 


Harold Hough, WBAP, Fort Worth, Tex. 
James W. Baldwin. 
Report of the nominating committee and appointment of committees. 


M. 
Engineering. 
JUNE 22 


2:00 P. M. 


WEDNESDAY, JUNE 23 


Session 
and Committees on National Sales 


Methods, Radio Research, Radio Promotion. 

Arthur Pryor, Jr., vice-president, Batten, Barton, Durstine & Osborn, Inc., 
“An Agency Man Looks at Broadcasting.” 

Marvin Oreck, president, Oreck’s, Inc., Duluth, “A Retailer Makes An 


Afternoon Session 


7:00 P. M. 


Afternoon session—A round table dis- 


cussion. 
INDUSTRIAL MARKETING CON- 
FERENCE 

Tuesday, June 22 

Begins with luncheon, 12:30 p. m. 

PREMIUM ADVERTISING 

CIATION OF AMERICA 

Tuesday, June 22 


A SSO- 


Tuesday, June 22 


Morning session tentatively set for 
10 a. m. 


rector, 
President’s Address. 


Annual business meeting. 


Mrs. Jean Austin, editor, The American Home; secretary, Country Life- 
American Home Corporation, “Greyhounds and Cockers.” 

H. McReynolds, president, Advertising Federation of America: di- 
publicity-advertising, 


Missouri Pacific Lines, St. Louis. 


er, 


OUTDOOR ADVERTISING CON- 
FERENCE 


Tuesday, June 22 
Afternoon session begins at 2 p. m. 


Joins “McCall’s” 


George Williams has joined the 
Eastern advertising sales staff of 
McCall’s Magazine and will make his 
headquarters in the New York office. 
Mr. Williams was formerly with 
Time, Macfadden Publications, and 
Johnson & Johnson. 


Shack In New Post 


Louis S. Shack, formerly adver- 
tising manager of Goldsmith’s De. 
partment Store, Memphis, Tenn., has 
joined Simon & Gwynn, Inc., Mem- 
phis advertising agency, as account 
executive. 


MAXWELL DID IT! — STILL DOING IT! 


1 


ee. : dite 


eysate 


ys / 
ner 
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THEN in old historic Philadelphia 
and elsewhere throughout . 
the Eastern area, Maxwell Outdoor Dis- 
plays—walls and bulletins — were an 
portant factor in spreading the name 
and fame of Wilson—That's All. The 
above scene—!902—typical of the 
horse and buggy days, shows a Maxwell 
Pictorial Wall Display of that period. 


Branch Sales Office 
NEW YORK CITY 


NOW 


Operating Branch 
ATLANTIC CITY 


in the modern days of 
1937, Maxwell's highly 
embellished outstanding bulletin dis- 
plays still spread the name of Wilson— 
That's All. The use of Maxwell selected 
locations at points of high circulation 
is the modern way, typified in the 
above photographic scene on the great 
four-lane Absecon Boulevard, between 
Philadelphia and Atlantic City. 
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ADVERTISING AGE 


Sales Executives Hear CIO | 
Slant on Art of Advertising 


New York, June 14.—The Sales 
Executives Club today heard a C. | 
O. unionist appraise picketing from 
the standpoint of its effectiveness as 


Maish Gets Bobbie 
The House of Bobbie, Inc., Marion, 
|O., importer of English pipes, smok- 


se , er’s accessories and leather goods, 
an advertising medium. Interviewed has appointed The Jay H. Maish | 
by Elmer Wheeler, president, Tested Company, Marion, to direct its mer- 


Selling, Inc., in the course of a |chandising, sales promotion and ad- 
forum on “The Labor Situation,” the | vertising. 

youthful editor of the Utility Work — — 

ers’ Bulletin and veteran picketer, Chasteney to “Time” 

J. A. Greulich, met a series of ques- R. W. Chasteney, Jr., promotion 
tions with nimbly couched answers. | manager of Architectural Forum. has 

To the question, “What is the most |}been appointed assistant to Ralph 
effective way of carrying a_ picket McA. Ingersoll, publisher, Time. 
sign, on the back, the front, or held 
aloft?” young Greulich countered: 
“In picketing, as in advertising, what — 
counts is circulation.” After the ap- 
plause caused by this bright rejoin- 
der had died down, Mr. Greulich gave 
a few details, suggesting that signs 
should be held aloft for visibility on 
a crowded street like Fifth avenue, 
where picketing should proceed more 
genteelly than on 14th street or in 
front of plants. When asked how 
fast a picketer should walk, Mr. 
Greulich answered: “Well, he isn’t 
going anywhere, so he might as well 
walk as he pleases.” 

Regarding the value of using the 
equivalent of large-space copy, Mr. 
Greulich stated that the more pickets 
the merrier and the better the 
chances were for gaining publicity, 
essential to a successful picketing 
“campaign.” 


Mr. Chasteney is succeeded at Archi- 
by G. B. 


tectural Forum Hotchkiss. 


Need Collective Bargaining 


The principal speaker on the pro- | 
gram was Henry C. Metcalf, director, 
Bureau of Personnel Administration, 
who stated that democracy cannot be 
preserved without the aid of collec- 
tive bargaining as a regularly used 
and accepted agency of a democrat- 


ized industrial structure. 
Not only must industrial leaders 


“rethink their thinking to revise their 
general attitude toward labor, and in 
so doing institute an integrated per- 
sonnel division entrusted with a well 
rounded program of ‘joint relations’ 
among constituents within their com- 
panies,” he said, “but they must also 
provide for an equally well rounded 
public relations program to educate 
and inform their stockholders, con- 
sumers, dealers, and governmental 
agencies, and to mould public opin- 
ion.” 


Carpets to Central 


IN NEW G-E POSTS 


C. T. Wandres (left), for six years ad- 
vertising manager of the General Elec- 
tric Radio Division, has been named 
manager of radio tube sales. A. A. 
Brandt, veteran radio sales executive, 
succeeds Mr. Wandres. 


Jr., formerly 
American. 


with the New York 


Prospects for cars and trucks “I 


June 21, 193» 


“D & W” Changes 


A. K. Murray, president, Distribu- 
tion & Warehousing, Chilton Com- 
pany, New York, has been appointec 
field manager and continues as a di- 
rector. Fritz J. Frank, president ot 
The Iron Age, is now president als) 
of Distribution & Warehousing. Wil- 
liam A. Barber, treasurer, has been 
made vice-president of D&W, and 
also continues as treasurer. H. S. 
Webster, Jr., previously secretary, 
D&W, will add the general manager- 
ship to his duties. 


Tope to “Ruralist’’ 


Profits 

are higher in the 

Country Gentleman 
Market because: 


Dick Tope has resigned as Cleve- 
land district manager of Industrial 
| Publications to become business man- 
ager of Bennett Publishing Company. 
Cleveland, publisher of Electrical 
| Ruralist. 


Best credit accounts “ . 


— _—_——, ,—_" 
Kentucky Group 

Names Moreheg, 
E. Morehead, manager of \ 


re 
Bros. Advertising service, Meets 
Ky., has been elected presiden; of = 
Outdoor Advertising Association _,, 
Kentucky. 

Other officers are H. T Ogder 
manager, Ogden Poster Advertig;- 
Company, Madisonville. Vice-preg 
dent, and C. A. Merrill, mana. 
General Outdoor Advertising Cor 
pany, Louisville, secretary-treasy,,. 


Venezuela Appoints 


The Government of Vene: 
appointed Cowan & Van Lee, 
New York, for tourist 
ment advertising. 


Inc 
1 and develo, 
Newspapers. 


mag 


| azines, radio and other media will } 
| used. ’ 


. the list of sub- 


Alexander Carpet Company, New 
York, has placed its advertising ac- 
count with Central Adveptising Serv- 
ice, New York. Newspapers and di- 
rect mail will be used. 

Breakstone Appoints 

Breakstone Bros., Inc., New York, 
division of National Dairy Products 
Corporation, has appointed McKee, 


Albright & Ivey, Ine., Philadelphia, 
to handle its advertising. 


JWT Moves Office 


J. Walter Thompson Company, 
Ltd., Toronto, has moved to larger 
quarters in the Victory bldg., 80 Rich- 
mond street West. 


have looked over your Princeton sub- 


scriber list and not only are there a lot of 
customers of mine ... but a good many 
prospects, both for cars and for trucks. 
About three-fourths of your list are on my 
own prospect list to whom I am constantly 
sending literature.”’—Ivan R. Hade, 


Hade Motor Company, Princeton, Illinois. 


1. Prices—and people—are more stable. 2. Vol- 
ume per sale is greater—overhead lower, 3. Com- 
petition is cleaner; there are fewer high-pressure 
“deals.” 4. Good rural stores buy in larger 
quantities than most city stores. 5. The CONTROL 
FAMILIES influence all the other rural families 
and in themselves represent the most profitable 
class of trade. 


Which part of Rural America 
do you know best? 


If you want the word of retailers 
on Country Gentleman's CONTROL 
FAMILIES from some section you 
know well, write Country Gentleman 
and ask for it. 


. is the best 


scribers to the Country Gentleman . . 
class of buyers and credit accounts from Walton and 
surrounding territory that we have seen in some 
time. A good share . . 
ness with .. ..",—W. R. Northrup, Northrup Electric, 
Walton, N. Y. 


. are those we are doing busi- 
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“| Am 
Your 
Letterhead”’ 


if yeur letterhend could talk, 
would it speak proudly of your or- 
ganization? Would it tell the story 
of a modern, progressive business 
—or would it perhups be a little 
ashamed of its appearance? 

It in a well-known fact that letter- 
hends DO talk, and that yours its 
either speaking for—or against— 
you. A modern, well-designed let- 
terhead is a superb investment. It 
reflects character, instills confi- 
dence. Yet such a letterhead need 
not be costly—and will not be costly 
if you order from us. 


SEND FOR FREE PORTFOLIO 


Write today—or merely pin this adver- 
tisement to your letterhead—and mail 
to us; we will send you FREE and 
without obligation a copy of our new- 
est Portfolio of Modern Lithographed 
Letterheads, also a complete price list, || 
showing prices on six grades of paper. 


UNIVERSAL LITHO. & STATIONERY CO. 


4317 DIVERSEY AVE., CHICAGO, ILL, 
TELEPHONE SPAULDING 7000 


An ideal mailing list “We have examined your list of local sub- 


scribers to Country Gentleman . 


.. This list would make an ideal 


dea 


mailing list for us, or any other retail merchant of New Milford. We 


find that a large majority of our customers ask for nationally ad- 
vertised brands of merchandise, especially glassware, silverware, 


clocks, watches and camera films.””—H. D. Pulver, C. D. & H. D. 


Pulver, Jewelers, New Milford, Conn. 


Finds them good customers “In looking over your list of 
subscribers to Country Gentleman, I find a good many familiar 
names and really good customers of ours. We have sold them a 
good many International Tractors and harvesting machines.” — 
H.S. Martin, Manager, Martin Implement Company, 


Hamburg, Ia. 


ie 


Likes to do business with them “Looking over your Butler subscription 
list, I find it contains a really select list of farmers of this community. They 
represent the type of people we like to do business with.” — Jesse O. Oberlin, 
Oberlin Grocery Company, Butler, Ind. 
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Spalding Tests consisted of six, eight or nine irons,| PREAKNESS PROMOTION 
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Sohio Gadget © RELATED ITEMS 


with a set of six selling for $50.) 


e ° By turning in a six-club set in use re vy , S ] f : 
aq Trade-in Plan from three to five years, a 1937 set e i »_ Seals aie o a 
eheg can be obtained for $41.67. The ex- “iy - % 
TB for Golf Clubs) cnanze vaue ot 1935 and 1936 New Lubricant | 
ty, Tee: models brings the cash price Of a é 
 « 1937 six-iron set down to $33.34. a 
sw York, June 17.—To induce se , : , 
Bder weit ke buy new clubs before the Cards giving this information will Cleveland, June 15.—A _ tamper 
tisine g lfers ad being used are worn out be enclosed with retail statements proof gear seal, affording complete | 
Presi Pa goto & Bros. offered ri at the end of this month. protection to the customer and a} 
lage 5 G. Spe AR de: ey) a eae ae ae : ae : — envy i 
Con ‘ a Philadelphia and New York Mount Vernon Distillery staged an “open | potent force for the company in 


surey wspapers, @ trade-in allowance on Paul Zemmer Elected house" during the recent Preakness day | building follow-up sales, is being in- 


jstered sets of old Bobby Jones | Paul Zemmer, advertising mana-| festivities, with Col. E.C. Kennedy (left), |troduced by Standard Oil Company 


pion-Neck clubs, in playable con-|ger, Armand Company, has been | National Distillers sales executive, Rob- | of Ohio as the basic part of its mer- 

aa elected president of the Des Moines! ert Barry, publicity director, and Samuel |chandising program for Sohipoid, a . 

a has she company believes this is the Ia., Advertising Club. Other officers| D. Fuson, vice-president, Arthur Kud- |jubricant especially developed for s 
The , : ar 1, Sure 2 j ay ¢ Mri. | % P . : 

Inc ime trade-ins have been used are Joyce Swan, Re gister and Trib ner, Inc., among those present use with the new hypoid gears. 

velop tage , Y Rubi une Company, vice-president; Jesse Believed to be the first device | 

t } > _ . ~ —— 5 

mas , the golf field. Young & Rubicam, | paper. secretary -treasurer; Emil ehich sivas the euatemer the name 

ill be _is the agency. Warns, publicity chairman; Ray Ma-|son, membership chairman, and|* " ae ieltet “ cin 4 
girst marketed in 1932, the sets|ricle, house chairman; C. F. Swan-| Dwight James, vigilance chairman. sort of protection on bulk lubricant 


ifsell the 


a } 


This new display, designed by Robert 


Gair Company, New York, gives effective ; 
| combination promotion to House of > 
| Lords Tea, Mayonnaise and Sandwich = 
Spread. a 
dispensed by the service station or 5 
garage man as that offered by the aa 
companies selling motor. oil in Hi 


3 SRR ee meet 


sealed tins, dealer copy on behalf of 
the plug advises the dealer to stress 


this feature to the customer. 
€ fs) The plug itself is a simple device, 
used to replace the original gear 
plug by the service station man 
when the gear case is filled with 
EH Re RA] the Sohipoid lubricant. It is tamper 
proof in the sense that it must be 
destroyed in removal, and, since it 
is distributed only by Sohio dealers, 
AMER will naturally cause the customer to 


return there for the refill. The dise 
face of the plug likewise bears pro- 
motion copy which warns against 
the danger of mixing different types 
of the new hypoid lubricants, an- 
other point beside that of conveni- 


that influence 40% of all retail buying ~ “sc 


Sohipoid is a lead-sulphur-mineral 
oil lubricant which, according to the 
copy, can carry severe loads, give 
complete’ protection and_ perfect 
lubrication to the gears and bear- 
ings under all conditions. A wide 
market is indicated in the fact that 
93 out of every 100 cars produced 
this year will have the new hypoid 
gears for which this special lubri- 
cant is made. 

Extensive dealer helps, in addition a a 
to newspaper copy, are being used TAS. - 
by Sohio in launching the new prod- Sit 
uct. Other Standard Oil companies re 
are introducing hypoid lubricants, ee 
but they are being marketed without : a 
any such tie-up as that offered by ; us 
Sohio in the tamper proof plug. 


OING business in the country is a 

lot different from doing business in 

the city. And it can be more profitable, 
especially when you sell the conTROL 
FAMILIES—the families of leading agri- 
culturists, merchants, bankers and profes- a { 
sional men. Cn ase New Post for Major 


, ‘ . , iti. John Major, formerly on the sales ie 
These people earn more than the average _ceptionally high. Retailers know this, and they stalls of Geverel Wiehins Waits he ae 
h x os d f tions, has joined Beckman, Vogel & sts 
and they spend more because they have know, too, that it pays to stock the brands o Beerbohm, Detroit sdvertisins 
Per . . ° “1° agency, aS account executive. Mr. 
larger families and larger investments in merchandise these families want. Major will specialize in radio ac- 


land, livestock, buildings and equipment. It is easy and economical to reach, influence ined 


The conTROL FAMILIES set the buying and sell the whole rural market through the 
pace for all Rural America—which means 1,600,000 CONTROL FAMILIES who read and 


40% of all America’s retail sales. believe in one publication, Country Gentleman. iy O W 


In the rural market good retailers at- Out of their own experience, scores of leading 
h b ' £ d - i] d E k hj d Ge ‘ Yes, there's money now— 
tracting the best class of trade actually advertisers know this and are profiting from | Pa pore ony Bg 
make more profit than many comparable _ the knowledge. = great Middle ~ —_ 
‘ a a ; ‘ : eorgia region. eaches, 
city stores. Their overhead is less—credit Country Gentleman, first with the CONTROL melons, tomatoes, tobacco, 
losses are less—prices are maintained— FAMILIES of 40% of the market, belongs close peanuts, peoune, Hessind— : 
é aya : ey ‘i and busy industries—in addi- é 
their customers buy large quantities. The to first in your advertising plan. Country Gentle- tion to cotton. Look at bank 3 
: : . : . d trad ts; adverti Ea 
credit rating of CONTROL FAMILIES Is ex- man, Philadelphia, Pa. ee, ee ae 
GEORGIA 


TELEGRAPH 


( OUNTRY (4 ENTLEMAN and NEWS 


Representative: 
THE BRANHAM COMPANY 


FIRST with the CONTROL FAMILIES of Rural America 
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Voice of the Advertiser 


Church Bulletin Churns 
Angles for Advertisers 


To the Editor: I thought you 
might be interested in a few samples 
of copy from the weekly bulletin of 
the M. E. Church of our little village. 

These advertisements, in our small, 
mimeographed, four-page publication, 
are among those being run weekly 
by our two coal dealers: 

“One good ton deserves another.” 

“Why go South when we can make 
it hot for you at home?” 

“Our coal may be black but our 
record is clean.” 

“When the coal is called up yonder 
we'll be there.” 

James Weaver’s store advertised, 
“Our oleo can be taken for butter or 
worse. . .” 

Lee Wilson’s store said, “You will 
really get a rise out of our baking 
powder and yeast.” 

One of our grocers proclaimed, 
“Our pure sugar comes from raising 
cane.” 

These advertisements have created 
unusual interest and several national 
companies have requested our weekly 
bulletin be sent them. 

CHARLEY GRANT, 
Seven Mile, O. 


POWER OF REPETITION 


The Glorious Voices of 
Jeanette MacDonald 
(Beautiful star of “Rose Marie” 


and 
Nelson Eddy 
Naughty Marietta's 
“Nice Lover” 


RISING 


An advertiser, interested in the power 
of repetition, calls attention of the edi- 
tor to this advertisement in a Bluefield, 
West Va., newspaper. The Virginian 
Maytag Company of Bluefield, “sold” 
one of the local theater proprietors so 
thoroughly the motion picture. ‘May- 
time," was thus tagged. 


Bennett Answers the 
“We're From” Missourians 

To the Editor: Apparently some 
people agree with me. Since I said 
my piece, in your May 31 pages, 
about how ‘different’? copy in busi- 
ness publications pays, a bunch of 
agreers have written me, “Sure, it 
does. We know it. But how, in 
double-barreled hell are we gonna 
make clients think so? You tell us, 
if you’re so smart.” 

Okey, boys. It's because you 
haven’t half tried. I'll bet you never 
yet have taken your trade paper ac- 
counts some honest-to-gosh out-of-the- 
rut stuff. You dassen’t. You've said to 
yourselves, “Jenkins’s Bolts won't 
like that. Never had anything like 
it. Better tone it down.’ So you've 
toned, and back goes a good adver- 
tisement to the same old money- 
wasting tripe. 

The trouble with even a good trade 
paper advertisement of the same old 
kind is that it will be buried among 
a lot of others like it. Everybody 
doing the same thing the same way, 
and nobody getting read. Shuffle the 
signatures sometimes . . you can’t 
tell which is which. 

Don’t be afraid that if you're dif- 
ferent, everybody else will be differ- 
ent, too, and soon you'll be lost 
again. Inertia’s working for you, fel- 
lows and tradition, and 67- 
years-of-quality, and the whole 
darned moth-eaten bunch. Try it, 
lads. You'll stand out. Your trade 
paper advertisements will get seen 
for a change. 

RALPH BENNETT, 

Copy Executive, Geare-Marston, 
Inc., 

Philadelphia, Pa. 


This department is a reader's forum 


FIRE FIGHTER 


Advertising plays its part in the nation's 

war against forest fire depredations. 

This James Montgomery Flagg poster 

was presented to President Roosevelt 

June 10 and a million lithographed 

copies are to be distributed throughout 
the country. 


Flagg Poster Goes 
Forth as Fire Fighter 

To the Editor: Advertising is play- 
ing a big part in the Forest Service 
Division’s battle against forest fires. 

To aid in halting the vast economic 
and recreational losses that follow 
in the wake of forest fires that sweep 
over 40 million acres each year, the 
service has launched a nation-wide 
forest fire prevention campaign cen- 
tered around a masterful painting 
given to the Forest Service for the 
purpose by James Montgomery Flagg 
-a painting we feel is destined to 
take its place in American history 
along with his immortal “I Want 
You,” “Armless,” “Tell it to the Ma- 
rines,” and “Don’t Read American 
History—Make It.” 

Following the acceptance of the 
painting by President Roosevelt at 
the White House June 10, the new 
poster begins a nation-wide tour and 
in co-operation with the Forest Serv- 
ice, conservation agencies will dis- 
tribute approximately a million 
which we lithographed and which we 
pridefully feel will have an impor- 
tant role in this worthy battle. 

J. H. Huss, 

Vice-president, Edwards & Deutch 

Lithographing Company, 

Chicago, Ill. 
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Contest Stimulates More 


Effective Commercials 

To the Editor: Each year at this 
time it has been the custom of the 
Henry J. Kaufman Agency to award 
a trophy to Washington's outstand- 
ing radio announcer. 

The announcer is selected by a 
group of at least nine judges (radio 
editors, college English professors, 
government men interested in radio, 
business men, ete.) who select the 
announcer from the four local sta- 
tions on the basis of perfection in 
diction, sincerity and effectiveness. 

The contest has been postponed 
this year to the early fall with the 
thought that it will make it possi- 
ble for all announcers to participate. 
In the past we have always been 
faced with the situation of several 
good announcers being away on vaca- 
tions and not having an opportunity 
to participate. 

It may be interesting for you to 
note that publicity in the business 
papers has inspired letters to us 
from other agencies in all sections 
of the country. These agencies 
sought details leading up to the stag- 
ing of similar events in their own 
particular localities. 

We are very much gratified by the 
feeling that the idea stimulated a 


Letters are welcome. 


rather inspiring and beneficial effect 
on the standard of commercial an- 
nouncements, and this attitude has 
been shared by radio station man- 


agements, agencies and sponsors 
alike. 

Henky J. KAUFMAN, 
President, Henry J. Kaufman, 
Advertising, 


Washington, D. C. 
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Mr. Walker Rings Bell 
On Advertisers’ Symbols 


To the Editor: The height of some- 
thing or other, I believe was achieved 
in a newspaper I picked up a week 
or so ago where there was an adver- 
tisement of an aluminum company, 
with the words “Knowing How” in 
the heading, and right next to it on 
the same page was an advertisement 
of a biscuit company, which had the 
same words in its heading. 

This week I picked up a copy of 
the same newspaper and find an ad- 
vertisement of the Bell Telephone 
System, with the heading “‘Symbol 
of Service” and right below it an 
advertisement of the Radio Corpora- 
tion of America, with the heading 
“Symbol of the Radio Age.” 

Coincidence? 

Roperr J. WALKER, 

Advertising Manager, Standard 

Accident Insurance Company, 

Detroit, Mich. 


DIVIDED IT STANDS 


| For home, cherch, or seditorinn.... 


it HAMMOND ORGAN 


The Beach Club 
Fombhicn paints ‘he $7) seamcape with boid 
ctadhne t cates Retions ot 


Stearns M. STEINERT & SONS 
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Meme of the Saws 


This advertisement in a Boston theater 
program arouses this query in a "“Con- 
stant Reader's" mind: “Stearns paid for 
half the page, but didn't Steinert get 


three-fourths of it?" 


Toronto's Advertising 


Women Turn to Poetry 

To the Editor: The Women’s Ad- 
vertising Club of Toronto, unique ot 
its kind in the Dominion, just cele- 
brated its fourth birthday. 

And here’s part of the interesting 
toast, written by Anne Merrill, our 
reporter-at-large, and applying to the 
speaker, one of whose activities is 
the conducting of a cooking school 
of the air for the Canada Starch Com- 
pany, at whose products the author 
takes a friendly gibe: 

Our guest of honor (Mrs. Aitkin), 

Who tells folks how to do their 
bakin’, 

Is always very, very sweet 

(Consumers take her syrup neat), 

Yet she decidedly demurs 

If they use any starch but hers. 


She shows you how she broils, or 
fries; 

Is an authority on pies; 

For cakes and sweetmeats has a 
flair, 

Especially upon the air. 

But best observe obedience .. . 

Use advertised ingredients! 

L’Envoi: 

Then here’s a toast to the Head 
Table 

(I'd be there, too, if I were able), 

But writers never come to glisten; 

They have to sit apart ... and lis- 
ten! 

E. A. HIEy, 
Publicity Convenor, Women’s 
Advertising Club of Toronto, 


Toronto, Ont. 


ee, 


a 
SAUSAGE MAKERS STAGE QUALITY DRIVE 


MZ & 
2D, 
Te Te GRADES Za 


Vf 


RIGID INSPECTION 
FOR PUBLIC SAFETY 


Michigan Sausage Manufacturers found their co-operative effort in fighting legis. 

lation designed to reduce quality requirements for sausages so successful that | 

they have decided to stage a year's joint advertising campaign. This poster js 
playing a part in the new drive. 


Law Threat Stimulates 
New Sausage Campaign 


To the Editor: The educational 
advertising campaign, which is being 
run in this state in the interest of 
maintenance of quality in sausage 
manufacture, is an interesting epi- 
logue. 

This campaign was started at the 
time when legislation was threat- 
ened to reduce the requirements for 
grade one sausage on statute books, 
in what is said to be the best “sau- 
sage law” in the nation. The cam- 
paign not only helped in the effort 
of reputable sausage manufacturers 
to keep the standards up, but it has 
also had a noticeable effect in caus- 
ing a demand by the public for 
marked sausage, to such an extent 
that a year’s campaign has been de- 
cided upon by the associated manu- 
facturers. 

E. W. Bearry, 

Treasurer, Food Advertising, 
Inc., 

Detroit, Mich. 
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Need Appreciation of 
Both Copy and Ay 


To the Editor: 
to note on Page 2 of the June ; 
issue of ADVERTISING AGer, that Wy. 
liam A. Durgin, one of the highes; 
paid copy writers in the country, jp 
making his own visual) 
This article, I imagine, rather upgets 
the apple cart for some highly ge 
partmentalized agencies. 
something I’ve always 
that our best advertising men haye 
an equal appreciation of both copy 


It was interesting 


It proves 
preached— 


Before I moved to New York , 
year ago, after 10 years of copy ani 
layout experience, I was told to keep 
it a secret that I was a copy write: 
who visualized my own ideas. I was 
told that in big departmentalized Ney 
York agencies there was no such ani. 
mal as a good copy man that could 
make his own layouts. 
covered, was a lot of nonsense—| 
found out that just the opposite was 


C. EUGENE WADDELL, 
New York, N. Y, 
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Windsor Meets Wally 


FORMER KING Police & ss UNANIMOUS Orders Safety Glass 


1S JOYFUL AT Oe 02° VOTE UPHOLDS: 
THE REUNON =~ TOMLINSON 


Pages 


FINANCE BILL - 
Busses UPS BUDGET Sam 
“ESTIMATES 


In All City 


OF 1300 WORKERS 


r’s Golf Course Veto Is Sustained 


er | 
Last EDITCOW 


Tue Bay City TIMES ==. 


ERAL MOTORS HEAD 


In French Chateau 
weed EK MEGHANIC 


All Will Read Your Advertising 
in the Bay City Times 


Another large factory, the Bay Mfg. 
Co., (Division of Electric Auto-Lite) is 
And this is 
only one of Bay City’s 120 industrial 
plants, with an annual payroll of $10,000,- 
busy market 
through the Bay City Times. 
Write or call I. A. Klein, 
50 EF. 42nd St., New York, 
or John E. Lutz, 435 N. 
Michigan Ave., Chicago. 


ASK FOR THIS FREE BOOK 


now located in Bay City. 


000. Advertise to this 


THE OTHER 
Booth, Michigan 
NEWSPAPERS ARE: 


Kalamazoo Gazette 
Grand Rapids Press 


Jackson Citizen 
Patriot 

Muskegon Chron- 
icle 

Ann Arbor News 

Saginaw News 

Flint Journal 
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network with that of any other possible — 
for you to buy. Then contrast the rates. 


: every broker, jobber, dealer, consumer a 

when you use the Don Lee Golden Group 

oftenstations: = | 
You place one order . . . pay one bill... 
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deliver your message simultaneously through - 


ette 
ress out the length and breadth of California. ™ Affiliated with Mutual Broadcasting System 
ae es, ba a KFRO san Francisco KDON Seal Atenas KFXM san Bernardino 
- KGDM Stockton KDB SantaBarbara KVOE Santa Ana 
KPMC Bakersfield KH) Los Angeles KXO £7 Centro 
vs 


KGB San Diego 


WILLIAM G. RAMBEAU COMPANY, REPRESENTATIVES 
TRIBUNE TOWER, CHICAGO _—_—CHANIN BLDG., NEW YORK 
GENERAL MOTORS BLDG., DETROIT 


atl . . LEWIS ALLEN WEISS, GENERAL MANAGER 
gan . an TTH AT BIXEL STREET - - LOS ANGELES, CALIF. 
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June 21, 1937 


Fort Worth Club 
Names Morgan Head 


DeWitt Morgan, manager, North 
Texas Advertising Company, was 
elected president of the Fort Worth 
Advertising Club, succeeding R. S. 
Bishop, president, KFJZ, who be- 
comes a director. 

Thomas Yates, account executive, 
Advertising-Business Company, and 
Charles C. Johnson, Jr., manager, 
creative department, Stafford-Low- 
don Company, were named vice-presi- 
dents, and Sam H. Bennett, manager, 
KTAT, secretary-treasurer. 


Appoint Charles Metz 


Charles E. Metz has been appointed 
advertising manager, Falstaff Brew- 
ing Corporation, Omaha, succeeding 
H. R. Buschhorn, who has been trans- 
ferred to St. Louis as manager of the 
sales promotion department. 


Glick to Mutual 


Clifford H. Glick, for the past eight 
years a member of NBC’s national 
sales department in New York, has 
joined the Mutual Broadcasting Sys- 
tem’s sales department in New York. 


$10 SALES CLICK 
FROM TRIANGLE 
FOLLOW-UP PLAN 


Moore Program Club Wins 
Juicy Following 


New York, June 15.—With the 
windup last week of its ninth an- 
nual series of radio broadcasts fea- 
turing Betty Moore and her Triangle 
Club, Benjamin Moore & Co. reported 
that half the listeners who wrote for 
home decorating hints in response to 
the programs developed into immedi- 
ate paint customers, spending more 
than $10 each. 

Membership in the Triangle Club 
is an exploitation of the Moore trade 


mark symbol, entitles listeners to 
two booklets a year on interior and 
exterior home decorating. The mail- 
ing list represented by club member- 
ship is now in excess of 200,000 
compiled over a two-year period. A 
similar list was in existence as the 
result of previous broadcast series, 
but the Moore company decided to 
revise its list in 1935 and a business 
reply card was enclosed with mail- 
ings asking listeners to return the 
card if they wanted to continue to 
receive the Club service. 

Cards are still being received to- 
day, more than two years since the 
original request was made by the 
advertiser, and more than 40 per 
cent of the original writers have 
responded, the company disclosed. 

Broadcasting over 37 National 
Broadcasting Company Red network 
and supplementary stations, Betty 
Moore, a graduate interior decora- 
tor, devoted her 15-minute Thursday 
morning sessions to the theme, 
“Color in the Home.” The first half 
of each program was generally de- 
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A FIRST FOR THE NEW WILLYS-OVERLAND 


> dere 10 JOHN J. DEALER & COMPANY GALLONS To 


oiTRow 31S Main StmeeEr CLEVELawD 


Willys-Overland, recently re-organized and spurring production, renews the 
outdoor phase of its advertising program with this poster, designed {, 
effective dealer identification. Lithography is by Morgan Lithograph Corporation 

Cleveland. 


voted to a discussion of methods of|fects. Each program covereq , 
room improvement through the use|/single room. Kitchens drew the 
of paints, varnishes and enamels,| greatest number of inquiries with 
while the latter half made mention| bathrooms in second place. 

of specific Moore’ products that 


would accomplish the desired ef- Reon! Dealer Seseted 


As soon as letters from listeners 


were received, they were read }y 
Miss Moore’s staff and classified {o, 
immediate response. Some inquiries 
called for printed literature and 
color charts, while others require, 
individual handling and specific sug: 
| gestions for special decorative re 
quirements. Wherever possible the 
|/name of a local dealer was includeg 
|in Miss Moore’s answer. 
As soon as listeners’ inquiries 
| were disposed of, a double post-card 
| was dispatched to the local deale 
|one-half informing him of the inter. 
|est of a prospect, the other pre 
stamped to enable him to follow up 
the manufacturer’s contact with a 
local message. In this manner the 
response to listeners assumed the 
aspect of a _ systematic follow-up 
campaign with the identification of 
the local source of supply clear) 
established. Dealers were also fur 
nished with window streamers and 
point of purchase displays featuring 
the weekly broadcast series. 
Provision was made in each script 
for the mention of five dealers each 
week over each local station. A few 
days before the scheduled broadcast 
dealers were informed that their 
establishment would be named on 
the program and were urged to 
listen in and if possible, tie in with 
local newspaper advertising. 
Each issue of “The Moore News,” 
monthly house organ, carried list: 
ings of the color schemes and prod- 
ucts to be featured by Betty Moore 
during the following month. In this 
way, dealers were afforded an op 
portunity to push the suggestions 
broadcast to customers who may 
have listened in but who neglected 
to write for further information. 


Propert’s Resumes 


After a lapse of several years, 
Propert’s leather and saddle soz). 
an English product distributed by 
Salomen and Phillips, New York, will 
resume advertising in national publi- 
cations in July. The Milton L. Lewis 
Advertising Agency, Newark, is i 
charge. 


No Alibis 


A promise: Deal with P. & A. 
in full confidence that a life- 
trained personnel will bur- 
den you with no alibis. We, 
| too, have our deadlines — 
| and know how to make them. 
When you clearly specify 
| what you want from P.&A,, 
you get it. 


Partridge & Anderson 
Company 


ELECTROTYPES + NICKELTYPES 
| STEREOTYPES + MATRICES 
CHICAGO 
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| re-creation of coal markets is too big + f | National Home Monthly carried 1 
rOAL DEALERS la job for any one producer, and is TWO NEW MANAGERS Magazines ©] | 22.103 lines in its June issue, com- , 


necessarily an industry assignment. pared with 20,447 lines in June, 1936. 
——____——_— ( ,anada Score | The Canadian Magazine published i 
5,305 ss in. > > ¢ arable * i 
Two Name McCord ‘ . | 15, ) lines in June, the comp al able =. ‘ 
The C i C whine Amenele 1g une aln figures for June, 1936, being 13,779. ’ 
° ° ideal entre x meperesert % =e Canadian Home Journal’s June line- . 
tion of South St. Paul, Minn., with a acne Saige ; 26 406 : 
membership of 125,000 farmers in the | sarees j a a age amounted to 36,496, compared at 
Northwest, has appointed The Mce- | Chicago, « une ?i. ree Canadian | with 29,022 for June, 1936. 
'Cord Company, Inc., Minneapolis, as monthly magazines reporting lineage ee 
advertising counsel, The Flash Lab- figures to AD\ manne Ae carried Separate Cards for 
sericea a oratories, Chicago, manufacturer of | 73,904 lines in June, 1937, for a gain 
j_ |automotive chemicals, also has of 10.656 lines. or 16.84 per cent over NBC Red Blue Nets 
A Cen a on or Witl- f 10, lines, o1 4] t I ’ 
Seek eC Brooke, Smith, French & Dorrance, Je : the 63,248 lines published in June, NBC for the first time has issued 
. F named McCord. 1936. separate rate cards for the Red and 
vation of onsumer aaa ore Gordon S. Hargraves (left), June | was The Canadian edition of Liberty, | Blue networks. ~ 
Ward New Vox Secretary named advertising director of News- weekly. carried 21.504 lines in May. | The new cards, 23B and 23R, go 
a John Wa rd has been elected secre- Week. E. B. Evleth has _— pees t he last mont h for wh ich complete alte Mg pi Hage: 4 —, ined = 
ehicago. June 15.—One cent a ton tary of the Vox Company of Adver- vice-president and genera manager Of | «sures are available. compared with| jost listine stations addec since ne 
the more for “consumer cultivation” |tising, New York. He will head the| the Brown Instrument Company, Philadel- |, 738 lines in May. 1936. for a loes ast listing was issued on Dec. 15, 
for a te Mae Sap: : “a cae Satya Abnies hj division of the Minneapolis- | °*'°* reS In May, Loo, Tor a 1088S | 1936, as well as all the latest changes ] 
: . asked of the National Bitumi-|agency’s activities in the drugs, | phia, 4 of 12,234 lines, or 36.27 per cent. in NBC's network setup 4 
on, ye Coal Commission in resolutions | toiletries, and cosmetics fields. Honeywell Regulator Company. ‘ . . . 4 
jopted by the American Retail Coal —— 4 . 
— gociation at its closing session at r 
ed a »» Palmer House Friday. Under the , ‘ s 
the ” act of 1937, the coal commission ., e : 
With s power to fix minimum and maxi- CHARLTON. awotn ¥ ‘ 3 
m prices for coal at the mine. —cumenh & 
The retailers also recommended i 3 
at the commission establish an ad- ¥ 4 
ners sory committee made up of coal : ’ 
id by erchants to counsel with it in pro- 4 4 
d for yigating regulations governing the a 7 
uiries je of bituminous coal and that leg- we \ Ss r 4 
and jation be passed which will place prensa : 2 
wired mpeting fuels, such as gas and oil, Tod bee : 
> Sug: ipon an equal plane with the coal < rat We : 
e re odustry as regards taxation and ~ n be : 
Gi ts 
e the egulation. é 
luded Two Differing Viewpoints hee 
uiries These resolutions were adopted fol- * 4 
card wing two addresses remarkable for m = Y 
ealer ‘heir contrasting sentiments. Walter z ’ - 
inter. H, Maloney, a member of the coal | + " = 
pre mmission, asserted that the new | - . r 
W Up aw “can and will work,” while Wil- | FLORID A TIMES- ° 
ith a iam G. Caperton, president of Smoke- he . 
r the ess Coals, Inc., New York, recently | = 
1 the formed sales agency, remarked | e “s i ee 
)W-Up misticaliy that Congress neglected to | ze 
mn of nude in the law a provision that | 
early onsumers must buy coal in prefer- | 
> fer ence to Competing fuels. 
tes ir. Maloney, pinch-hitting for C. F. | 
uring Hosford, Jr., chairman of the com. | owe ise 
mission, Who was detained in Wash- | “a _ on 
cript ngton by Congressional hearings on | ae on ca SN | 
t- * . WARTIN ™ : 
each the commission’s budget, warned the | oo * pon seer : 
faw al retailers they would do well to —e +S ate Sound aids 
Ww . , ° Trance, JpCMAMLOTTE 4 sper? ° 
cast tas a unit in making representa- rode Fee —- ares \ om 
th ‘. ‘ons to the Commission. The Bitu- tere ee 
elr rr ~ Ye =} , Bore Ge Te Coa Derdudo 4 Bee Palm Be 
—_ innuus Coal Act, he said, was not Pr sys > ane ie. 
i to nficted” on the coal industry, but Vv Myers 
with nthe contrary, is a gift to the in- » | akan : ti: 
lustry, conferred at its express re- o& T e Sy t T O Oo aie. P rmmonaiet BS 
” est and demand. —* Pe 
WS, e a : 
. ON OMe Cty 
list: Object of New Law . 
prod: The new act, Mr. Maloney contin- ‘ : Cones CoORnEO nn ¥ 
[oore sh ts & colenseeiins aia: te a On Sunday, May 6, a Jacksonville department store ran a multiple-page . ; Me 
this ‘its aspects. It is intended to con- sale advertisement in the Florida Times-Union. Within the next few days v P 
1 Op serve nations ; ‘es. investe ° ° ° ° 
rod ve national resources, invested nearly 1,000 mail orders for sale merchandise, traceable directly to the Times- F 
; apital and human lives. He charged A ‘ ‘ - ‘i — Copyright P- 
may thet waste in the American coal. in- Union advertisement came pouring in from more than 200 different cities, Base Map By 4 
tp Ss a : ‘ . . . ey? Rand-McNally 
“ants lustry averages 40 per cent, con- towns and villages.* This was in addition to an unprecedented volume of & Company 
n. trasted wi ) © hic . > ‘ > ° re 
AONS WN Se ES Gar See Wee | business from store customers who are Times-Union readers in Jacksonville and 3 
prevails in other coal-producing coun- a 
tries, suburban area. 
ears, He quoted statistics indicating that 
$02), ie majority of coal producers have Spotted on the map are the Florida points from which these orders 
1 by hot only not paid income taxes in a dF f th aaa Keel ott il 
‘will the past, but have reported losses. originated. From some of these towns came scores of orders. Look at the 
ubli- ‘nthe human side, he asserted that map. Observe the statewide coverage and statewide pulling power it reveals. 
ews tron 910 935 2 50 > s e . . . . 
i ee ae en ton Here's evidence to support our claim that the Times-Union is the backbone 
s 2 tir lives in accidents in coal mines, : : be : 
‘here being 71 non-fatal injuries for | medium for a Florida advertising campaign. 
very death. | 
—_ lr. Maloney warned the retailers | Even so, this statewide coverage is just a plus value for Times-Union 
failnst giving credence to the glar- ‘ ‘ P . k ‘ll h 
ie isieteknnin Geek te tea advertisers. Its primary service is blanket coverage of Jacksonville where : 
ticisms, such as the following, by | 89% of all literate families read the Times-Union daily; 96°, on Sunday .... ‘ Batlingtose®. Fenn 
; intttien , R . ‘ A : Tr Us p,.’ Vt. . 
_. we 7 author: “a ; and Jacksonville's trading territory, where the daily Times-Union reaches 73°, spony, We on Shevitte Baltimore int, N. y 
Ne coal industry is willing to be | ‘ es " ° ° Flo S oy ” > Mq ° ?- 
, ge She as Dy nl] ‘ : 
| governed because it is unwilling to of all literate families, the Sunday Times-Union, 79%. nle 
¢ hanged.” | ; 
is untrue, he asserted. If Yet, based on circulation figures of March 31, 1937, the Times-Union's 
tendments in the present law are ° Te ° aT ° P 
ee yerrio'n na daily milline rate of $1.96 is one of the 50 lowest milline rates in the United 
ind advisable, they can be secured. Y 
sed with a plea for confidence States. The Sunday milline rate of $2.02 is one of the 42 lowest in the nation. 
covernment. | 
The Missing Element 
M Caperton was less optimistic. 
ra warned his audience that price | ¥ + * > is 
‘ne is not a panacea, the coal act | 
ltaning no guarantee of profit. and 
* added that there is an excellent | ' 
‘lice that there won’t be any. | 
ce ae LARGEST CIRCULATION IN JACKSONVILLE 
“ars to indicate that demand for | 
“| has declined consistently, until | Date, ’ $ 
7» 
yn - how accounts for only about 35 | Ge — FLORIDA'S LARGEST NEWSPAPER 
iy ‘ent of production. Oil and gas | ' 
* the two cheap competitors which | Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
bring ee ae RS et. Ee New York Philadelphia Chicago Detroit San Francisco Los Angeles _ Seattle 
~ lig again to the coal law, he re- | 
“atked that “price is unimportant if | GARNER & GRANT, Atlanta, Georgia 
J ee | MEMBER AUDIT BUREAU OF CIRCULATIONS 
Caperton also suggested that | 
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Sales are made in peopl@ls you 
minds. Very properly, | 


invest in advertising to hf 
them decide .. . on yamach th 
products. Go the rest of ty gre 
way ... deliver a final fajfminder 


at the very spot where tins... p 


buy. Reinforce your adv@™t tran 


tising .. . insure its pullifessions 
power with colorful materials that say: " 


Tels... Here and NOW!” 


Everywhere you go... in metropolitan 4 
ters . . . at cross-roads stores . . . the va 
forms of “U-S” sales-spot advertising ™ 
these final appeals . . . make actual sales Hj 
products of every kind. 


For Products that Help Sell Your Produ 


The WMITED STATES PRINT 
AND Divisions. . . 


HOME OFFICE: CINCINNATI, 320 Beeé 


SALES AND SERVICE OFFICES: 
BALTIMORE CLEVELAND KANSAS CITY 


BOSTON DETROIT MILWAUKEE 
BROOKLYN ERIE, PA. MINNEAPOLIS 
CHICAGO INDIANAPOLIS NEW YORK 
CINCINNATI LOS ANGELES PHILADELPHIA 
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Is your product getting 
erly, EB proper share of this sup- 
g toh@™rt? When your prospects 
on yammach the retail stores, are 
‘¢y greeted with colorful 


minders... flash sugges- 
Is... persuasive Messages 


at translate favorable im- 
sions into SALES? 


US” and its Divisions produce every type 
advertising and merchandising help . . . to 
litan (@™M#uence action at the sales-spot. The creative 
he vat 
ng ™ 


sales § 


ts... the expert color-craftsmen in the five 
tt plants of “U-S” and its Divisions are at 
ircall... to develop materials that will lead 
rsumers to choose your product. 


Drodu Representative from any “U-L” Division 


INTTHOGRAPH COMPANY 


% AMERICAN LITHOGRAPHIC DIVISION = 
% ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 


320 Bee * DONALDSON LITHOGRAPHING DIVISION — 
saa > ERIE LITHOGRAPHING & PRINTING DIVISION — 

a * PALMER ADVERTISING SERVICE DIVISION = 

E * W. F. POWERS DIVISION 7 , “a 
* THEO. A. SCHMIDT LITHOGRAPHING DIVISION — 

HIA 
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ADVERTISING AGE 


Dairvios Aided 
in Stillicious 
National Drive 


Chicago, June 16.—A full page 4- 
color insertion in the June 19 issue 
f The Saturday Evening Post in- 


advertising 
by the Chocolate Products 
designed not only to sell 
Stillicious chocolate 
drink but to sales for dairies 
in all states, it was announced today 
by J. W. Erickson, advertising man- 
ager. 

“We are working with our custom- 
ers who are all dairymen,” Mr. Erick- 
son said, “in backing a campaign for 
the benefit of the fluid milk industry 
which might be comparable to simi- 
lar efforts in the citrus field. 

“Advertising will naturally em- 
phasize the qualities of our product 


augurates a national 
campaign 
Company, 
the company’s 


boost 


although it will also point out that 
it is obtainable through the local 
dairy.” 

Quarter pages, once a month, will 
follow the full page copy in The 
Saturday Evening Post. Similar in- 
sertions are likewise scheduled for 
appearance in the Ladies’ Home 


Journal, with a full page color ad- 


theme from 
in a fall 


vertisement, different in 
the other copy, to appear 
issue of this publication. 

George H. Hartman Company, Chi- 
cago, is the advertising agency in 
charge and K. C. Ring, account exec- 
utive. 


Philadelphia Women 


Choose Elsie Weaver 
Elsie E. Weaver, Thomas M. Royal 
Company, was elected president of 
the Philadelphia Club of Advertising 
Women, at the annual meeting. 
Margaret E. Ocker, The Chat, was 
elected vice-president; Eliza V. 
Wilson, Hoedt Studios, treasurer; 
Kathryn C. Cavender, Jacob Reed 
Sons, recording secretary, and Char- 
lotte M. Bobb, Mifflin Chemical Cor- 
poration, corresponding secretary. 
New directors chosen are Charlotte 
Van Court Carter, Philadelphia In- 
quirer; Edith B. Ellsworth, Roche, 
Williams & Cunnyngham; Elsie M. 
Levy, Donovan-Armstrong Company, 
and Nellie E. Quirk, Chestnut Street 
Engraving Company. 


Lottridge to KOMA 
Buryl Lottridge, formerly general 
sales manager of KFAB, KOIL and 
KFOR, Omaha and Lincoln, Neb., 
has been appointed commercial man- 
ager of KOMA, Oklahoma City. Mr. 
Lottridge will also serve as assistant 
to Neal Barrett, manager of the sta- 
tion. 


ng the Ubaké 


IN ADVERTISING LINAGE 


The first half of 1937 again finds Progres- 


sive Farmer's commercial linage perched 


at new heights—with the largest first-half- 


year volume of advertising that Progressive 


Farmer has carried as a monthly. 


And Progressive Farmer leads the other 
Southwide farm publication in all-edition, 
total, and exclusive commercial linage by 
a still wider margin than it did for the first 


six months of 1936. 


BIRMINGHAM 
RALEIGH 
250 Park Ave. 
NEW YORK 


"IN THE RURAL SOUTH, 


91,473 


MEMPHIS 
PAL Lt AS 
Daily News Bldg. 
CHICAGO a 


100,726 
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SMALL CAMPAIGN 
OPENS MARKET 
FOR FOOT YOUTH 


Rapid Distribution Technique 
ls Told 


Richmond, Va., June 17.—While | 
the now famous headline in Life was 
when it was written, it was 
»bsolete before it appeared, Seebasco 
Corporation, manufacturer of Foot 
Youth, explained this week. The sen- 
tence read, “You can’t get it every 
place yet—like Life, Foot Youth may 
be hard to get.” 

Vigorous merchandising of the ad- 


true 


vertisement before its appearance 
gave Foot Youth virtually national 
distribution and minimized the 


chances of waste. <A spread in Drug 
Topics two weeks before the copy 
appeared in the consumer medium 
offered retailers a special “dollar 


deal,” making it easy for them to 


126,278 


AVERAGE 
5 EDITIONS 


national advertising debut is this action 


order in either large or small quanti- 
ties. 

A direct mail campaign to whole- 
salers insured their ability to  pro- 
vide stock for retailers. This three- 
letter series, each following the other 
by three days, contained preprints of 
both trade and consumer copy and 
urged the jobber to stock Foot Youth 


before the Drug Topics copy ap- 
peared. 

Jobbers Stock Product 
These letters elicited what the 


company regards as an amazing re- 
sponse, distribution among’ whole- 
salers being secured even before the 
appearance of the trade paper copy. 
By the time the consumer advertis- 
ing appeared, both wholesale and re- 
tail distribution was sufficient to take 
care of demand in all major markets 
and most of the less important ones. 
All this was accomplished without 
use of either salesmen or missionary 
men except in Philadelphia and Rich- 
mond, and without employment of 
premiums or a contest. 

The company followed its warning 


to readers of Life by admitting, 
somewhat reluctantly, that those who 
insisted on buying Foot Youth and 
were unable to get a supply at their 
local sources, would be served by 
mail when the attached coupon and 


Enough of these 
been served 


50 cents were used. 
direct summonses have 


to enable the company to show errant 


jobbers and_ retailers what they 
missed and to induce them to be pre 
pared for the next freshet of demand. 


New Spot for Coupon 


While the consumer advertising 
was straightforward and enthustas- 
tic, as well as disingenuous, one or 
two elements were borrowed from 
standard advertising technique by 


rooressive tarmer 


Southern Ruralist 


IT'S PROGRESSIVE FARMER" 


Aitkin-Kynett Company, of Philadel- 
|phia, in charge of Foot Youth adver 
| tising. They consisted of the mail 
lorder coupon and the likeness of a 
| nude girl, who in spite of her ob- 
eioten youth, is apparently addicted to 
the use of Foot Youth to bring com- 
|fort to ailing extremities. The cou- 
| Pon was placed at the top of the page, 
jrather than in the usual right hand 
lower corner. 

| The campaign 


provides for a 


B|monthly page in Life and Drug Top- 


which is used 
“just like soap.” to alleviate’ the 
pains which afflict feet forced to 
spend long days within the confines 
iof leather cells. 

Car cards are being used in Phila- 
delphia, while a Saturday morning 
children’s hour is staged = over 
| WMBG, Richmond. 
| The company will put national ad- 
|vertising behind its Quandac_ elec- 
tric vaporizer in the fall. 


ics for the product, 


Peiser to Don Lee 
Seymour Peiser has been appointed 
publicity director of the Don Lee 
| Broadcasting System, San Francisco, 
|succeeding Wayne Miller. Mr. Peiser 
|}was formerly with The Billboard. 


me 


A conventional feature in the unconventional Seebasco Corporation's Foot Youth 


illustration of use of the new special 


foot soap. 


Walter Guy Named 
Columbus Club Prexy 

Walter W. Guy, assistant gales 
manager of Kroger Grocery and Bak. 
ing Company, has been elected pres} 
dent of the Advertising Club of the 
Columbus Chamber of Commerce. 

Other officers are Al W. Hedrick. 
Harry M. Miller Advertising Agency, 
first vice-president; Harry G. Mumn. 
Columbus Dental Manufacturing 
Company, second vice-president; Eq. 
ward R. Brown, Huntington Nationa! 
Bank, treasurer; Charles T. Hardi; 
Columbus Dispatch, librarian, and 
Delmar G. Starkey, Chamber of 
Commerce, secretary. 


KGLO Joins CBS 


KGLO, Mason City, Ia.. whose inj 
tial broadcast was staged January 17, 
will become an outlet of the Colum. 


bia Broadcasting System, effective 
June 27. 


U M Pp YOUR 


DEAD-LINES 


by Railway Express—the all: 


round, nation-wide closing date 


| beater. Trained to the minute for 


| day and night service on halt 


| 
tones, mats, cuts and “what-have: 


you". Top-speed by rail. Super 


| speed by super-swift Air Express 
—2500 miles overnight. Low, ec 
nomical cost. 23,000 offices. For 


“pick-up and go”, phone the 


nearest 


RAILWAY 
 JIXPRESS 


AGENCY, INC. 
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GRANT "FIRST" 


connects 


June .# 


| ties and cost of sales as $5,346,159. 
Advertising cost $1,466,646, and other 
selling expenses amounted to $1,089,- 
749. Operating profit amounted to 
$2,789,764, and net profit, $1,917,197, 
of which Zenith Radio Corporation's 
proportion was $1,904,073. 
Scott in New Post 

R. M. Scott, formerly with the 
Manitoba Free Press, has been ap- 
| pointed head of the publicity branch 
| of the new marketing service organ- 
ized by the Canadian Minister of 
Agriculture. 


RANTS és the place bay COROM ee: 
; See Se | Fitzsimmons to Wilson 
John J. Fitzsimmons, formerly ad- 


vertising director, Browne Vintners 
Co., New York, has been appointed 
executive plant manager, Wilson Dis- 
tilling Co., Boston. 


Analyze Free 
_Circulations, 
Singer Urges 


lot a magazine, free or otherwise, she 
has given ample evidence of interest. 
This characteristic, he contended, is 
as valuable in a free circulation 
paper as the payment of money at a 
news stand is in the paid field and the 
two habits have much in common. 


| Chicago, June 15.— There are as 
many different types of free circula- 


Attacks A. B. C. Methods 


tions as of paid, Harry Singer, Sim- Mr. Singer interpolated an attack 
plicity Publications, New York, told|/on methods of the A. B. C., which 


advertisers and agencies today in a |make it possible, he charged, for one 


presentation following a luncheon at |strong paper to carry along several 
the Tavern Club. weak ones in club offers and give 


Eliminating the “handout” or | the weaklings the benefit of an A. 
“throwaway” from consideration in|B. C. statement. 
ja few words, Mr. Singer contended | Simplicity Publications, it was an- 


takes the trouble|nounced during the meeting, will 
to a certain dis-|shortly appear in conventional maga- 
secure her copy | zine form with coated covers. 


| that when a reader 
to repair regularly 


| tribution point to 


Salute From WOAITI 


News Casts, issued by WOAI, San 


Antonio, Tex., saluted ADVERTISING = Sam 
AGE in emulating its format in the 
May issue. Other publications will arate 
be similarly honored in the months a 
to come, it was announced. We 
——_—_—_—_—__— Ree 


Yocum toY&R cS ae 
Trell Yocum, formerly with Young fs 
& Rubicam, Inc., and more recently 
with Frankfort Distilleries, Inc., has 
returned to Young and Rubicam, in 
the new business department. 


Opens N. Y. Office 


H. W. Kastor & Sons Advertising 
Company, Ine., Chicago agency, has 


leased space for New York offices in 
the RCA bldg.. Rockefeller Center. 
Arthur Kastor is in charge. 


This full page copy, in color, was used 
in more than 400 newspapers by W. T. 
Grant Co., marking the first national | 

advertising by the big chain. 


TENITH LEADER 
REPORTS GAINS. 
FROM CAMPAIGN 


Chicago, June 17.—A glowing trib- 
ute to the effectiveness of advertising 
when coupled with constructive poli 
cies Was paid today by Commander 
k, F. MeDonald, Jr., president and 
general Manager, Zenith Radio Cor- 


poration, in his annual report to | ontts 
stockholders. 

Zenith now has 20,000 dealers in 

the United States, Commander Mce- 


Donald said, as compared with 13,000 
a year ago, and 3,500 two years ago. 
The increase is attributed both to the 
aggressive advertising of Zenith, its 
guarantee of prices, and its determi- 
uation to protect dealers against mid- 
season model changes. 

‘In the past,” Commander McDon- 
ald related, “the company depended 
largely upon merit of product for its 
success, but in view of the large 
expenditures made by competitors 
for advertising, the management felt 
that a more aggressive campaign 


should be carried on to stimulate \ 
and support our product and our 

dealer enthusiasm. 

“The company’s progress during { 


the year is in a large measure at- 
tributable to the constructive adver- 
tising campaign carried on. This 
involved an expenditure of nearly a 
nillion dollars more than in the pre- 
vious year and while the campaign 
created 


an immediate increase in | 
sales volume and dealer interest, Continuous 
your officers feel that its effect has Circulation GAINS 
been so far-reaching in promoting | ‘ (Sunday) 
good will that the expenditure might | (Month by month, compared 
well be considered an investment | Seer eee 
which will insure continued prog: | Montn Gain 
ress,” Nov. '33- - 1,204 
The report gave income from sales | — ates 3.079 
after ded i f i é yal _ -~ Saga Naa ya 4 
‘ uction of excise tax, royal- | wih MR Ke ee 7,264 
janie aH March '34- + + « 7,829 
| April '34- + « « 9,323 
May °34- +. - 7,798 
‘PHOTOS =). i 
July '34- - -e«- 6,443 
Aug. 34- + 2 8,022 
Re : . Sept. 34- +--+ - 10,201 
Oct. °‘34- ++ « 9,536 
ee Nov. '34- + + 7,475 
6) Dec. 34---+- 7,599 
Jan 35+ - . 5,115 
| Feb. , a 6,840 
6 March "35- + + + 9.148 
April ‘35- +--+ - 6,878 
be May ‘'35- - > 9,522 
June '35-+- + + = 9,812 
July "986 + « 9,897 
~ Aug. '35- - 10,852 
Sept. ‘35+ - +--+ - 8,709 
Oct. Bae ee 9,737 
Nov wee © © 4s 7,886 
Dec a 8,069 
Jan ‘36 - a 8,336 
Feb. ‘'36- +e - 6,762 
March ’36 - “ 5,786 
Apri BG <6 216. 5,398 
May 36- - = > 6,312 
June 36--+:- 5,421 
* Thousands of ready-to-use July 36----+- 8,732 
illustrations, on all subjects, Aug. 36---- 7,225 
are available for your inspec- = 2... ry to 
ton. Write, wire or phone .. a Mh. 4 es 7.468 
K Dec ‘36- + © 6,799 
AUFMANN & FABRY CO. Jan. 37-->+- 8,902 
Feb. a oe ee 9,736 
425 S. Wabash Ave.®Chicago March 37- +++ - on bar 
April 37- or. 4 
PHONE HARRISON 3135 May 37 ..... 210:863 


Consecutively for 


38 Months 
THE 


BALTIMORE SUNPAPERS 
Daily (Morning and Evening) 


and Sunday 


Have Shown Consistent 


GAINS in 
CIRCULATION 


THE SUNPAPERS in MAY, 1937 
Sunday ... 213,882 


Daily (M & E) 303,674 
A GAIN of 14,392 
Over May Year Ago 


THE 


MORNING EVENIN 


Continuous 
Circulation GAINS 


Daily (M. & E.) 


(Month by month, compared 
with corresponding month 
of preceding year) 


«cam 


Month 
April ‘34- ‘ 4,988 
May 34- ++ es 5,550 
June ‘34- - >» 6,176 
July ‘34- - . 2,674 
Aug. ‘'34-- - 5,691 
Sept. 34- 9,352 
Oct. ‘34- - 10,551 
Nov. ‘'34- 11,021 
Dec. ‘'34- . 4,212 
Jan. 35- . 11,180 
Feb. 35- - 10,820 
March '35- . 6,729 
April 35- . 4,450 
May ‘'35- . 4,917 
June °’35- . 5,901 
July "35+ - . 7,408 
Aug. (35- “ 5,387 
Sept. ‘35- - - . 6,975 
Oct. ‘35+ + - 6,385 
Nov. ‘35+ + . 2.671 
Dec. ‘'35- + . 9173 
Jan. 36- - . 5,448 
Feb. "36+ + + 5,064 
March '36- - . 11,357 
April °36- . 8,377 
May ‘°36- - . 5,623 
June 36- + + + * 7.933 
July 36-- -. 9,161 
Aug. 36+ + +e -> 8,558 
Sept. 36+ ++ +> 7,187 
Oct. 36- ++» 6 827 
Nov. '36- +--+. 12,840 
Dec 362 + © » 11,7014 
Jan 87-2 +e - £3,343 
Feb. '37- +++ - 12,6850 
March '37- -+-+-+-+ 9%2248 
April "37---+-+-+ 91856 
May '37- +2. 14,392 


A GAIN. of 10,863 
Over May Year Ago 


SUN 


SUNDAY 


“Everything in Baltimore Revolves Around The Sun” 
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saan —_—. §J = 
| Hooper Elected President BALD SPOTTER Plan Class on methods of organisation, defects «., 
° k Ind al deficiencies of “the movement» je e 
of Milwaukee Industrials . jo co-operation in action. 7 = 
Van B. Hooper, advertising man- Principles of The latter will embrace a » N 
ABOLITION OF ager, Louis Allis Company, Mil- ; ot 9) Sate beer one su 
waukee, has been elected president, ( : storekeeping and endi 4 i] 
Milwaukee Association of Industrial o-operatives Milk yee Reo wor Ay burial ( 
Advertisers, succeeding E. J. Goes, = Cs ’ DE, insur. 
advertising manager, The Koehring New York. J 15.—Claimin e- ance, restaurants, of distributioy . 
' aa Jhert Kav. advertiai . ’ ‘ elephone » electric : Min 
Company. Delbert Kay, advertising ee eo eee amine Fe | teleph and radio, el supply M 
manager, Nordberg Mfg. Company, tardation of the co-operative move-| publication and printing, transport, co 
was re-elected vice-president and ment by lack of trained forces, the/tion, and housing are also OD the suran 
roe Walter E. Schutz, assistant sales Co-operative League of the U. S. A.| cyrriculum. . sts 
ae Tork, dune 3. eee manager, Perfex Controls Company, last week announced plans to provide —_—— the f 
the “pernicious gift wars” waged by|was made secretary-treasurer. leaders by founding the Co-operative rold 
printers, lithographers, engravers New directors elected were R. L. Institute in the fall for an eight- WAAB Increases Power a! 
and other advertising suppliers, L.| Hamilton, advertising manager, The week term of instruction in the fun- WAAB, wey mation of the Colonia; dvel 
Rohe Walter, advertising manager,|Dumore Company, Inc., Racine, and damentals of “co-operative manage- ReCWEER One eran affiliate of the aie 
The Flintkote Company, New York,|A. H. Oberndorfer, advertising man- ment and education.” icon sean mee he any. 
; aie ie ce ai : lager Vi- , Electric Company. ; geste . ime on of jj pans 
urged advertisers to lend a hand in|aser, Hevi Baty mpectrn — Institute training for administra-|to increase daytime power trom in The 
stamping out the practice. Edie tors will consist of a full-time}to 1,000 watts on 1,410 kilocycles ¢ yniqu 
Preparations for fall and winter Has Jersey ition » nace a course in theory and practice, fol-| fective July 13. ini ving 
promotion material call to mind, Mr. Beverage Retailer Weekly, New| & . = |lowed by an equal length of time in suran 
Walter said, the annual flood of|York, has started publication of a 7 F ian tee . aspic 
gifts that will descend on advertis-|New Jersey edition devoted ex-| Results are magnified in this display of = bac Been. see pooner rg on Clarke Joins Agency : gi 
ers within a few months, especially |clusively to news of the liquor in-| Pro Ker Laboratories, New York, for | PE? Sy) 8 C. J. C. Clarke has joineg Moser se 
a al " |dustry in that state. Offices have] Pro Ker hair treatment, by Polygraphic | tOTY and philosophy, competing so-|¢@ Cotins, New York, as account ey. Act 
during the holiday season He : : . “ . j ” : & im: 
termed wach practice pi teathegtion been opened in Newark. Company of America, New York. cial creeds, “the profit business,” | ecutive. estim 
Br wf c ac se Cg =) 
on the management policies of any |) ————OOOOOV7000@——=—]) omnes - Ss = 
concern which permits its use.” 
“IT can’t and won’t accept gifts 
from printing houses that place me 
under obligation to them; neither 
am I pleased that they should feel 
that a $50 gift bag—which I much 
admired but subsequently returned 
—-can make me prostitute my busi- 
ness judgment and do business with 
a concern that has repeatedly failed | 
to secure orders through the ordi- | 
nary channels of sales activity.” 
Bad “Good Will” 
It is no more logical for graphic 
arts suppliers to subject their pros- ie 
pects and customers to a torrent eee 
of gratuities than it would be for 
a national advertiser to Open the 
flood gates of holiday business gifts 
and submerge its clientele with a 
similar treatment of “good will,” 
Mr. Walter asserted. The presenta- 
tion of gifts by suppliers and their | 
acceptance by buyers imply that 
considerations other than quality, 
service and price enter into the pur- 
chase of advertising materials and 
supplies, he added. 
The business upswing has brought 
with it, Mr. Walter said, an increase 
in the number and costliness of | 
gifts, after a decline in the practice 
during the lean years. The solution, 
he indicated, lies in discouragement } 
of suppliers who insist on bestowing ; \ 
their lavishness on advertisers, or } 
absolute prohibition of the accept- . in! 
ance of gifts by advertisers’ em- Dear Boss - : en me, and am 1 done Diamine! ; even 
ployes. us since you ve se Lah gat the chill on ee 
pag Agy adel ts me past doors whic their dough on ae >> 
: : " ER" ge : o lay ' ass UP 
Appoint Mrs. Hill | You see, "POW en. These birds wh th. And they don't pas= 
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L. J. F. Moore Changes | then power 
1 The very eld- 
Louis J. F. Moore, formerly in | is, gee a gargoyle. -. through the power, * 
charge of promotion for MoTor, { grins li On my trp * dy gave me @ 
American Druggist, and American i it, Boss: everyb0' 
ted it, ents, €*= we 
tr Phen p pes rae t starte : departm ' i,ef says 
Architect and Architecture, has been \ Well tha ;llwright e the Chi ‘ 11 
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appointed editor of A un ug | : lectrica is, boys! ruced up 
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Kennedy Tells 
Northwestern’s 
Copy Results 


yinneapolis, June 15.—Details of 
‘yo Northwestern National Life In- 
qurance Company copy plan, which 
.. show is running far ahead of 
the field in attention value, were 
‘old the Minneapolis Advertising 
‘ub last week by Allan M. Kennedy, 
manager, and John M. 
Advertising Com- 


rests 


qdvertising 
gridge, Hutchins 
pany 

The campaign has employed a 
ynique “center focus” with copy, car- 
ying no headline, telling a true in- 


surance experience story. The copy 
<: wrapped about a photograph of 
raconteur. 


,ccording to national surveys and 
estimates of all magazine advertising 


during 1936, life insurance copy at- 
tention value averaged about 28 per 
cent more than all advertising car- 
ried in the same issues. This is based 
on the per dollar invested and covers 
the issues used in the Northwestern 
campaign. Northwestern copy was 
90 per cent more effective as an at- 
tention getter based on the dollar in- 
vestment, the survey showed. 

On holding attention, national fig- 
ures for 1936, it was pointed out, 
show that life insurance advertising 
copy was almost 100 per cent over the 
average of all advertising in the same 
issues. Results of Northwestern’s copy 
show an average of almost 500 per 
cent more effectiveness. 


Century Distilling 


Promotes Guttrich 


G. P. Guttrich has been appointed 
advertising manager of Century Dis- 
tilling Co., Chicago. 

He succeeds M. S. Duffy, resigned. 


Contests Spur | 
Circulation of 
Left Wingers 


New York, June 15.—Taking their 
cues from capitalist practices, two 
radical publications have adopted 
contests and book offers to build up 
circulations. 

Soviet Russia Today, monthly mag- 
azine devoted to events and develop- 
ments in the U. S. S. R., has an- 
nounced a $1,000 essay contest on the 
subject of “What the Soviet Union 
Means to Humanity.” The Daily 
Worker, Communist newspaper, is 
now in the midst of its second suc- 
cessful book offer. 

Founded in February, 1932, the 
magazine claims a circulation of 
around 50,000, of which 18,000 are 
subscribers and the remainder rep- 


IN TOP SPOTS 


Harvey A. Scribner (left) is new pres- 
ident of the Russell T. Gray agency, suc- 
ceeding the late founder. W. J. Wil- 
liamson (right), former Western sales 
manager of Radio Sales, Inc., is new 
sales manager of WKRC, Cincinnati. 


resent newsstand and bookshop dis- 
tribution. Advertising centers 
around books, travel and periodicals. 

The editor is Jessica Smith and 
Theodore Bayer, educational director 


American “Th : 
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of American Friends of the Soviet 
Union, is managing director, Alex- 
ander Lev is business manager. On 
the editorial board are such names 
as Corliss Lamont, son of a Morgan 
partner and a former professor of 
philosophy at Columbia University; 
Edwin Seaver, novelist; and John 
Gilmore, prominent trades unionist. 
In addition, there is an advisory edi- 
torial council on which serve, among 
others, Professors Dorothy Brewster, 
Mildred Fairchild, Broadus Mitchell, 
Dr. John Kingsbury, onetime New 
York health official and author on 
medical subjects; Malcolm Cowley, 
literary editor of the New Republic; 
and Maxwell S. Stewart, editor of the 
Nation. 


Centers in New York 


Established in 1924, the Daily 
Worker is designed as a national 
newspaper. It claims a net paid cir- 
culation of 50,000, of which about 
two-thirds is in the New York area, 
where it maintains a home delivery 
service and enjoys a measure of 
newsstand patronage. Circulation 
here is said to be highest in its his- 
tory. Federated Press, limited U.P. 
service, reader correspondents, a city 
staff, exchange service with Commu- 
nist and other publications and serv- 
ices abroad, and its own correspond- 
ents in Spain and Russia are sources 
of news. Labor union happenings 
and loyalist Spain are played up 
prominently. 

Advertising consists mostly of 
restaurants, amusements and func- 
tions, men’s and women’s clothing 
and a classified “for rent” column. 
The paper operates at a deficit which 
is met by a yearly drive for contri- 
butions from readers. The most re- 
cent drive, lasting three months, 
brought in around $100,000. The pa- 
per, usually eight pages, sells for 
three cents a copy. A morning news. 
paper, it has a bulldog national edi- 
tion and early and late city editions. 
Clarence Hathaway, Minnesotan and 
prominent Communist, is editor and 
David Leeds is business manager. 


—— 


Walker Appointed 


Lee E. Walker has been appointed 
Chicago manager of House Beautiful 
exclusively. He was formerly in 
charge of the Chicago office of both 
House Beautiful and Town and Coun- 
try. Mr. Walker will be assisted by 
Thomas B. Caldwell. 


Bolt Redmond 


New England Bolt Company, Inc., 
Everett, Mass., has appointed the 
Redmond Company, Boston, as ad- 
vertising counsel. Newspapers and 
magazines will be used. 


Wall Joins A. N. A. 


The Wahl Company, Chicago, has 
been elected to membership in the 
Association of National Advertisers, 
Inc., and will be represented by H. C. 
Illium. 
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Non -Allergic 
Claim Barred 
for Cosmetics 


Chicago, June 16.—Rigid restric- 
tions on copy of manufacturers seek- 
ing use of its approved seal were 
announced today by the 
Medical Association’s advisory com- 
mittee on advertising of 
and soaps. Chief of these was the 
ruling that the committee is unable 
to accept any statement to the effect 
that a cosmetic is non-allergic, “‘be- 


cosmetics 


cause even the simplest preparation | 


may be 


son.” 
Other decisions are as_ follows: 
Such products as “skin fresheners” 


and “tissue creams” are not accept- 
able for advertising, 
is no evidence that 
nourished or skin freshened by cos- 
metic preparations. 


Bar Therapeutic Claims 


Hair or scalp tonics or lotions for 
which therapeutic claims are made, 
such as treatment of falling hair, 
dandruff or scalp infections, are not 
acceptable for advertising. (Prepa- 
rations for therapeutic treatment of 


American | 


allergic to a susceptible per- | 


because there | 
tissue can be! 


NEW DESIGN 


} 
| 
} 


| 
| 


| 


| 


This package for Fluidix paste, product 
of the American Crayon Company, 
Sandusky, O., stresses streamlines and 
accessability through the wide mouth. 
The package was produced by Owens- 
Illinois Glass Company, Toledo. 


| 

|skin diseases come under the pur- 
view of the Council on Pharmacy and 
Chemistry and must comply with its 
rules.) 

The composition of all cosmetics 
must be openly declared, either on 
the label or in literature which may 
be obtained on request from the 
manufacturer. In addition, the manu- 


7S 


‘facturer 


must agree to 
any physician who makes inquiry the 


|names of the dyes and their chemical 


composition and the names of the 
perfumes used in any of the cosmetic 


preparations. 


The statement “Accepted for Ad- 
vertising in Publications of the 
American Medical Association” may 
not be used in connection with a com- 
pany’s products unless all the prod 
ucts referred to in the display 01 
advertisement are acceptable for ad- 
vertising. If all the products are 
not acceptable, then the compan) 
must name the products which are 
acceptable for advertising. 


Cahoon to Tyson 


Brent F. Cahoon, who formerly op- 
erated his own advertising agency in 
Tulsa, has become a member of the 
executive staff of O. S. Tyson & Co., 
Inc., New York. 


Drug Paper Changes 


furnish to 


Drug Store Retailing, New York. | 


will change its name and scope with 
the June issue to Fountain Merchan- 
dising. 


Joins Houbigant 
L. E. Morton, formerly with Wil- 
liam Filene’s Sons Company, Boston, 


has joined the Houbigant Sales Cor- 
poration, New York. 


a 


A Working Partnership. : 


UTOMATIC HEAT ano AIR CONDITIONING 
and its Reader Group 


remoepate wea? an > N 
MMT ER AMY Sy 


off 


dealers were clamoring for the sales helps offered. 
Thus AUTOMATIC HEAT and AIR CONDI- to 
TIONING, and its dealer group, enter into an- 
other cooperative campaign to brand deep in the 


public mind the benefits of year 


tioning. As the campaign rolls to its full growth, 
it will make sales and prepare the ground for 


other sales. 


It is this WORKING partnership between AU- 


brief 
ment was made of 


the new campaign 
for 
dealers. 


sponse was instant. 
The issue was barely 


the May issue a and its dealer group that assures ready response 


industry. 
the press before 


The dealer group 


announce- to the manufacturer who offers a_ profitable 
opportunity. Aware of the eagerness of the 
dealer group for information, for sales help, the 
air conditioning publishers have measured every article, every 
The  re- service offered to readers, by its value in winning 
greater acceptance for the products of the 


has thus come to look That you may 

AUTOMATIC know more about 

HEAT and AIR the way this paper 
CONDITION- serves the industry, 

’round air condi- ING for just such ask for a copy of 
information and “Current Condi- 


TOMATIC HEAT and AIR CONDITIONING ufacturer. 


THE PUBLICATION THAT 


Bias 


help. The value of 
that relationship is 
obvious to the man- 


tions,” the monthly 
report of nation- 
wide activities. 


1900 PRAIRIE AVE., CHICAGO 


Bes 


Rand McNally 


irlondilioning 


"DAD, WHERE ARE THE AZORES?" 


— 


ea Tel 
—a* 


3 
——— 


Appealing illustration in current copy of 


campaign emphasizes the company's wide facilities in many fields. 


the Rand, McNally & Co. institutions! 
Frank Lewis, 


Inc., Chicago, is the photographer. 


Merchandising 
Full Facilities 


Chicago, June 17.—A wide range of 
illustrations, each emphasizing some 
new aspect of their business, is be- 
ing used by Rand MeNally & Co., 
Chicago, in a general institutional 
campaign in Time. Though the com- 
pany is known to the average man 
as a publisher of maps, this activity 
accounts for only about one-third of 
its volume. 


The remainder is accounted for by 
educational and text books, globes. 
railroad printing of all kinds, chil- 
dren’s books, trade paper and direc- 
tory publishing, road maps, budget 
coupon books and other forms of 
business. The difficulty of merchan- 
dising the entire line is complicated 


by the fact that some products are 
sold through dealers, others direct, 

Use of a youthful model and jp. 
finite patience resulted in the ae. 
companying photograph, which was 
designed to lead the reader into the 
company’s general story of wide fa. 
cilities. While the campaign cop. 
tains no hook of any kind, and re. 
sults are therefore hard to appraise 
H. H. Woodworth, assistant to the 
advertising and sales _ promotion 
manager, believes this copy in par. 
ticular, as well as the series as a 
whole, is accomplishing its purpose, 
Needham, Louis & Brorby, Inc., Chi- 
cago, handles the account, 


See Joins Insulite 


Clarence D. See, formerly of the 
Sweet’s Catalog division, F. VW, 
Dodge Corporation, New York, has 
joined the Insulite Company as as. 
sistant to the sales manager. He 
will be located in the Eastern dis. 
trict office, New York. 


land Unit: 


SCREENLAND UNIT 


women. 


Here's a story in arithmetic that means 


SALES VOLUME to shrewd advertisers! 


Older Women's Magazines 


SUBTRACT, and you get exactly 9.2 YEARS 


REPRESENTING, 9.2 extra buying years of 
SCREENLAND- UNIT'S” modern 


MULTIPLY, by your annual sales potential 
per woman and you get A HUGE EXTRA 
SALES DIVIDEND ENJOYED BY THIS 
VITAL YOUNG WOMEN'S MARKET. 


SCREENLAND UNIT 


NINE MORE YEARS 
OF EXTRA SALES! 


TAKE, the average age of women readers 
of Older Women's Magazines and Screen- 


34.7 years 
25.5 years | 


young 


SCREENLAND e 


SILVER SCREEN 


Chicago: 410 N. Michigan Ave. 


45 West 45th St.. 


New York City 


Los Angeles: 530 W. 6th St. 
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SORDEN EMBARKS 


IN PROGRAM TO 
RELABEL LINES 


tii Viewpoints Represented in 
Big Project 


york, June 16.—The Borden 
company is anticipating stringent 
sederal pure food and drug regula- 
ions, it became known with the 
‘rst official announcement of the 
ties of Raymond Hertwig, who be- 
ail associated with the Borden or- 
in January, 1936, after 
aye and one-half years with the 
committee on Foods of the Ameri- 
an Medical Association, Chicago. 
All Borden labels, including bot- 
‘le tops, are being checked and re- 
necked for accuracy as well as for 
‘yeir. merchandising potentialities. 
checks for accuracy are being made 
nder the direction of Mr. Hertwig 
who, before his association with the 
4. M. A. committee as its secretary, 
was with the United States Depart- 
ment of Agriculture’s Bureau of 
Chemistry at Washington. 


New 


ganization 


Assignment of Hertwig 


Before old labels are reprinted or 
designed for new products constant- 
ly being brought out by the Borden 
Company and its subsidiaries, they 
are subjected to thorough analyses 
hy Mr. Hertwig who considers legal 
and nutritional as well as merchan- 
A study of the prod- 
yets also precedes label recommen- 
dati Product studies are based 
n technical analyses by Borden’s 
research laboratories. 

Questions of copyright law and 
trademark law are referred to the 
mpany’s legal department. 


jising aspects. 


dations. 


After essential data have been 
ompiled and recommendations 
made, all are submitted to Stuart 


Peabody, director of advertising, who 
onsiders the proposed label from a 
merchandising viewpoint and = co- 
opinions of department 
sales managers. 
Maintenance 


ordinates 


of a file of opinions 
and decisions involved in the case 
label is another responsi- 
bility of Mr. Hertwig’s. 


f every 


Some of Considerations 


“This is a rather elaborate set-up,” 
said the latter, “but we believe it is 
essential in the public interest. The 
mpany is certainly justified in 
nerchandising its products in a way 
that puts its best foot forward. At 
ile same time we want to be sure 
that facts are presented accurately.” 

Mr. Hertwig’s activities reflect his 

ltact with Federal and state food 
laWs medical opinion, and _ food 
hemistry and his intimate knowl- 
‘lge of the manufacture, analysis. 
mposition, adulteration and mis- 
randing of foods, as well as _ re- 
lirements of the Federal Food and 


Tug act. 


, New, all-photo advertising service for all 


ines For trade publications, 
house organs, tabloids, newspaper ads, 
Sales letters, broadsides or booklets. 
PHOTOMATS brings 100 high class pho- 
tographic eye catchers monthly in ready- 


$5. All 


f business. 


use-mats sizes and 
subjects. Write 
for free proots-—— 
no salesmen. 


10 E. 38th 
Street 


New York 
City 


for only 


Morrell Comic 


| 


| lish comic advertising under terms 
|drawn up by the New York office of 
George McDevitt Company brings the 


Injunction Permanent 
in Radio Tax Case 


hd } 
Ruling that radio stations are en- Makes Bow 1X. 3 (number to 450, according to the: 
gaged in interstate commerce, Chan- latest word from New York. 
cellor Dodge, Little Rock, Ark., has} H P ar 
5a ) spac _ » new 
made permanent a temporary injunc- earst a p e Yr} Minimum space under the ne 


plan is 35 lines by 5 columns, and the 
maximum is 35 lines by 8 columns. 
The copy runs on comic pages at run 


tion restraining the city from levying 
a tax on KLRA and KGHI. 
The city had passed an ordinance 


Chicago, June 15. A new comic 


levying a $100 tax on radio stations. | strip featuring “Doin’s of the Duke” |ot paper rates. The new feature 
ee |made its debut today in the comic|must run in regular cycles of 13 
Gray Gets Gatke pages of the Chicago Evening Amert-| weeks, with weekly appearances, and 


tatke Corporation, Chicago, manu- | can under the aegis of Red Heart dog must conform to the general stand 
facturer of automotive and indus- | food, product of John Morrell & Co.,)ard of pictorial cartoons set by comic 
trial brake liners, clutch facings and|Ottumwa, Ia. The same campaign, pages. 


blocks, timing gears, bearings and | placed by Henri, Hurst & McDonald,|  Gertain types of advertising, such 
— age a | wat also begin in the Chicago Daily|ag proprietary medicines, liquor and 
ay, C3 cago, to handle its| yews next Friday : se j se 
Pipe , “gh ‘ ; ay. obacco are barred unde > present 
advertising. Business papers, engi-| tobacco are barred under the |] 


neering publications and direct mail 
will be used. 


'140 lines, or one-half of the depth 


of the page. 


| #3 &. 


| cently 
Corporation 


the 


of 


Sharman, 
media department of Erwin, Wasey 
& Co., Inc., New York, and more re- 
with 


Market 
America, 


formerly 


Sharman Joins Agency 


in the 


Research 
has joined 


Van Sant, Dugdale & Co., Inc., Balti- 


} more, as 


space 


buyer, 


succeeding 


| C. M. Buchanan, who becomes an ac- 
/count executive. 


Charles 
pointed 


Moss has 


sales 


manager 


Moss with Flexlume 
w. 
general 


been ap- 


of 


|Flexlume Corporation, Buffalo, sign 
He was formerly with 


|; manufacturer. 


knows that the more porcelain enamel 


Firestone Tire and Rubber Com- 


pany is another advertiser who 


they use the more alive will be their 


selling effort. Here is a view of their Monroe, Michigan store where not only are all the signs 


porcelain enameled but the canopy and station front as well. 


The men who are responsible for the expenditure of Firestone’s advertising appropriation 


think a great deal of porcelain enameled signs. They know it to be the only practical material 


for signs. Firestone know that their porcelain enameled signs are fire(d)stone. Indeed, that’s 


exactly what porcelain enamel is. Pulverized rock melted down to a molten lava then fired 


onto its supporting steel at the intense heat of 1550°F. Being mineral, color pigments and 


all, porcelain enameled signs sell more—tell a clearer story—do a better job—because they 


retain their original brilliance for years. 


For sign efficiency—durability—clarity—economy—salvage value—portability—freedom 


from maintenance—be sure your signs are porcelain enameled. Right now, before you forget 


it, send for a free copy of that interesting and instructive book: “Porcelain Enameled Signs.” 


EDUCATIONAL BUREAU 


Ovmamerity 


POR N , PORCELAIN ENAMEL INSTITUTE, Inc. 


E 612 North Michigan Avenue, Chicago, Illinois 


Addition of the Hearst Newspapers|code. Total volume of such advertis- |Mansfield Tire & Rubber Company 
to the list of dailies prepared to pub-|ing on comic pages shall not exceed| and H. D. Taylor Company. 
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RIGID INVENTORY 
SEEN AS DISPLAY 
WASTE REDUCER 


Oldetyme, Borden Control 
Methods Effective 


New York, June 16.-—Strict inven- 
tory control over display material 
sent out from the manufacturer’s 
home office and the desirability of 


eliminating jobbers’ salesmen as dis- 
tributors of sales promotion aids were 
among the points emphasized here 


this week by advertisers as tested 
methods of cutting down display 
waste. 

Display users also stressed the 


basic elements of merchandising 
utility and education of the retailer 
in the use of displays, as well as a 
broadminded approach by the manu- 
facturer to the display problem which 
will enable merchants to use the 
merchandising assistance made avail- 
able to him in behalf of articles 
other than those in the manufactur- 
er’s own line. 


Problems of Liquor Rules 


Liquor advertisers declared that 
the complicated Federal and state 
restrictions under which they oper- 
ate act as both a blessing and a hin- 
drance. According to the rules of 
the Federal Alcohol Control Ad- 
ministration, no distiller can have on 
display on the premises of a licensee 
more than $10 worth of point of 
purchase material at any one time. 
This restriction in itself has cut 
down a large volume of the promiscu- 
ous display distribution prevalent in 
some other fields. The rule has also 
focussed the attention of distillers on 
the need for making every display 
piece prepared as productive as pos- 
sible. 

In New York State, window dis- 
plays featuring specific brands are 
taboo in retail liquor package stores. 
Bars and grills, however, may use 
such material but the display area 
covered cannot exceed 270 square 
inches. This restriction, as well as 
numerous rules in other states, has 
diverted the attention of liquor ad- 
vertisers from quantity distribution 
of display material to more produc- 
tiveness per dollar spent. 


Oldetyme Has Inventory 


Oldetyme Distilleries, Inc., main- 
tains at its headquarters a monthly 
inventory of display supplies which 
is the controlling factor in the dis- 
tribution of display material to about 
50 district offices throughout the 
country. Neither window nor _ in- 
terior displays are sent directly to 


dealers. Instead, a large staff of 
display men, operating either 
through branch display offices or 


through distributors, supervises the 


DISPLAY CONTROL 


This effective Oldetyme point of sale 

display for Green River whisky is among 

those under “inventory control” to as- 
sure maximum use. 


requisitioning and placing of all deal- 
er helps. 

Cc. P. Engelbardt and D. H. Fisch- 
man, in charge of Oldetyme display 
preparation and distribution, stressed 
the need for direct home office con- 
trol over all display material. Job- 
bers’ salesmen have proved ineffec- 
tual as performers of a display func- 
tion, they said. Dealers were said 
to be more responsive when special- 
ists, who can show them the most 
profitable way to use the material. 
broach the subject. 

Display inquiries from retailers re- 
ceived at Oldetyme headquarters are 
referred to a local man who checks 
the location and standing of the 
dealer before furnishing the material 
desired. This procedure also permits 
an immediate sales follow-up. Leads 
developed through business paper ad- 
vertising featuring display aids are 
handled in the same manner. 

Typical of Oldetyme’s display mer- 
chandising to the retail trade is a 
recent full page layout promoting 
the new Green River horseshoe dis- 
play, suggested for either counter or 
window use. “Are you making the 
best use of us?” the copy asked. 
“We want to work with you, bolster 
your sales, step up your profits,” the 
advertisement went on. ‘“Oldetyme 
offers every conceivable kind of point- 
of-sale material to help you move 
merchandise faster and easier. 


Get Consumer Emphasis 


“What's more, our representative 
will gladly show you how to make 
the most effective use of this extra 
sales ammunition. Just say the word 
and we'll have him get in touch with 
you.” 

Inclusion of display material as 
an identifying factor in consumer 
advertising has been tested and de- 
clared successful by Oldetyme. <A 
recent newspaper campaign in Con- 
necticut, for instance, showed the fa- 
miliar Green River statue of the ne- 
gro and his nag in a prominent spot 
between two main characters in the 
layout. The result was not only a 
powerful tie-up of the Green River 
display in windows and on counters 
with the newspaper copy, but a stim- 
ulus to the demand for the display on 
the part of retailers. 

Application of display material to 
other than the advertiser’s own mer- 
chandise has also been a dominant 


ices they want to buy. 


BE THERE 
When Buyers are Buying! 


EEP your goods or services listed in The Advertising 
Market Place so that you will BE THERE when inter- 
ested buyers of advertising products and services refer 

to this popular buying guide to locate the goods and serv- 


The cost is small and the results excellent. You can reach 
the 15,000 regular readers of ADVERTISING AGE at a cost 
of less than 32 cents per thousand contacts. 

Write for descriptive folder showing specimen ads and 
special rates for repeat insertions. 


ADVERTISING AGE 


100 E. Ohio St. Chicago, Il. 
330 W. 42nd St., New York. N. Y. 


factor in the relationship between 
Borden’s Farm Products, other Bor- 
den’s subsidiaries and their deal- 
ers throughout the country. Ac- 
cording to John Dobson, advertising 
manager, an attempt is made to allo- 
cate as much as 75 per cent of every 
Borden display as a tie-up with other 
merchandise. Recognition of the 
comparatively small profit that deal- 
ers realize on milk has resulted in 
the attempt to help retailers move 
additional merchandise. The items 
chosen for joint promotion are, of 
course, companion products to the 
purchase of milk and cream, usually 
of a seasonal nature. During the 
winter months, for example, the tie- 
up links milk with soups and hot 
cereals; during the summer, milk 
with cold cereals and fresh fruits. 
Borden’s maintains strict control 
over the distribution of display ma- 
terial from its headquarters in New 
York, through a staff of display men 
in the metropolitan New York area 
and through subsidiary companies in 
other localities throughout the coun- 
try. In the New York market 40 
display experts service several thou- 
sand dealers. No material is sent di- 
rectly to retail stores. The display 
staff is charged with the responsibil- 
(Continued on Page 35) 


Pretty Girls’ 
Package Power 
Gone: Ullman 


Cincinnati, June 15—A pretty girl 
is no longer “like a melody,” Martin 
Ullman, New York, package design- 
er and merchandising specialist told 
the convention of the National Pa- 
per Box Manufacturers Association 
at their convention in the Nether- 
land Plaza Hotel, Cincinnati. He 
said, “The pretty girl has been dis- 
placed by ingenious package designs 
that make use of a variety of materi- 
als and artistic workmanship. 

“In some foreign countries the 
use of attractive young women’s pic- 
tures for advertising purposes has 
practically been outlawed. They are 
using graphic illustrations of land- 
scape scenes and barnyard animals 
instead.” 

Although there have been no sta- 
tistics compiled regarding the com- 
parative sales value of the pictures 
of a pretty girl and a cow, Ullman 
said he believed the latter would 
hold its own. 

Ullman told the box manufactur- 


ee 
ers that their business was due 

experience during a long Period , 
unprecedented prosperity, " 

“Almost everything is now » 
sold in packages. It is not beyong 
the realm of possibility that no, 
houses will be sold wrapped jp cello 
phane.” 

New officers of the @SS80Ciation 
elected were: Allan K. Schleicher 
St. Louis, president; Charles x 
Shaw, Pawtucket, R. L., Vice-preg; 
dent; Walter H. Deisroth, Phijaga) 
phia, treasurer; William R. Kreegar 
Philadelphia, secretary, and G. pg 
gar Mooney, Newark, N. J.; 4 x 
Siler, Philadelphia; William p. Lane 
Omaha, Neb.; William J. O'Donngy) 
San Francisco, and James H. Hicp. 
man, Knoxville, Tenn., directors. 


ing 


Rice Joins Doremus 


Charles R. Rice, formerly  yjp), 
Lord & Thomas, New York, we 
joined the commercial division 4 
Doremus & Co., Boston, as directo, 
of media. 


Coolers to L & T 


The Canaday Cooler Company, Ney 
York, has placed its advertising gy. 
count with Lord & Thomas, Ne, 
York. 


buying 
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‘Look, PARKER PEN’s back again — 
THIS WEEK. and getting BOTH’ 
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195 Production 
Is Valued at 
45.7 Billions 


washington, D. C., June 17.— 
alue of manufactured products of 
he country’s industries in 1935 was 
645,759,763,000, according to a con- 
ylidated report of the census of 
anufactures issued by the Depart- 
a of Commerce today. This com- 
res With $31,358,840,000 in 1933 
og $69,960,909,000 in 1929, indicat- 
v that in 1935 the country stood 
sitway between the prosperity high 
a depression low. 

The number of manufacturing es- 
ablishments in 1935 was found to be 
e9.111, compared with 141,769 in 
433 and 209,862 in 1929. Wage earn- 
ors numbered 7,378,845 in 1935, the 
mparable 1933 figure being 6,055,- 
-e and 1929, 8,821,757. 

4 breakdown shows the largest 
ain between 1933 and 1935 regis- 
the food industries, contra- 
sting the general belief that this 
‘jj is notable for stability. Value 
{ products of the industry in 1935 
$6,604,036,000, 


nt 


ered bs 


was 


BARTENDER HELPER 


This Oldetyme display gets a cordial 
reception at point of sale from its sub- 
ject—the bartender. 


510,674,000 in 1935. The food field 
the distinction of leading 
all others in value of products. 
Textiles and their products rank 
second in this respect, and transpor- 


also has 


tation equipment third, with iron 
and steel fourth. These four classi- 
fications accounted for almost one- 


half of the value of all 1935 produc- 
tion. 


Armstrong to Stelle 
William A. Armstrong, who con- 
ducted an independent advertising 
copy service, has joined B. W. 


Stelle, Inc., Philadelphia agency, as 


increasing to $9,-| account executive and copywriter. 


RIGID INVENTORY 
SEEN AS DISPLAY 
WASTE REDUCER 


(Continued from Page 34) 
ity of placing all merchandising aids 
and working with dealers to the end 
that the material receives the most 
profitable use. 

Mr. Dobson pointed out that the 
display men are expected to cultivate 
the dealer’s friendship and work with 
him for their mutual interests. It 
is impossible, he said, to guarantee 
a specific period for each showing, 
but experience has proved that the 
good will established by the display 
staff has developed a maximum util- 
itv for eack display unit. 


Seek “Quality” Coverage 


Insistence on adequate market 
coverage by means of window dis- 
plays instead of the numerical vol- 
ume of displays placed in dealers’ 
windows was emphasized by F. J. 


+ 


SONS See oh 2 io : es, & ey oe + beat "eg 


_a PULL ...and P ULL 


Did you know that THIS WEEK’S linage is increasing more 


. . = a hl . 
than four times as fast as its number of accounts? That's 


because last year’s advertisers are coming back with bigger 


schedules. And that’s because last year’s ads must have 


brought home the bacon. And that’s because THIS WEEK, 


and THIS WEEK alone, gives its advertisers — 


Bes 


‘ NEWSPABER SALES | 


UNCH 


THIS WEEK gives you Coast-to-Coast magazine coverage of 


over 5,200,000 families ... plus newspaper concentration 


that averages | in every 3 families in 24 key markets. * 


THIS WEEK gives you a rich magazine color page at less 


than '4¢ per family . . . plus newspaper flexibility that allows 
local copy changes in each of its 24 cities. * THIS WEEK 


gives you top-notch magazine fiction and features for all the 


family re plus the local newspaper's dealer influence that 


gets your product on the shelf, and shopper-influence that 


clears it off again. 


Try THIS WEEK ... You, too, will come back for more. 


line of toilet brushes. 


Wurtz, Window Advertising, Ine., 
as the most important single ele- 
ment in elimination of waste. 
Drawing on his company’s experi- 
ences in installing hundreds of thou- 
sands of displays for national adver- 
tisers, Mr. Wurtz pointed out that 
the window display serves two sepa- 
rate and distinct functions: as a deal- 
er help and as an advertising me- 
dium. The former, he said, refers to 
the display as a means of stimulating 
sales in one store, while the broader 
application places the display along- 
side other advertising media as 
means of delivering a specified num- 
ber of impressions to potential cus- 
tomers who pass by. Market cover- 
age, he explained, takes into con- 
sideration the broader appeal of the 
display, and for this reason it is 
more desirable to secure 100 per cent 
of the available first grade locations 
rather than 60 per cent of fourth 
grade windows, although the latter 
may far outnumber the more fre- 
quented spots. 
George E. 


Loder, president, Na- 
tional Process Company, _ stated 
that a good deal of waste can 
be removed by using displays that 
require the manufacturer’s product 
to be placed in the unit. Recent field 
surveys in connection with the com- 
pany’s “Napcone” display, he said, 
conclusively support this opinion. 

Marketing experts found, Mr. 
Loder added, that a great many out- 
lets receive no display helps because 
of their low volume and a low-cost 
display unit can perform a job where 
manufacturers would ordinarily hesi- 
tate to send more costly material. 
Advertisers would also aid in solving 
the waste problem, he said, by spend- 
ing a portion of the display appro- 
|priation to insure better and more 
| widespread use of the displays pre- 
' pared. 


Rivkin Opens Office 


Dan Rivkin has opened a radio ad- 
'vertising office in the Drexel bldg., 
Philadelphia. 


Pro-phy-lac-tic Brush Company gives an effective sequence following milady from 
bath to final complexion massage in this effective new groyp display of its entire 
Polygraphic Company of America, Ke 

display. 


w York, created the 


Running Mate 
to Noted Brush 
Gets ADA Seal 


New York, June 15.—Introducing a 
new tootd powder 18 a companion 
item to its line of tooth brushes, 
Pro-phy-lac-ti¢ Brush Company, Flor- 
ence, will run a three-month 
campaign in nine general magazines, 


Mass.. 


featuring a combination offer of 
Pro-phy-lac-tic tooth powder and 


brush for 49 cents. The campaign, 
scheduled for July, August and Sep- 
tember, will involve an expenditure 
of $100,000, with Lambert and Feas- 
ley in charge. 

The seal of approval of the Ameri- 
can Dental Association will be fea- 
tured in all national advertising. 
The powder will be sold in a small 
size at 25 cents and a larger size at 
40 cents. An attractive orange and 
black container with a red band has 
been developed. 


Corn Belt Dailies 
Gain 18.7% in May 


Corn Belt Farm Dailies carried 
147,469 lines of commercial display 
in May, for a gain of 23,243 lines, or 
18.71 per cent over May, 1936. Live- 
stock and poultry display aggregated 
24,355 lines in May, a decline of 1.1 
per cent from the 24,596 lines pub- 
lished in May, 1936. 

Figures of individual papers for 
1937 and 1936 commercial display for 
May are as follows: Chicago Daily 
Drovers Journal, 34,382 and 26,346: 
Kansas City Daily Drovers Telegram, 
43,587 and 34,937; Omaha Daily Jour- 
nal-Stockman, 38,597 and 36,296; St. 
Louis Daily Live Stock Reporter, 30,- 
903 and 26,647. 


“Le Temps” Names T & J 

Le Temps, Paris, France, has ap- 
pointed Thornley & Jones, Inc., New 
York, as advertising representatives 


in the United States. 


to even the best of photostats. 


LAS 1,7 
(QI. 
PHOTOSTATS 
QUICK 


FRAnKiin 341° 


4 Chicago Locations 


REE SN AE NED 


A Winner From 
The Word “GO” 


Vag Yea, man—a new and 
. better kind of Photostat 


It's a fact—the ATLASTAT is far ahead of anything near its price! So 
far ahead it's hard to believe this new ATLAS creation has any relation 
It reproduces far more snap! 
ALL tone values! 
layouts like REAL photographs. 
Matte or Glossy paper, ATLASTATS cost but a 
few cents premium. 
samples today. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Offices, 225 No. Michigan Ave. 
e All Phones FRAnklin 3470 


Records 
Stands out in comprehensive 
Made on either 


Call or write for comparative 
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MAKE IT GOOD, 
SELL IT HARD 
CHESTER URGES 


Boston, June 15. A nine-point 
program by which industry can ex- 
pedite “the industrial rebirth of the 
nation” was laid down by Colby M. 
Chester, chairman, General Foods 
Corporation, before the Boston 
Chamber of Commerce today. Mr. 


Chester, who is also chairman of Na- 


tional Association of Manufacturers, 
said the first duty of management 
is to manufacture well made, useful 
products and improve on them year 
by year. 

The second, he said, is to market 
these products” efficiently against 
the sternest competition. His seven 
other modern commandments are as 
follows: 


Safeguard Property 


“2 To safeguard as a point of 


honor the tangible and intangible 
property committed to its charge. 


“4. To have an abiding sense of 
responsibility to the employes; to 


Latham 


Green! 
Island’ 


Hi 


e 


a 
Th hey 


Ss 


Delreestvitle 


One, and only one, daily medium exercises any influence on what 
Troy's freely-flowing dollars go for. 


A good market in every way! Yes, and the Empire State's best 
buy because only one low cost of !0c a line is necessary to "sell" it. 


32,655 A.B.C. (March, 1937, Publisher’s Statement) 


Wenentshill 


West Sand t a 


ae Ot 


see they are fairly paid, that they 
have provision against the vicissi- 
tudes of life, an opportunity to ad- 


vance, and reasonable confidence in 


the stability of their jobs. 
Rights of Consumer 


“5. To recognize the rights of the 
consuming public to honest merchan- 
dise at fair prices. 


“6. To give loyal support to the 


other partners—farmers,  distribu- 
tors, transportation, banking, com 
munication and varied other services. 

“7. To assume the burden of sup- 
porting local, state, and national 
government in the heavy demands 
of taxation. 

“8. To render even-handed justice 
to all the important elements de- 
pendent upon industry’s earnings. 


“9 Above all else, to recognize 


that the national welfare is an even 
higher duty than the operation of 
private business.” 


“Motor World” Bigger 


Motor World Wholesale, New York, 
a Chilton publication, will be = en- 
larged from pocket size to a 7x10 
type page, beginning with the July 
issue. 


Cartwright to Grey 


Cartwright Juniors, Cleveland, O., 


dress makers, have appointed Grey 
Advertising Agency, New York. 


markets. 
¢) Poestenhi 


=>) cegantli Unio 
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AQUATIC 


Account to Vo | 
The House of Wembdon, Inc., New 
manufacturer 


Inc... New York, to handle its account 


ROY, the retail center for nearly 
a quarter of a million persons, is the 
best buy among the Empire State's A’ 


Within the 4-mile radius of the Troy A. B. 

C. City Zone, which includes Watervliet, Green 
Island, Cohoes and Waterford, 
persons. Troy's per capita sales are among the 
highest in the state. It outspends the average for cities of its class. 


The Record Newspapers, sole 
dailies, are ''must"' reading for more than 9 out of 10 families in Troy, 
4 out of 5 in the City Zone and thousands more in the trade area. 


ADVERTISING MANAGER 


BACKGROUND FOR CLEVELAND EXPOSITION 
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‘ festnng Billy AQU 


This poster, with pictorial emphasis in tune with location of the event, is one of two being used to promote the |937 
Great Lakes Exposition, which will run in Cleveland through September 6. 
phrey Prentke & Associates, the agency, and Continental Lithograph Corporation, the lithographer. 


PRINTING SERIES 
OFFSHOOT OF IPC 
MAIL  STIFFENER 


New York, June 15.—How the need 
for a cardboard stiffener to accom- 
pany direct mail literature was 
transformed into a practical, authori- 
tative educational medium for adver- 
tising men, was described here this 
week by executives of the Interna- 
tional Paper Company, current spon- 
sor of a series of dissertations on 
a number of graphic arts reproduc- 
tion processes. 

Instead of the ordinary piece of 
cardboard used to protect brochures 
and booklets, the concern hit on the 
|idea of distributing an attractively 
printed monthly calendar card, the 
reverse side of which is devoted to 
a concise analysis of the chief fea- 
tures of commonly used printing 
methods. Thus, the stiffener not 
only performs a protective function, 
but at the same time assures itself 
a measure of longevity because of 
its value to the production men. 


Letter Press Opens Series 


The series of educational calen- 
dars, measuring 8% by 12 inches, 
was started last February with a 
description of the letterpress _ pro- 
cess, dwelling particularly on the 
platen press. In March and April, 
letterpress was continued, with ex- 
planations of two-color cylinder 
presses, flatbed presses and web ro- 
tary presses. May and June calen- 
dars were devoted to lithography 
with emphasis on the principles be- 
hind the process and the difference 
between the flatbed and offset litho- 
graphic presses. The July calendar 
will wind up the lithographic 
treatise with a discussion of photo- 
lithography. 

Rotogravure will be featured jin 
the August and September releases; 
silk screen in October; die-stamp- 
ing, embossing and etching in No- 
vember; and thermography, photo- 
gelatine and duplicating processes in 
December. 

The explanations of the complex 
reproduction methods enumerated 
are reduced to simple, non-technical 
language, in each case authoritative- 
ly checked by an expert in the vari- 
ous fields. The calendars, at 
present, reach about 25,000 advertis- 
ers, agencies and printers’ each 
month. 


Form Radio Features 


Radio Features, Inc., has been or- 
ganized in Hollywood, Calif., by J. S. 
Glenn, New York, and Gerald King, 
president of Standard Radio, Ine. 
The company will do custombuilt 
transcriptions and produce programs 
to be sold direct to sponsors or 
agencies for national release. 


Joins Bayless-Kerr 
C. F. Peters, formerly with the 
Pittsburgh Sun-Telegraph, has joined 
Bayless-Kerr Company, Cleveland, as 
assistant account executive. 


GREAT LAKES 


EXPOSITION 


ACADE 


Edward M. Aggleston was the artist, Hum. 


Names Kleppner 
The Kleppner Company, Inc., Ney 
York, has been appointed by A] R 
senfeld, Inc., New York, Amerieap 
distributor of Vigny, Worth and 
Suzanne perfumes, and Aziza mas- 
cara, to direct advertising. 


Fitzgerald Gets Utley 
Utley Paint Company, Inc., Ney 
Orleans, La., has named Fitzgeraj; 
Advertising Agency, New Orleans, | 
handle its account. Newspapers and 
direct mail will be used. 


Teachout Promoted 


Arthur E. Teachout has been pr 
moted from assistant to advertising 
manager of the Tribune, LaCrosse 
Wis., succeeding William T. Burgess 
who was named business manager 


MeBroom to Blair 


R. McBroom, formerly in the NB 
publicity department, Chicago, has 
joined John Blair & Co., Chicago 
‘adio representatives. 


on ADVERTISING 
BUTTONS, NOVEL 
TIES & PREMIUMS 


Parisian Advertising Specialties 
and Premiums are used success 
fully by large national advertisers. 
This hard-hitting and resultful type 
of advertising deserves a promi- 
nent part in every advertising 
campaign. To meet the growing 
demand of advertising agencies 
for a more practical method of 
including advertising specialties 
in the general set-up, we are an- 
nouncing, effective immediately, 
the allowance of agency discounts 
on our line to all recognized agen 
cies. Send for our big 48 Page 
Illustrated Catalog—TODAY. 


FREE—TO 
AGENCY EXECUTIVES 


Write your name and title on your —_ 
letterhead, for a Free Parisian Persona 
Pen Knife reproducing your signature. 


Manufacturers of Advertising Specialties 
for over 40 years. 


PARISIAN NOVELTY CO. 


3512 So. Western Ave. 
Chicago, Ill. 
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New York, June 15.—Division of 
dvertising budgets of 394 national 
advertisers was listed today in a 
wrvey released by the Bureau of 
\qvertising, American Newspaper 
yblishers Association. These ad- 


1936 | 
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from 
1 1935 


norted on last year. 


tional 


further 
jitures 


ANALYZES 394 
1936 BUDGETS 


tisers spent 58.7 per cent of their 
budgets in newspapers, 26.7 per 
and 14.6 per cent 
This division em.- 
ly the three media and does 
total advertising by the 


races On 
tt indicate 
ym pé ynies. 

The 1936 figures, as compiled by the 
rreau, Show 0.5 per cent drop 
the slice newspapers received 
Total expenditures by the | 
panies registered a heavy in-| 
ease, With advertising outlay of | 
» 394 companies surveyed for 1936 | 
$272,.953.478 against $23 
the 387 companies re- 


an 


eaching 
7,948 for 
Included in the survey are only na- 
advertisers spending $50,000 
» more in newspapers and the Bu- 
eau points out that the survey is 
limited to newspaper expen- 
which it has been able to 
wck with reasonable accuracy. 


Group Leaders Charted 


automotive group, listing 43 
ompanies, was the leader 
volume of total space in all three 
media. In this group, 57.3 per cent 

he $65,216,091 appropriated went 


yto newspaper advertising. 


The 


The alcoholic beverages group, 
mprising 44 companies, spent $22.- 
3.971, of which 84.4 per cent 


vas devoted to newspapers. A to- 
‘al of 16 tobacco companies, spend- 
ng $38.253.474, appropriated 74.8 per 
ent of this amount for newspapers. 
The toilet goods group, with 29 
ompanies spending a total of $21,- 
‘$3414, spent 40.3 per cent of the 
ombined budgets in magazines, 
mpared with 35.1 per cent in news- 
papers. 

In the food group, with 66 com- 


in dollar | 


}cent and car 
is a breakdown of 
totalling $427,561,000. 
percentages in the survey did - 
the last two media. 


gets 


include 


cards, 


0.5 per cent. This | a musical 


advertising bud- 
Other | 


Copy Harmonize, 
Schenley Idea 


and “If it’s 


| New 


score background, 
spersed with brand slogans such as 
“A barrel of quality in every bottle, 
Old Quaker it’s O. K.” 


Based on Sound Psychology 
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6 per cent; chain broadcasting, 14 Whi si | being used in the newspaper series | Greene Joins A enc 
| per cent, outdoor advertising, 7.9 per \Songs, 1s yY with titles and lines placed against 8 y 


Dan Greene, formerly advertising 
manager of “Advertising Club News” 
of the Advertising Club of New York, 
has joined Albert Frank-Guenther 
Law, Inc., New York, in an executive 
capacity. 


inter 


based | 


Lawrence Whit Named York, June 16. — Popular | The “musical” campaign is | Joins “Herald-Journa od 
. « . ; Y ~ > . yy . a . s 

coienie Me Mh Reakeaniis are are tuning up Sche nley Pred on sound psychology, according tol wuemerly te the edvertiolag de 
Whit Organization, New York, has|"¢tS Companys copy for its two: | Stewart French, of Schenley’s prO| partment of the Times-Dispatch, 
been named secretary of the New|year-old Quaker rye and bourbon in|motion department, who maintains | Richmond, Va., Schubert McCutcheon 
York chapter of the American Mar-|newspapers in key cities, while|it is practically impossible for an|has joined the advertising depart- 
keting Association, succeeding Roy|Brown & Tarcher, Inc., agency in|ordinary person to see the chorus] ment of the Herald-Journal, Spartan- 
Steele, of du Pont Conepanne. charge, is preparing the first of ajor opening bars, words and music burg, S. C. 

lceries for insertion shortly in mass|of a popular tune without hum- 
Richter Shifted ‘circulation magazines. ming it. Oviatt Changes 

Henry A. Richter, formerly busi Barrage Berg gh hein Ree Ro FR acai “' gag — M. Irene Oviatt, formerly of Arts € 
ness manager of Life, has been ap-| Here Asain.” “Sailing, Sailing.” or|“drinking and song are inseparable| pecoration, has joined the staff of 
pointed business manager of Archi | He's a Jolly Good Fellow,” and/and, thus, a musical campaign for/Campbell-Lampee, Inc., New York 
tectural Forum, New York. “Comin’ Round the Mountain,” are!whisky is a ‘natural.’’ ‘agency, as an account executive. 


panies spending $43,768,012, news- 


papers received 43.2 per cent of the | 


total; magazines 31.9 per cent and 
hain broadcasts 24.9 per cent. 
Schenley Products Company, 
was the top spender for 
space in the alcoholic beverage 
soup; General Motors Corporation 
n the automotive; Colgate-Palm- 
live-Peet Company in toilet goods; 
General Foods Corporation in the 
food group and Liggett & Myers To- 
‘acco. Company in the tobacco 
group. 


Inc., 


Ratio for Five Media 


A dollar 
Bureau, 


chart compiled by the 
designed to be representa- 
‘lve of leading national advertisers 
rather than complete, divides the 
for five media as follows: 
Newspapers 44 per cent, magazines, 


portions 
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AUTOMOTION Continuous Mo- 
tion Picture Projectors (improved 
Capitol) stimulate low-cost sales 
by showing your product in actual 
use. . . dramatically, persuasively, 
effectively 

By 16 MPA 

Motion Pictures 


AUTOMOTION is the pioneer 
and leader in this field; designed 
and built to meet the heavy duty 
requirements of continuous mo- 
tion picture projection. Write for 
full details. 


AVERTISING PROJECTORS, Inc. 
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LEADING IN INCREASES OF: 


Bite ab 


* Advertising Linage Carried 


For the first six months of this year, CANADIAN HOME 
JOURNAL has led all the national large circulation magazines of 
Canada in advertising gains, with a total increase to date of 
over 16°,. 


* Advertising Revenue 


In Advertising Revenue, CANADIAN HOME JOURNAL is again far 
ahead in average volume per issue, and continues to hold the place 
ofleadership among Canadian magazines which it has held for years. 


*Four-Color Advertising 


Gains in four-color advertising are spectacular, as indicated by the 
chart at the right, showing CANADIAN HOME JOURNALS five 
year history of color advertising. This year, to date, CANADIAN 
HOME JOURNAL’S increase in four-color advertising over the 
corresponding period of last year, is almost 45'_. 


1937 IS DEFINITELY A CANADIAN HOME JOURNAL YEAR 


—a fact indisputably proved, not only by the foregoing increases, 
but by the fact that it has added no less than 40 NEW ADVER- 
TISERS TO ITS COLUMNS, to date, since the first of the yaar. 


CANADIAN HOME 


The Favorite Woman’s Magazine in over 200,000 Canadian Homes 


“WEST 33rd STREET, NEW YORK, N. Y,| HEAD OFFICE: 73 Richmond St. West, Toronto, Canada 


Telephone: PEnnsylvania 6-8567 
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BRANCHES: New York - Winnipeg - Montreal 
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Ritter Series 
Puts Emphasis 
on Contidence 


Rochester, N. Y., June 15.—A di- 
rect mail campaign, comprising 
three eight page booklets on a ‘“‘con- 
fidence-building” theme, and directed 
to the dental trade and profession 
is being utilized by the Ritter Dental 
Manufacturing Company, Inc., in 
paving the way for salesmen in pro- 
motion of the company’s Shockproof 
X-Ray unit. 


Uses Educational Approach 


The three mailings are spaced two 
weeks apart, and sent to a list sub- 
mitted by the salesmen, with each 
booklet stressing an educational 
rather than merchandising approach 
to the sale. 

All are printed in two colors. The 
first emphasizes the value of the 
X-Ray unit to the dentist as a means 
for building confidence; the second 
presents the aid offered by the unit 
in building for future practice, while 
the third gives considerable atten- 
tion to the technical details and im- 
provements in the apparatus. 


Soviet Turns to Advertising; 
Decoration Trusts Are Formed 


= 


Moscow, U. S. S. R., June 7.—How 
Soviet Russia, in the wake of the 
last five year episode of its economic 
evolution, is turning to advertising 
to weld production and distribution 
was disclosed today in a report to 
ADVERTISING AGr, the first official 
revelation of the U. S. S. R. adver- 
tising and propaganda status. 

Running a poor second during the 
last 10 years to any of the other in- 
dustries in the Soviet Reconstruc- 
tion Plan, advertising has definitely 
become a necessity, it was revealed. 

The problem of advertising to a 
people untouched by so-called “pri- 
vate enterprise,” in a country 
whose economic foundation is based 
on the annulment of private prop- 
erty was raised for the first time 
at the recent Soviet Congress, by 
Molotov, chairman of the Council of 
Peoples Commissars, and second to 
Stalin in command of the Soviet gov- 
ernment. 


Goes Back to Czarists 


Molotov based the country’s need 
for advertising on the fact that the 


people of the Soviet knew little if 
anything concerning new types of 


food and implements that were be- 
ing introduced to them at a tempo 
unprecedented in the history of in- 
dustry. This ignorance goes back 
to the Czarist days, when the aver- 
age meal of most of the present 
Soviet citizens consisted of cabbage 
soup, boiled meat, potatoes and black 
bread. 

Substantiating this need for ad- 
vertising, Mikoyan, head of the 
Soviet Food Industries, showed that, 
out of one hundred and seventy mil- 
lion people in the U. S. S. R., only 50 
per cent had ever heard of cheese. 
Toothpaste was another’ problem, 
because heretofore a powder had been 


the main dentifrice. Cornflakes, 
mayonnaise and other commodities 
were being misused because of the 


lack of informative advertising. As 
a remedy, the craft prepared to take 
definite steps to match the needs of 
the people to the tempo of produc- 
tion, 


Tried From ’22-'27 


The Soviet is not exactly unfa- 
miliar with the art of advertising. 
From 1922 to 1927, during the reign 
of “New Economy Politics,” private 


: —= 


AWARD AMERICAN FENCE CONTEST PRIZES 


re aa 


Rural dweller and dealer winners in 


mann (seated, 


Fence contest were selected at this session. 
in the judging were W. H. Cordes, advertising manager, American Steel & Wire 
Company; W. R. Purcell, Batton, Barton, Durstine & Osborn, Inc.; E. W. Leh. 
left), University of Illinois professor of agricultural engineering, 
and Wheeler McMillen, editor, Country Home. 


the United States Steel's American 
Representing United States Stee! 


————_, 


enterprise enjoyed itself and adver- 
tising followed in a rather specula- 
tive manner. The “Reconstruction 
Period” (Five Year Plan) ended all 
this, for officials felt at the time 
that abundance of products on hand 
did not warrant promotion. 

Today, with the advertising craft 
reaching the official age of nine 
months, the Soviet is newly concen- 
trating on promotion with formation 
of a “Decoration Trust,” or an of- 
ficial organization of Soviets who are 
familiar with advertising. The word 
“decoration” is used because the 
functions of the trust are not to 
be bound by publication § duties. 
Members control and advise on win- 
dow display, park decorations, parades 
and general civic beauty problems. 
All industries look to them for pro- 
motional ideas. 


Have Advertising Departments 


At present the situation is not un- 
like America’s. Each industry con- 
sists of a group of trusts. The Food 
Industry has a butter trust and a 
meat trust. Heavy Industry has the 
automobile trust, metal trust, coal 
trust, etc. Each trust, in turn, has 
a special department of promotion, 
which in America would be termed 
the advertising department. It 
may consist of one or more men. 
When one of these trusts produces 
a product it feels the people should 
be familiar with, an advertising cam- 
paign is staged. 


Have Commission Plan 


The trust’s advertising man will 
make up the campaign and enter a 
definite contract with newspapers 
and a bureau of decoration such 
as the “Moscow Decoration Trust” 
headed by the well informed Soviet 
official, Gregory Samuelee. This dec- 
oration trust will produce the cam- 
paign and place in it the various 
news organs receiving 15 to 20 
per cent commission from the pub- 
lications. The campaigns are formed 
and laid out much in the same 
manner as those in America, ex- 
cept that when the heads of the 
trust decide that the people have had 
sufficient time to grasp the signif- 
icance of the advertising campaign, 
it is immediately removed from the 
newspapers. Some continue with 
small spot announcements, but as a 
rule efforts are directed toward other 
enterprise. 

Sweet corn had been grown in Rus- 
sia for centuries. Recently the food 
trusts decided to can it and intro- 


Joins National Process 


The National Process Company 
New York, has added Arthur G. Alter 
to its sales department. Mr. Alter 
was formerly with Einson-Freeman 
Company, Long Island City, and with 
Graphicut Displays, Inc., New York. 


NOT AK 
EMPTY 
WORD 


"QUALITY . ." 
NOT WHEN RAPID 
PROMISES ‘STAT 
QUALITY. SURE! 
RAPID CAN_ SPEED! 
BUT SPEED'S NOT ALL 
YOU WANT, OR GET 
AT 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lex!né- 
ton, 444 Madison, WAnderbiit 3-368: 
CLEVELAND, Ninth — Chester Bide 
MAin 9335 @ CHICAGO, 110 So. De" 
born, 228 No. La Salle, 360 No. Michigs® 

Ave., STAte 5977 


(Continued on Page 39) 
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campaign, according to Peter G. Ten- 


Soviet Turns to Advertising; Rowland in New Post Campaign Kites Eyck, commissioner of agriculture 


Leslie W. Rowland, formerly witl 4 
tion Trusts Are Formed tiie Crowell "Publishing Company, N Y Milk Sales; abl rea hoon Pol: aga : 

; a fim Sinnie ; : = able increases, however, - 
Decora and for two years, promotion man t aan tap Gen oui ae Beineasianae od> | 


ager of The Cincinnati Enquirer, will nh . 
join the advertising department of Mathes Re-named vertising of this character. 


(continued from Page 38) N. E. Distillers Plan J. B. Lippincott Company, Phila- The state legislature has appro- 
, ri i ay a e lelphia, July 1. priated $300,000 to carry on the cam- 
oe jt to the Soviet citizens. After ( , i _ ’ 
er eatioe, they found the sales to New $25,000 Campaign =i Tae Albany, June 15.—An increase of| naign for the year beginning July 1, 
—"... eer" ar-| New England Distillers, Inc., Clin- Si d by G-E nearly $4,000,000 in fluid milk con-|the state to be reimbursed out of 
» appallingly slow, without appar- é Strers, “7 igne y - . - se sta 
e app: A thorougn research |t©”, Mass., has appropriated $25,000) r- " » ,|S8umption as the result of an adver-jan excise tax of three-fourths of a 
ent pee an odd fact. The peo-|!0" 2ewspaper, direct mail and dealer| _ Presenting — iy man, sid tising appropriation of $250,000 was|cent on each 100 pounds of milk 
ob producec help campaigns for Lloyds London|Prosram currently heare over vac, {achieved last year, the New York] (apout 47 quarts), to be paid in equal 


had never known any other use Don Lee network on the Pacific Coast, 


" Dry Gin and Everett Spring Rum. b 4 atin _ , Wk Puhbiici on ; 

» corn than as food for horses and | tocol B. Geyer elo. Bos-| as been signed for 52 weeks by ane Bureau hal Milk Puaseny re) shares by producers and distributors. 
jws, Naturally, even in cans they|ton, will handle the account. — General Electric Company. cg agen Mie Por pteniaticn Be nyse -., a 

sq not consider it just sustenance ear 8 - , ; Mi WINS in TB&T Net 


: f J. M. Mathes, Inc., to handle the 
Schuller in New Post - nian ; WINS, New York, was erroneously 


for themselves. An advertising cam- 1937-38 program 
; Dros identified among the Hearst stations 


saign With an appropriation of 200,- Heads Denver Club Formerly head of creative art and The total increase in the consump- 
9 rubles ($40,000) was whipped Gus Brake, advertising manager,| design for Skelly Oil Company, Kan- ti f fluid ate tes Ue Ghee Comoe in the new Transamerican Broad- 
sto shape. As a result three fac-|Gano Downs Company, Denver, men’s|sas City, Mo., Jack V. Schuller has rem —_ o od oe . a - ®Jcasting & Television Corporation 
ries are producing day and night.|store, has been elected president of|joined Henri, Hurst & MeDonald, | 8* ntec & meee Greer vem | 1an}"'wax network” reported in ADVER- ‘ bei 
ai the Denver Advertising club. Chicago, in the layout department. |that attributed to the advertising|risinc Acre last week as WIBS. ne ae 
Outdoor Methods Told ss a 


Outdoor advertising, which comes i 
yholly under the supervision of the aes, 
Moscow Decoration Trust” or the 
Leningrad Decoration Trust,” aside 
fom the mechanical charge, costs 
yothing, inasmuch as there is no pri- 
vate ownership in the U. 8S. S. R. Ifa 
certain building roof attracts their 
attention — bang—up goes a sign. 
Mfteen per cent is attached to the 
mechanical charge which goes to the 
Decoration Trust.” Yet large cen- | 
ters such as Moscow and Leningrad | 
are not overrun with posters. How- | 
eyer, the limited period of time that | 
advertising has been in evidence | 
here has not allowed for’ such 
growth. | 
Another medium of importance not 
vet touched is the Moscow Metro or 


can subway. This is one of the most 
teel luxurious structures of its kind in 
Vire “ rid. A iy ae 
oy he world. An occasional delicatessen 
ing s found on the platform of marble 
stations, clean and efficiently man- 
aged. Several flourish posters and 
the cars contain card brackets 
S$ placed in much the same manner 
npany s those in America. The space 
| Alter rate for the car cards ranges from 
Alter ive to six rubles ($1 to $1.20) 
eeman per card for a month’s time. The 
d with poster rate is 100 rubles ($20) per . LEGION NATIONAL 
York. square meter during a month’s time. + 49 do you follow the crowd and ad- 
At present, U. S. S. R. has 9,250 . ° COVERAGE COVERAGE 
tewspapers with a total circulation vertise your product in well known 
of thirty-eight million. Space rates ‘ ry ry . : : 
weekly ‘“‘A’’—monthly ‘‘B’’P Splendid 72.8°7 of Legionnairesownautomobiles 58.0% 


media, both of them—but why not try 
something different? In brief—try The 
American Legion Monthly! 


wines costs about 300 rubles ($60). 86.07% of I egionnaires —_— radios . 69.47% 
There are in Moscow alone about 150 
men employed by the various ‘“Dec- 
oration” or advertising bureaus. The 
largest employs 25 men. This ex- 
ludes artists, production men, etc. 
The largest newspaper, Moscow 
Pravda, carries about one column of 
advertising per day, and _ believes 
that any more space devoted to such 
ise would be a waste. 


41.5©& of Legionnaires own automatic 
( 4 
relvigerators . . . . wt 28.3% 


Here is a vast buying market of nearly . 

IF dk tsie Gmail i 52.26 of Legionnairesowntheirhomes 48.6% 
a million men and their families—a 
readers of the one magazine edited to 69.27, of Legionnaires own telephones 60.0% 
their known interests. A spending 


family market of 3,000,000 active con- Reach these 3,000,000 active buyers at 


— 
range from sixty-five kopeks (13c) 
to three rubles (60c) per line. A 
full page in one of the larger maga- 


es “ . ” 
Shea Rejoins “Reviews 
Walter F. Shea, formerly Eastern 
advertising manager, Review of Re- 
ews, has rejoined that organization. 


He will cover New York state. : 1 , 
Ets sumers. And most important—this live the one sure point of contact. Play the 
Jack Kerness Named : : 
1D a eee market can be tapped at one point— long side of a golden sales triangle—a 
‘ack Kerness has been named ad- 
‘ertUIsing “od ti ¢ yer f ° . . . . . . 
AT Gran Notions? Phea ts, ian The American Legion Monthly. man, his family, and their magazine. 


AFINE HOTEL 


in the 
GRAND CENTRAL ZONE 
ALL 


Opposite the Waldorf-Astoria 


AND THE COST 
| Page Black and White ($1.73 per M) . . . 2. . ee ee 6 $1600 
| Page 4 Colors (2nd or 3rd cover) . . . . . ee ee +) 2300 
| Page plus 1 added color . 2. 1 7 we eee eee «900 


| The -American 
kK, (5 | () N Monthly. 


| CHICAGO: 307 N. MICHIGAN AVE. - NEW YORK:9 ROCKEFELLER PLAZA » DETROIT: GENERAL MOTORS BLDG. 


SET Single, $4 . . . Double, $6 
7 Featuring two-room suites from $8 
daily, x Pantries, Electric Re- 
frigeration. 
e 
Special monthly and yearly rates 
e 
Excellent Restaurant 
and 
Duplex Cecktail Lounge 
Air-Conditioned 
Music during Cocktail and 
Dinner Hour 


Beverly 


co. 


Lexing- | 
} - 3680. | 
Bidg- 
-_ 125 EAST 50th ST. {i 
ichiga® WM. A. BUESCHER, Monoger 

NEW YORK 
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Geared for the new baseball season in New York are these Brown & Tarcher 
athletes: Leonard Tarcher (front row, left), marketing department; John Mace, 
production; Nat Fush, mail room; Dan Gatti, mail room; Barney Bond, account- 
ing; and Joseph Boggiano (back row, left), art department; John Greenhut, 


research; Arthur Gross, research: Peter Leventritt, production; Al Howes, art, and 
Herbert Radke, accounting. 


W. W. Garrison 
Forms His Own 
Chicago Agency 


Chicago, June 17.—Severing his 18- 
year connection as vice-president of 
McJunkin Advertising Co., W. W. 
Garrison today launched his own Chi- 
cago agency at 400 N. Michigan ave- 
nue. He will handle advertising of 
W. A. Sheaffer Pen Company, Ft. 
Madison, la., among other accounts. 

Mr. Garrison is president and treas- 
urer of W. W. Garrison & Co.; H. 
P. Falvey, former copy chief of Me- 
Junkin Advertising Company, vice- 
president, and George Schill, pre- 
viously head of McJunkin’s service 
department, secretary. 

The new agency has taken tem- 
porary quarters on the tenth floor 
of the Wrigley Building and when its 
new offices are completed, will be 
permanently ensconced on the fourth 
floor. 


Mr. Garrison's change emphasizes 


the great advances made recently 
in color rotogravure’§ advertising. 
About six years ago when Sheaffer 
Pen Company was planning an elab- 
orate color roto campaign, Messrs. 
McJunkin and Garrison found it im- 
possible to place such a campaign 
because of lack of facilities and the 
general disinclination of newspapers 
to embark on such a perilous under- 
taking. 

Eventually, the two decided to print 
their own  rotogravure sections, 
either complete or in skeleton form, 
as desired by individual papers, sell- 
ing these sections to the newspapers 
and paying them for the space oc- 
cupied by the Sheaffer display. 


Lancaster with Agency 

Karle W. Lancaster has joined the 
Chambers and Wiswell Advertising 
Agency, Boston, in charge of the 
copy, idea and planning divisions. 


“ ° ” 
Buys “New Mexican 
Osear §S. Stauffer, Arkansas City, 
Kans., has purchased the Sante Fe 
New Merican from Jesus M. Baca. 
Mr. Baca will retain a part interest. 


DUPLICATION 


its ugly head. 


Town America. 


HOUSEHOLD 


THE 


HOU 


MAGAZINE 


NEW YORK 


{rthur 


CHICAGO DETROIT 


All-New Market Added 
» Lady Cather 


Most of the big circulations that could have been 
added would have made only a little bit more! 
For Lady Esther already had a 39-million list, 
and up there is where Duplication quickly rears 


But the most duplicating national magazines 
don’t duplicate or even do a once-over in Small 
Therefore by adding the 
HOUSEHOLD MAGAZINE'S 
Small Town America specifically you come closest 
to getting that much ALL- 


Lady Esther and the Stack-Goble Agency, along 
with many other good analysts, have now added 
and maximum ALL-NEW MARKET. 


Is YOUR list as good 


as your distribution ? 


SEHOLD 


Capper, 


SIDESTEPPED 


1.750.000 cireulation in 


NEW MARKET. 


Publisher, Topeka, Kansas 


CLEVELAND SAN FRANCISCO 


Everett Tomlinson, whose father is president of the National 
Biscuit Company, will wed Nancy Kershaw, of Forest Hills, on June 26. 

Court Smith, Alley & Richards, has had some difficulty getting rid 
of his tonsils at Orange Memorial Hospital, but will be up and out 
before long. 

Harry Vawter, New York a.m. for The Saturday Evening Post, has 
announced his daughter’s engagement. . . Col. Julius Ochs Adler, g.m., 
. ne - New York Times, has leased the 

VACATION SMILES 
gate-Palmolive-Peet, sailed on the 


twelfth floor and penthouse apart- 
\f Bremen June 10 for a six-weeks 


E. H. Little, v.-p. in charge 
of sales and advertising of Col- 


ment of 21 rooms at 630 Park 
4 it P business trip in Europe. Wil- 


avenue. 
liam Griffin, editor and publisher, 


New York Sunday Enquirer, has 
a scroll honoring him for his 
work in promoting Christian- 
; : Jewish amity, presented to him 
Stanley G. Swanberg, vice-president, by Hosea Lodge, Free Sons of 
Botsford, Constantine & Gardner, Coast , 
7 : ; Israel. 
agency, and his wife, smile a cheerful ; wes 
farewell as they leave on a month's busi- Walter Lowen says the 


graduates 


cream of the college 
are now flocking to advertising,’ 
ees - having deserted Wall Street, 
their goal 10 years ago. Kent B. Stiles has resigned as editor and 
vice-president of Distribution & Warehousing to devote all his time to 
philately. That's stamps, even if it does sound like something you'd 
be allergic to. 

Three and a half acres of Stamford, Conn., are now the property of 
John F. Herrick, of the New York News. Herbert Spencer Gardner, 
Jr., of the Gardner Advertising Company, and son of the head of the 
agency, was married June 10 in Scarsdale to Agnes Forshew. 

Amy Vanderbilt, well and fondly known to the 
promotion field, made her contribution to the future 
of the race June 3 at Woman’s Hospital. It’s a 
boy. Edwin Friendly, b.m. of the Sun, Mrs. 
Friendly and their two children, Helen and Edwin 
S. Jr., sailed June 19 on the Ile de France. They'll 
visit England, France, Italy, and principal Mediter- 
ranean ports before returning home in mid August. 

Casimir Eugene, Office Magazine, and Ed Adler, 
advertising department, American Bankers Asso- 
ciation, attended reunion celebrations at St. Law- 
rence College, Canton, N. Y. Charles H. Foster, 
vice-president and sales manager, American Spec- 
tacle Company, must keep an extra tooth-brush at 
the airport. He’s traveled 40,000 air-miles in the 
past four months. 

Featured with his camera in current Eastman 
Kodak advertising is Merle Thorpe, Jr., Yale, ’38, 
son of you-know-whom at Nation’s Business. . 
Sam Lanham, head of the copy department, Wen- 
dell P. Colton agency, has bought a _ four-story 
house at 510 E. 87th street, which he will occupy 
after extensive alterations, including air-condition- 
ing, have been effected. 

Benjamin F. Fairless, head of Carnegie-Illinois 
Steel Corporation, Pittsburgh, now has the _ hon- 
orary degree of doctor of science received at the 
annual commencement exercises of Kent State 
University, Kent, O. He is a graduate of Ohio 
Northern University. 

Further recognition: 


ness and pleasure trip to the Hawaiian 
Islands. 


T.P. AER'S” 


K. A. Zollner 
(above), advertis- 
ing manager, 


Wickwire Spencer 
Company, keeps 
his eye on the ball 
at the recent 
T. P. A. outing at 
Landome, L. l., 
while Walter Bowe 
(below), Carrier 
Corporation adver- 
tising manager, 
ping pongs at the 
same outing. 


Paul Block received the 
honorary degree of Doctor of Literature of St. 
Francis’ College, Loretto, Pa.; Alfred McCosker, 
WOR head, is now a Doctor of Laws of John Mar- 
shall College of Law, Jersey City, N. J... 

Agnes Seward, Chicago NBC press department, 
is motoring through Kentucky on her vacation. 
Mrs. Frank Presbrey has opened her summer home 
in Greenwich. Bill Powell has returned to his 
home in Glencoe, Ill. Chicago sales rep of Forbes Lithograph, he con- 
tracted a streptococcus infection while en route to the annual sales con- 
vention. He was dangerously ill in Deaconess Hospital in Boston. 

Mr. and Mrs. “By” Goodwillie (Western manager, Scripps-Howard) 
are receiving congratulations on the arrival of a daughter. appro- 
priately named June, at St. Luke’s Hospital, Chi- 
cago, June 9. : 

R. K. Meixsell, assistant a.m., The Troy Record 
Newspapers, was one of the judges in the finals 
of a money competition in which high ranking Ford 
salesmen of the Green Island branch territory gave 
15 minute descriptions of the latest model cars, to 
develop an outstanding sales presentation. 

A de luxe Chevrolet sedan was given to Flor- 
ence Gardner for her continuous and distinguished 
service as executive secretary of the San Francisco 
Advertising Club. She’s been on the job 20 
years. 

Willard E. Bowman, executive v.p. and pub- 
licity director, L. Bamberger & (Co., Newark. is 
displaying on his desk a silver cigaret box engraved with his initials. 
a gift of officers of the Advertising Club of Newark. 

B. A. Lawrence, head of the Tourist Bureau of Knoxville, Tenn.. 
has devised his own way of checking returns from advertising in vari- 
ous newspapers—by using a different set of initials in each advertise- 
ment. 


Miss Gardner 


Joseph J. Weed, head of the radio rep firm, left New York Satur- 
June 19, with Mrs. Weed to attend the N. A. B. 
and thence to visit the company’s Canadian stations. 
Y & R, has moved to 70 E. 
Bill Haas and Ivon Newman, Peck agency, are back in harness 
after a fling at Hollywood. .. Frank Jarman, manager, WDNC, Durham, 
N. C., is spending his honeymoon in New York. 
merly Frances Moss, of Durham. 


day, convention 


Fred Wile, Jr., 


77th street. 


Mrs. Jarman was for- 


Geoffrey F. Field, Schenley Products exee, has moved into eleven 
rooms at 956 Fifth avenue. . . Is it news that WIP, Philadelphia, has 
radios in the 4 


elevators? 
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FOR THE GLORY OF B. & T. IN AGENCY LEAGUE e T. P. A. AHOY! 
Getting Personal —~ 


The "Blue Water’ of Lou Stoll 
president of McGraw-Hill, arrives 
Manhasset Yacht Club with » 
guests headed for the T. P. 
outing. 


' Vice. 
at the 
BPOUp of 
A. annua 


Price Study 
Is Initiated 
by Government 


Washington, D. C., June 17.—whpj, 
the Brookings Institution is makip 
an exhaustive study of relation ' 
price policies to economic progress 
somewhat less sympathetic probe 
the same subject has been ung 
taken by the administration, Apygp 
TISING AGE learned today. 

Close advisers to President Roos 
velt have initiated an analysis 
monopoly, competition which th 
believe to be harmful though leg; 
mate, price-fixing, and manufacty 
ing and distributive practices anj 
their effect on prices. 

The new study of Brookings Inst} 
tution is an extension of its theon 
that low prices represent the great 
est good to the greatest number 
The organization in studying trends 
in pricing is endeavoring to deter 
mine what effect they have exercised 
on the businesses adopting them 

Its philosophy of plenty is 
erally in opposition to policies 
many state governments and to that 
at times sponsored at Washington 
Many state legislatures have con 
sidered bills designed to prevent use 
of machinery in public works. Brook 
ings maintains that only adequat 
production, with correspondingly low 
and stable prices can solve the coun 
try’s problems. 


Heads Filene Plan 


The Consumer Distribution Cor 
poration, million-dollar organizatio! 
established by Edward A. Filene' 
sponsor the formation of co-opera 
tive department stores, is new! 
headed by Flint Garrison, former 
rector general of the Wholesale Dn 
Goods Institute. His title is exec! 
tive vice-president. 


Arthur Smith Elected 


Arthur B. Smith, supervisor of the 
advertising department, Canadial 
National Railways, has been elected 
president of the Advertising Club 
Montreal. New directors are Ma 
shall Close, L. H. Duclos, B. % 
| Keightley, E. Littler, K. J. MeArae 
S. A. Redwood and A. Fairbair 
Smith. 


REWARDED 


The Coward Shoe was re- 


warded with 1,286 replies 
from a 15-minute Jewish 
program at a cost of less 


than 6c each. 


Ask about our audience 


| Tested Jewish programs 


Sell it to Cohen 


Through New York’s quickest 
approach to the Jewish market 


New York 
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Drug Chains Deesadiie | Camel Motors 
TOCK SALES OF In Phere oage tent Cited by FTC 


YORK WOMAN stores to help farmers, the National | 
Association of Chain Drug Stores | T; Cc 
has opened a one-month drive to sell | on wo ounts 


more milk at soda fountains. 


LD IN COURT Milk stocks in the dairy industry} wasnington, D. C., June 17.—Alleg- 
are high at this time of year. Cash}, ; emcee ‘tah nga gr 
[ prizes totaling $575 will be awarded | ‘ng that General Motors Sales Cor- 
for the best back-bar and window poration is forcing its distributors to 


| displays. handle accessories and _ supplies 
vew York, June 17.—Officers ot | acilaeniaeanens manufactured only by General Motors 


k om york Woman, Ine., and} ° on the threat of withdrawing their 
“ eS in court today ea! Charles Reorganizes franchises, the Federal Trade Com- 
aed eae why a temporary injune- in * oo et gy ong. ig Ade mission today preferred charges of 
» against sale of securities in the aah ei Dag ey hh. geticvendicnn vi | violation of both the FTC act and 
te issued last week by Supreme] with the following new officers: Jo- | = — gg = , 
yt Justice Louis A. Valente}seph Boorster, president; John J.|_, The COMES charges that 
id not be continued pending | Carey, vice-president; Mrs. Helen p.|General Motors ships automobiles 
14] outcome of the case. Charles, treasurer; and Cary A.|eauipped with accessories not or- 
Defendants are the corporation, | Rowland, secretary. idered by the dealers as well as 


accessories and supplies not attached | 
to machines or ordered by the deal- 
ers. Certain dealers who protested 


Shanes Heads Council 


Lester Thompson has been elected 
director of the Advertising Advisory 


lost the franchises, the Commission | ¢oyneci] of the Motion Picture Pro- 


charges. 
The FTC holds that the General 


ducers and Distributors of America, 
succeeding the late J. J. McCarthy. 


Motors contract, preventing distribu- | whose assistant he had been since the 


tors from handling parts made by 
any other manufacturer, is a viola- 
tion of the Clayton Act. 


Ensrud Commander 
of Chicago Post 


Adolph G. Ensrud, media depart- 
ment, J. Walter Thompson Company, 
was elected commander of Chicago 


Post, 170, American Legion, at the| 
|\Cream Trade Journal, New York. 


annual meeting June 14. 


The ticket headed by Mr. Ensrud, | 


and printed in full in ADVERTISING 


Ace of May 17, was elected without | 
| will be business manager. 


opposition. 


vijliam E. Wheeler, its president; eer = —= = 
own, Young & Co.,_ securities | 
alers and Benjamin W. Brown, 
ssident; and Arthur E. Bysshe, 
vector of both companies. 
“assistant Attorney General Bertha 
shwartz charged in the hearing last 
oek that between Feb. 9, 1936 and 
‘yri] 26, 1937, the defendants sold 
hout 368,000 shares of stock in the 
lishing company at prices rang- 
x from $1.25 to $2.37 a share, 
alizing about $391,000. The cor- 
ration recently indicated, how- 
yer, that liabilities exceed assets 
y $878,000. 


Trace Financial Path 


Assistant Attorney General Am- 
rose V. McCall, head of the Bureau 

Securities, contended that the 
magazine was in acute financial dif- 
fculties as far back as November, 
1036, but that the defendants “por- 
trayed to stockholders a picture of 
fnancial security and concealed from 
thm the increasing loss in opera- 
tion and the increasing deficit.’ 

He also alleged that stock was 
\i by the securities company up to 
few days of the magazine’s suspen- 
n of publication. 

Miss Schwartz further charged 
nisrepresentation to stockholders 
Thirteen of the latter attached affi- 
vis to the 41-page document re- 
iting her charges. 


New Trailer Company 
Appoints N. W. Ayer 


General Body Corporation, Detroit, 
i. newly organized trailer company, 

placed its advertising account 
vith N. W. Ayer & Son. All-welded 
teel passenger trailers at $1,195 will 
featured. 

H. Jay Hayes, former president of 
Hayes Body Corporation, heads the 
lew company. Hugh Chalmers, Jr., 
president of Pontiac Spring Co., and 
son of the former automobile manu- 
lacturer, is a director. 


Newspapers Organize | 


in Philadelphia 


Fifteen newspapers circulating in 
the residential sections of Philadel- 
jhia have organized an association 
) be called “Associated Philadelphia 
Community Newspapers.” 
Eligibility for membership requires 
‘le paper to be at least one year old. 
Headquarters are in the Philadelphia 
Saving Fund bldg., with Robert 
Hitchings, Neville & Hitchings, news- 
aper representatives, manager. 


Mrs. Boulianne 


New KVI Manager 


Mrs. Vernice Doernbecher Bouli- 
aine has been named president and 
“eral manager of Puget Sound 
Broadcasting Company, Inc., Tacoma, 
Wash., operator of KVI. 

Other officers are J. T. S. Lyle, 
‘ee-president and Dorothy Doern- 


council’s organization in 1934. The 
council, which supervises the adver- 
tising code, is composed of the di- 
rectors of advertising and publicity 
of company members of the organiza 
tion. 


Donnelley Buys 


‘ 
‘Ice Cream Journal” 
The Reuben H. Donnelley Corpora- 
tion, New York, has purchased Ice 


Thomas D. Cutler, who established 
the paper in 1905, will retain an in- 
terest,and Frank Black, of Donnelley, 


r 
4 
j 


a 


‘cher, secretary and assistant man. | 


with 
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1 1, 
June 21, 1937 June . 


NBC’S Summer 
Show Campaign 
on the Record 


New York, June 15.—-The value of 
summer time network shows is the 
theme of a current promotional re- 
lease by the National Broadcasting 
Company, described by the company 
“dose of its own medicine.” 

A record, enclosed in an album, 
which has space for additional fol- 
low-up discs, was sent to advertisers 
using the chain, bearing on one side 
a popular Gershwin melody and on 
the oth*r a dramatic skit, starring 
Ernest Truex. 


a5 a 


Knows His Women 


Truex, noted Broadway and radio 
comedian, is heard as a sales man- 
ager quizzed by his boss on “women.” 

It is a quiz which leads directly 
to the question of what Truex knows 
about women and what they do dur- 
ing the summer. Truex, playing 
dumb at first, gradually recalls that 
he knows quite a bit about the sub- 
ject and thereby affords a tie in for 
use of network time as a seller of 
the many feminine articles of ap- 
parel and cosmetics. 
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PRICES — REASON WHY 


THE FACTS IN THE CASE 


A Frank Statement Concerning the Reasons for the 
Recent Increase in the Price of 


| 

| 

| BEER & ALE | 
MATERIALS ADVANCE 50% 
WAGES ADVANCE 14% 
—_ 

| 


The und 


04 Pullale breweries, and practically olf 


Scarcity of Grains Increased Prices Very Small 


ee ee 


Dealers Must Charge More \ 


yom are eerwed © shighely emailer 


Increased Labor Casts 
a veces 


Magnus Beck Brewing Company. lac 
bequee Beverage Corpor sos 
(oreard Lang Brewery 


Preens Bresery Corporation 


Setreiber Brewing Company. Lae 
The Wiiam Sumo Brewery j 
George & Stein Brewery, tne 


Seven Buffalo, N. Y., brewers joined in 
this newspaper copy to give a “frank 
statement" for beer and ale price in- 
creases, citing particularly materials ad- 
vance of 50 per cent and wages advance 
of 14 per cent. 


Larkin to Loose-Wiles 

Robert Larkin has joined the gen- 
eral sales department of Loose-Wiles 
Biscuit Company, Long Island City, 
Lm, &s 


Venard New WCKY 


Director of Sales 


Lloyd George Venard, former sales 
promotion manager of WGAR, Cleve- 
land, has been named director of 
sales and merchandising for WCKY, 
Cincinnati. 

L. B. Wilson, WCKY president and 
general manager, said this is the first 
of a series of moves to strengthen 
WCKY’s service coincident with the 
power boost from 5,000 to 10,000 k.w. 
due on July 1. 


Gladys Stevens Re-Elected 


Gladys E. Stevens, MeCann-Erick- 
son, Inc., has been re-elected presi- 
dent of the Women’s Advertising 
Club of Cleveland. Margaret G. 
Bemis, president, Skelly Typesetting 


Co., was likewise re-elected  vice- 
president Helen Bixby, Cleveland 
Press, was chosen recording secre- 


tary; Vanessa D. Griffin, Cleveland 
Hotel, corresponding secretary, and 
Madeline E. Boccia, the Fort Massac 
Chair Company, treasurer. 


Reisz Issues New 
Copymeter for 1937 


David Reisz, typographical expert 
of Cleveland, has issued the 1937 edi- 
tion of his copymeter for copywrit- 
ers and printers. 

The meter makes it easy to com- 
pute the number of lines of copy to 
be written, or set, to fill any given 


space. 


The SUM 


AND THE 


SUBSTANCE 


AUTOMOBILE TRADE JOURNAL 


READ REGULARLY by the dealers who sell 85% 


CIRCULATION—~> 


of the dollar 


volume in passenger cars—more car dealers than read the 
next publication, whose advertising cost is more than twice 


as great. 


AUTOMOBILE TRADE JOURNAL 
MOTOR WORLD WHOLESALE 


You get BOTH for S160. 


MOTOR AGE 


8160. per page* 
Bh. “ “ 


8245. 


per page 


CIRCULATION—~> 


READ REGULARLY by the independent maintenance men who 
do 85% of the dollar volume in automotive repair work. 


MOTOR AGE 
MOTOR WORLD WHOLESAI 


8160. per page 
JE —_—* * 


You get BOTH for SIGO. per page 


Trade Journal or Motor Age. 


MOTOR AGE 
MOTOR WORLD WHOLESAI 


You get ALL THR 


* . ° 
l2-time rate, 


AUTOMOBILE TRADE JOURNAL 


‘THAT IS THE SUM AND THE SUBS’ 
and unmatchable Automotive - 


MOTOR WORLD WHOLESALE 
CIRCULATION—»>» 


READ REGULARLY by the jobber executives who do 85% of 
the dollar volume in the automotive wholesale field. SPACE 
FREE in conjunction with advertising in either Automobile 


S160. per page* 


S160. -  ~ 
KE 35. “ < 
8105. 


EE for S3B2ZO.w per page 


CIRCULATION—~> 


raNnce of Chilton’s unmatched 
Advertising Package. 


isk for complete details. 


CHILTON COMPANY 


Chestnut and 56th St.. Philadelphia, Pa. 


—,.. ccc 


MISS AMERICA HITS PENNSYLVANIA Copy 


Beauty is almost automatically assured in new displays and magazine and news- 
paper copy of Pennsylvania Rubber Company, Jeannette, Pa. 


ae ae ga, 


Use of dominant 


pictures of Rose Veronica Coyle, Miss America of 1937, is the reason. 


Dairy Uses 81% Hours 
in 1 Day Over KMOX 


St. Louis Dairy Company, St. Louis, 
Mo., used eight and one-half hours 
over Station KMOX, June 12, a rec- 
ord sponsorship for one day’s broad- 
casting in St. Louis, the occasion 
being the opening of the dairy com- 
pany’s new plant. 

The schedule included 14 original 
radio productions, with 159 persons 
taking part in the broadcasts. 


Maslen Joins Marschalk 
Frederick G. 
with Advertising Associates, Boston, 
has joined the copy department of 
Marschalk & Pratt, Inc., 
advertising agency. 


Schreiber in New Post 
Charles A. Schreiber has been ap- 
pointed art director of Lang, Fisher 


& Kirk, 
agency. 


Maslen, formerly 


New York 


Inc., Cleveland advertising 


BEETLEWARE 
PREMIUM SUCCESSES 


MORE THAN FIFTY MILLION housewives wanted these pr 


miums . 


> and took the trouble to get them 


an indication of th 


popularity of Beetleware premiums. ‘The articles shown here wet 


used by General Foods, General Mills, Borden, Johnson & Johnson, 
Beechnut, Procter & Gamble and other large premium users. Vari 
of the attractive and useful items molded of Beetle ts almost un 
limited. Many practical sales-stimulating ideas are given in the 
premium catalog, free on request to Beetle Products Division, 


American Cyanamid Company, 38 Rockefeller Plaza, New York. 
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are: 4 


he 


BUT 


HIS JOB IS 


Benno the somewhat glorified title of Vice-Presi- 
dent are business executives with duties as diversified 
as the broad range of business functions requires. 


Vice-President Jones, for example, is a financial 
man, the watch-dog of the corporation treasury, with 
an accounting background and a real zest for putting 
indignant question-marks on invoices from every de- 
partment. Vice-President Brown, on the other hand, 
was once a shop foreman, and he knows exactly what 
to do when production suddenly slips into a tailspin. 


But Vice-President Smith doesn’t know very much 
about the intricacies of corporation finance or the 
technique of mass production. He’d be up against it 
in endeavoring to set up the corporation’s annual re- 
port, and he might be as much at a loss out in the shop, 
among the machine tools and the assembly lines, as 
you or I. Because, though his title doesn’t indicate it, 
his primary interest is advertising. 


And that’s the point of the story. We aren’t con- 
cerned about titles, and neither should you be, if you 
are selling advertising space, time, materials or serv- 
ice. It’s the function that counts, and the men we’re 
interested in are those who, regardless of title, are 
responsible for advertising policies and methods. 


Of course Vice-President Jones and Vice-President 
Brown are interested in advertising, just as Vice-Pres- 
ident Smith is concerned with finance and produc- 
tion. But just as Smith would hesitate to assume charge 


door says vice presiden 


ADVERTISING AGE 


of the office of comptroller or manufacturing execu- 
tive, so Brown and Jones function on advertising, if 
at all, in a purely advisory fashion. John Smith, Vice- 
President, is the merchandising genius of this organi- 
zation. His is the brain which formulates advertising 
ideas and is responsible for their execution. 


Advertising executives of this kind (their titles are 
myriad) and their agencies are the focal points for 
advertising sales efforts. They make the decisions 
which determine the kind of advertising to be done 
and the media to carry it. They are the men to whom 
your story must be told first and most often. They are 
the men who read ADVERTISING AGE, the National 
Newspaper of Advertising — the publication which 
interests everybody interested in advertising. 
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Bender Trailer | 
to Put Dealer > 
on Move Again 


Cleveland, June 17.—Believing that 
the peddlers who carried their stocks 
with them and dazzled _ prospects | 
with their display of tinware in the| 
early days of this country will live 
again in the future, Bender Body 
Company today announced a com- 
plete line of commercial trailers for 
a wide range of products. 

While the company is also bring- 
ing out a new streamlined school 
bus, much of its promotion will fea- 
ture the commercial trailers in a 
business paper and direct mail cam- 
paign. Broadsides in the latter 
advise, “Sell Electrical Appliances 
by Trailer,” “Sell Radios by Trailer,” 
“Sell Automobile Accessories by 
Trailer,’ and so on through a score 
of products, including furniture, 
clothing, foods, and washing 
machines. 

All Bender products are being sold 
through a single sales organization. 
The “travel recently de- 
veloped and through Life 


shoes, 


mansions” 
exploited 


will in future share the space with 
Com- 


the new line. Bayless-Kerr 
pany handles the advertising. 


PICK PUBLIC UTILITIES COPY PRIZE WINNERS 


Se ET 
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solidated Edison Company of New York; E. N. Pope, Carolina Power & Light Company; James V. McDonald, The Edison 
Electric Illuminating Company of Boston, and Frank Gardner, Commonwealth Edison Company. 


ADD SCHAEFFER 
TO PROGRAM OF 
PARIS MEETING 


PRC 
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| Automatic Oj] | 
| Delivery New 
_ Socony Theme 


New York, June 17- -Automat BUSI 
delivery and courteous seryieo .. 
emphasized by Socony-Vacuum a 
Company in an early bid for the Pe 
oil market made in a new Cal bales vew YO! 
which broke this week jn 25) esis sie or 
papers in New England, New Yor Saas in 
and New Jersey. "4 . a 
The same theme will be exploite ' eet 5 
in radio in the same territory is the aes Stud 
result of the company’s reney i] i o know 
broadcasting rights for al| home ‘brary and 
games of the Yale football team it ae “Only 
the fall. The initial deal jas; year pysiness s 
excited national comment A 16. « dep rt 
station Yankee network wil] }, used “Marian C 
with WMCA added in New York hrarian 
Labeled as a “weather-war, hing resented 
service,” the new plan of Socony. cr use 
Vacuum places responsibility fo) ade throu 
keeping tanks filled on its drivers ried cOl 
While relieving home owners of the vation a 
routine of ordering fuel oi] these erothers 
men also “will be careful of your} sop, She 
lawn—will not trample your pos gwift & ¢ 
| bushes, not leave pools of oil in your 9: Insu 
| driveway,” copy assures prospects, Squibb & 
ee: Stirling Getchell is jn charge rishet a 
| == ompany. 
B. 


The sur 


lems On 


needed Wwe 
economic 

legislation 
cesses, Cl 
and const 
ment that 
of large 

effective | 
ing infor 
Miss Man 
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| PRINTING 


New York, June 17. - G. Ray | Thi rti 
= ss ? ment Among 
Schaeffer, advertising manager, Ss Adve se gern? 
Marshall Field & Co., Chicago, will) jis dedicated to the man who nenditure 
appear on the program of the Con-| feels that there must be a sayeth 
tinental Advertising Association in better way h ' aera 
, ’ aie oe: oS | ait ... somewhere... to I ; 
It took a full week of research work on the | Paris July . 10. Mr. S« haeffer will handle th duct etail sto 
. discuss retail advertising at the July andle the production require- ae a 
part of the Ross Federal Research Bureau |g session. He is a director of the} mentsof his advertising matter. aaesai 
to discover this important clue to the oe Federation of America. Faithorn 3-in-1 Service enables ance con 
W TIC market—a clue which is of vital The newspaper man’s side of the i ortisi expenditu 
fi Retin : : : : /same picture will be presented by advertisers and advertising = hav! 
significance to advertisers who want to | Edwin SS: Friendly, business manager, agencies to obtain the finest : 
thoroughly cover the rich Southern New | New York Sun and chairman of the! ad-setting,engraving and print- Di 
Putlend ase. is Eee A. Bureau of Advertising. ing—all under ONE roof. Why Earle | 
; | <A meeting of the general commit- cathe: 
‘ : |tee of the International Advertising send cuts to ONE concern, type- " 
Between February 28th and March 6th, | Faas Hie sit . tting t th block — 
| Association, linking organized adver-| Setting to anotmer, Many D!iocks at ati 
thousands of telephone calls were made to \tising of the United States, Great apart—and then give your print- thro 
analyze the listening habits of the people | Britain and Europe, will be held! jing toa firm even farther away? ment 
, ; luring the Paris convention, Earle ; P 4 
arket. “re are the re ¥. \ 1 , S vices 
of this market. Here are the results |F. Pearson, general manager, A. F. The close relationship of these agi 
a said today. three important elements cer- ey nee 
WTIC tainly makes it imperative that Zhe 
| Isine 
60.72% were tuned to hade TO DISPATCH es seule Wa olaeed WUE vested 
24.37%, a DELEGATION TO PARIS | one direction, like Faithorn. d engi 
. owere tuned to the next most popular station. Tokyo, June 9.—Japan will have ’ wba 
6.54 were tuned to the third most popular station | three “representatives at the Paris You will then get the BEST—ai ll far 1 
~ | convention of the Continental Adver- the lowest possible production Beat) 
2.28 Teywere tuned to the fourth most popular station. | tising Association, the Japan Ad-| cost. Let us demonstrate this rch ¢ 
6 09° |vertising Federation made known! to you on your next job. Write, cond 
é were tuned to all other stations. | today. 
° oe : ; | or telephone Wabash 7820. | 
Its selections are Sanzo Wada, | : 
. professor, Tokyo Academy of Fine — Exceptionally well fitted to submit ideas, Ss. Dl 
100.00 a Total Calls | Arts, and member, Japan Advertis-| makelayouts,prepare sketches and draw- ous ju 
| ing Club; Masaju Hirayama, presi- | ings—through every step of production. t 
ere |}dent, Osaka Advertising Association, Dp 
W'PIC not only blankets Connecticut, but | and Masayoshi Maruyama, president, , PEACE iss i 
also large sections of western Massachu-| Hokkaido Advertising Association... | ob, tesco has eer Teens 
’ > ‘ at 
setts and eastern New York, as well as| g H -— sigpohnghe 
: x - ee SEA 3-in-1 complete 
New Hampshire and Vermont. In WTIC's | torm pone Resumes service. You, too, C 
; ; et bindteter Cig a 
primary coverage area is a rich audience | vertising in N.Y.) can now enjoy tts ie 
: bee 810) ee : Following a lapse of more than 10. ™ény édvantages. 
GF B40 ie and in its secondary coverage years during which time its promo- TY 
area there is an additional 1,660,626 mak-|Uonal efforts have been confined to hg ind 
; : , ono +>, | use of the traditional window stick- Pde: 
ing a total potential audience of 3,398,436, jers in store windows on rainy days, ~~ aes a 
the Storm Hero Umbrella Company | C. D. PEACOCK) 3 
is resuming metropolitan newspaper | Ceti | Plea 
ite ) 2» brochure containing full facts on th2 Ross Fed2 rey | odvertising. | nd an 
Write today for the g full f 12 Ross Federal Survey |**Korvciae’ tor the jadiaiaa: ia tee FINEST ENGRAVING i am 
introduction of a new type indestruc- FINEST TYPOGRAPHY 
tible, elbow-action umbrella. Lester : 
50,000 WATTS A. Loeb, Inc., is the agency. FIRES? SRSETETS 
+] en You can use one or all—just as you wish. | 
Ackerman to Hupp but all are here, ready to serve you = x, 
HARTFORD CONN J. R. Ackerman, formerly field | Speed—economy—satisfaction assure® a 
9 s manager, Dodge division of Chrys- 


The Travelers Broadcasting Service Corp. 
Paul W. Morency, General Manager—James F. Clancy, Business Manager 


National Representatives—Weed & Co. 


jler Corporation, has been appointed 
Member NBC Red Network and Yankee Network assistant director of sales for the 


Hupp Motor Car Corporation. 


Hoag In New Post 
Paul Hoag, previously account ex- 
ecutive, Doremus and Co., Boston ad- 
vertising agency, has joined the 
Badger and Browning agency, Bos- 


Chicago, Detroit, New York 


ton, as vice-president. 


FAITHORN 


CORPORATION sir ie 


Telephone Wabash 7820 : 
504 SHERMAN STREET isi 
} CHICAGO 


| DAY AND NIGHT SERVICE ve 
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history, was a count of heads of cat-|_,_The Federal Trade Commission 
: : ABC’ G : aie th tn, On lifications, | Hed a complaint June 16 against the 
W Walter Johnson, famed baseball ca iven ule. “Such it is, with modifications, | coneniey Products Company, New 
witcher, Rae gene Sack So Dis Some) . {tomny.” tae preer ean. =e York. charging that its absorption of op 
n grounds as sales promotion manager in J-W-T Book The true aim of private capitalism the Bernheim Distilling Company, a 
e j for Dr. Pepper Bottling Company, 's . 


presented as “A fair profit for Louisville, is in violation of the Clay- 
Washington, D. C 


jae = capital, a fair wage for workers, a/ton act. 2 

nat SINES URGED bce i i re | New York, June 15.—Picturing ajfair price—continually lowered to aR m ee 
S agency. ashington, w direct a E pie Se + Be =i 

. : . , ‘OW as » mother of capitalism, and | create ‘e cons rs. ‘i Lt 

ieee |newspaper and radio campaign for cow as the mo cay create more consumers McGlynn to Muller “ * 


L937 june 21, 1937 ADVERTISING AGE 45 7 
i i nan Ww a J h oo t ae ‘ rf . i ie fact that capital means “head,” FTC Accuses Schenley 4 

- ay Sane 5S Capitalism S and that capitalism, in the dawn of Pi 
, IM Pitch for Dr. Pepper 


0 the company. The Tolchester Lines, | meaning no disrespect to either, “A “If we are to continue the progress Edward McGlynn, formerly with a 
ne a operating between Baltimore and Tol-| Primer of Capitalism” has been is- of our forefathers toward the ever | the advertising department of New ; 
aigy xew York, June 17.—Need for|chester Beach, and Carlin Products, sued by the J. Walter Thompson | more abundant life,” concludes the) york Woman, has joined J. P. Muller ? 
anti wee coordination of available | Inc., Staten Island, N. Y., maker of |Company as an interpretation of pri-| booklet, “‘we must maintain our old | & Co., New York, as account execu- 

York siness information was urged to- | Neozol, an “athlete's foot remedy. | vate and state capitalism. spirit of neighborly co-operation, and | tive. 
. py market research experts at ;also have appointed Kaufman. It emphasizes the bearing that our studied balance between private sSieactens 2 
hited meeting of the Business Informa- | ; both forms have upon efforts to make |and state capitalism.” Russell Joins Perry 
“ on Study Committee, comprising | Murphy Resigns a living: points out that in complete —— kibers BR Seat Sereenle View 
1 off well Known research, marketing,| j:dward V. Murphy has resigned as | *\@'® capitalism. the politician is the Thalle Adds One president, Salesvertising Associates, 
ome ibrary and trade association execu: | vice-president of Glidden, Murphy & boss, while under private capitalism, Trutonophone, Inc., New York, has! Chicago, has joined Arthur C. Perry 
n in ves. Only about 35 per cent of large | Wile, merchandising and research or- | ihe consumer is the boss.’ appointed Thalle Advertising Agency, & Associates, sales and merchandis- 
Year usin sses have effective coordinat- | ganization, Chicago. The analogy to the cow is explained New York, to handle its advertising. ing organization of Chicago. ae, 

16. departments, it was reported. — 
sed Marian C. Manley, business branch 04 
prarian. Newark Public Library, | 4 
hing wwesented the results of a survey on | iii , ‘ 
Ony-M she use of business information | / Bi ae erin a 
for »ade through the co-operation of 500 in| i ; re 2 e: ed a 
yers. aried companies, including such a ee a aa oe a 
the ational advertisers as _ Lever | if j eas os . Hig, Bia Cahier i 
hese grothers. General Foods Corpora- | rt i yj aoe iieagioe EBs i 
your § son, Sherwin-Williams Company, | ; es ; i. 
rose gwiftt & Co., Pennsylvania Mutual | ' 33. pre RNS eS tgede Oe " 
your ite Insurance Company. E.R. | eS oS ae ae at eae ‘ : 
squibb & Sons, Underwood Elliott | bg. $F a eee ; al 
irge visher and International — Silver | a i 4 

ompany. | 4 ¥ 
Broad Need Shown 


and consumer factors. The state- | 
ment that an average of 35 per cent 
of large industrial companies have 
effective departments for coordinat- 
ing information, also was made by 
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The survey showed that the prob- | 
lems on Which information § was | 
needed were all phases of current 
economic conditions, data on new 
legislation, improved technical pro- | 
cesses, employer-employe relations, 

0 

uf 


Miss Manley. ‘ re: 
Among banks, the survey showed ‘ a 
while the average annual ex- ' a 
10 yenditure was $7,000. only 30 per | ; é 
a ent have effective operating infor: | a] 2 
to mation systems or. libraries. In a a 
*~ etail stores, the average expendi- | ® _ 
tre is $900, with only 26 per cent a ¥ 
qT. having coordinated systems.  Insur- LJ ee 
=} nee companies show an average ? E. 
ig expenditure of $6,500, with 30° per A: 
st ent having systems. b. 
‘ Data Awaits Plucking " : 
a mm 
Ly Earle Whitehorne, assistant vice- OU bs .. 
p. esident. McGraw-Hill Publishing 7 r 
4 mpany, called attention to the 43 
a great store of valuable data avail- 8 
t- le through the business press, gov- nNree x 
r? erument publications and special | Hy : = 
se a vices. He pointed out, however, | e : : 
r- that until business men_ realized th is 
; they needed experts in the handling LS ie i 
at f business information, just as they Z 
in eeded experts for auditing. legal | es 


1. id engineering departments, indus 
3t ‘y's use of printed research would OO 
tall far below its profit possibilities 


“ Paul T. Cherington, market re- 4 
1S search expert, stressed the necessity i 
a, ’ condensing the business informa 4 
‘ion needed by executives. The lat- 
) ' 
‘er, he said, cannot stop to read vol- =i 
8, nes, but will use the “net” of pre- : 
y- ous judgment if it is made avail- “i 
n. ile to them by the business informa- 
pert or librarian. The guid 
inciple i business library . P P 
ak a Pain Ait r SHOWS the necessary coverage of of a company that thinks, advertises, 
nd get rid of everything else. every city in the United States and and sells displays in terms of retail 
C Canada by displays in naborhood retail naborhood shopping center units. It 
a = shopping centers. Tells the population, will help you get down to bed rock in 
fae rect ; von “ossagsee number of food outlets, number of drug all your sales plans. It will reveal at a 4 
rn, ampbell, formerly free lanc- 
hg in radio and director of publicity. stores. Accurate. Up-to-date. Based on glance the strength and weakness of 
Piedmont College, has joined Brace . acai : 
Shenae, dee, Mae soaks alae de: U. S. Government Census of Business your distribution. . 
ociies eee ke ahh 1935, population census 1930, Canadian This new market coverage book, & 
ae eae Cleveland. Census 1931, and Dominion Census of | published free by Criterion Service, does 
iS i appointed production man- P ee : 
r the agency. Retail Merchandising 1930. what all marketing men have dreamed 
| The breakdown is ours. Itistheresult of doing for years. 
‘ Barrett Changes of twenty years study on the streets and This book is yours for the asking. 
. Sewton R. Barrett, formerly of : ° : 
Melnceaass Bek ieee Wika temas Diss in the stores, the accumulated wisdom But ask quick! And on your letterhead. 
ay Counselors, Inc., New York, as 
“Hes executive. The latter company 


Joins Polygraphic ar . 
Wesley M. DeBarger, formerly Selective Poster Advertising in Naborhood Shopping Centers 
‘sident of the Association of Ad- 


| “ising Men, has joined the sales 420 Lexington Avenue, New York, N. Y. 


; bartment of the Polygraphic Com- 
Y of America, Inc., New York. 
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"ge - —_= 
aa | report of the committee on radio p 
% BROAD CASTERS |Search Wednesday morning. Thi 
ey P i © committee has been collaborat; 8 
: | with similar groups from Ass "8 

| 

| 


— ; 2 iation 
r of National Advertisers and Amer. 
can Association of Advertising Agen 


si r cies in an effort to develop sound 
<< proce dure looking to ultimar: forma. ( 
~aat ANNUAL MEETING tion of a radio audit bureau. Pap ~ | LING 
| | | a proposed increase of 50 per Cent jp ‘ 

|N. A. B. dues is earmarked for the 

0 Joint Committee. ; 
(Continued from Page 1) The commercial section Will alge _— 


= : 7 —— = |when “An Agency Man Looks at|©@r a report of the Sales M iNagerg’ Mabys asserted, 

anil . s ” . —— | _— Jivisi ee nox asoat | rticly 

in ra id The rates for this department are as follows: | Broadcasting,” and Marvin Oreck, eee : — Which tet eo tl 
sede % re 7 ‘ ) 


“Help Wanted,” “Positions Wanted,” “Representatives Wanted,” ana| President of Oreck’s, Inc., Duluth, J AVery gy “ski! 
a - ‘Representatives Available,” 30 cents a line, minimum charge $1. Terms:| will tell how “A Retailer Makes an WGR, Buff lo, ig ntest 1S not 
. coh WR reer. ; Pa Appraisal of Radio.” Both talks will acting Chairman », the inspec 
All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., : cae - : a Suct . — a nig { 
s $4.75 per inch. Write for descriptive folder of specimen ads and discounts feature a session of the commercial = Ich = CONtrover. Hgn be OF. 
on term insertions. section, headed by H. K. Carpenter, Sial subjects as Mprmitting co! 
. WHK, Cleveland. Cash _ discounts Masany answers 
. ; — i ea ital a eciliaans will be discugsa » stamp s ich 
HELP WANTED = POSITIONS WANTED Reallocation Is Coming In his ad d. , ne the 
Experienced man wanted to write COPY-CONTACT MAN S address hance, 


copy and service accounts for small| Copy and contact ability in one man 


r . i oY ™ 
agency. toad machinery background] is rather unusual, This man can point These addresses will help to crys 
essential. Must be capable of grow-|to a successful record on nat’'l acets.|talize sentiment of the N. A. B. on 
ing with the business and working|11 years in present agency position. 


with nationally known advertisers.| Reasons for leaving strictly personal. some important problems facing it, 


Monday morning 
James W. Bald. 
win, managing qj. 


Tells He 


Three facto 


* Ad ao ae th ae reemens paporses. Inquiries| Age, 42. University trained. Well|and perhaps give some inkling of] John Gillin, Jr. gg Will bring ter into the 
will be kept confidential. known in Chicago advg. circles. 21 e . ee ar e roadcaste i a a 
vertising © sox 1146 ADVERTISING AGE, Chgo.| yrs, experience——15 with agencies. plans of the FCC on reallocation of Ts if W eth 


, “lottery.” 
# chance, the 


aie ; , ‘ saeae -to- oO the copyrig 3j 
sta ti on an d i £S |im still looking for a young man| Wi!! consider exclusive copy work,|radio facilities. One of six power = co on ii ByFight cites, 
- ‘ who has enough managerial ability conics, or Cg gong of — = groups to be defined will include a tion, among others. About 19 
and advertising background to vir-| @?y- 1ere ye no argument abou ‘ . Eg ‘O- 
adve rtisers in 8 jana a iain aia Gn x aaa that. Opportunity to prove ability is |super-power chain, according to last| ours of a pro 


tually charge , 4 small but 7 
pot F peel = ‘ — “ps the essential thing. jected 100-hour li- 


wme consider: 
e rofitable advertising and service * ad ror » i i- ; 
newspapers in Pre” Ran oonable invectnent tc. | Box 1159, ADVERTISING AGE, Chgo. | ¥rd from the FCC, and the impli 


ontestant. T 


re- 


é brary of 1,700 wt present il 
° quired. Other interests taking so  aacdeamabaicatinadiaie So ricacatan : not P 
Baltimore and the [thither my time, need help. ADVERTISING MANAGER musical transcrip- vmilar pictur 
ns Box 1153. ADVERTISING AGB, Chgo. WANTS CONNECTION ti from th ‘acted DY new 
counties Advertising agene as WITH MANUFACTURER ons from e iucted by ne 
° Advertising agency space and radio|j9 years advertising and sales pro- public domain 


buyer. Should be experienced in han-]| motion experience, mostly in the re- untry, and ( 


e ing es ates { “hase - . 
& T h e sa m e i n 3 dling estimates and purchase of all tail field where your product reaches 
types of space, spot and chain radio.| the consumer. ‘Knows the dealer's 
Radio production experience = desir- 


7 ? I problems and consumer response. Can 
magazines. able Real opportunity with good 


create merchandising plans and ideas. 
sized agency. q 


were completed 
during the year 
by the N. A. B., 


vst, it Was S 
An investi 
trike Hit Pé 


ba as e 5 ee Age 34, married, college education. , 7 rtly after 
® Screen advertisin Box 1158, ADVERTISING AGE, Cheo.| Now ‘employed. 'AGENCIES, please and will be _ re- whe ; Savetee 

g WANTED by Chicago Agency —]| pass the word along. produced for the Byear, INS] 
- Woman copy writer with experience] Box 1156, ADVERTISING AGE, Chgo. —- agency, Suppt 
in 7 theatres. in planning and writing direct mail HIGH CALIBRE benefit of mem- a. " advert 
oe ‘ Maps! papppation aaverteanenenss in ~ ADVERTISING SALESMAN bers at a special M is Gece we tl 

ield of home building, equipping, anc Successf -ecord f creative selling re arvin rec Post ice 
e Exhibits featuring furnishing. Please give full particu- with to rung organizations ~ Ten meena test was a le 

+ lars as to experience. Salary $50 per] voara big agency contact and sales i chee 

our advertisers GP | week. years big agency contact and sales. A proposal to outlaw representa- 


rhree years publication sales mana- 


postal inspec 


Aut Show Food Box 1155, ADVERTISING AGE, Chgo.] ger. Christian, 42, college graduate. James Baldwin Arthur Church tion of group organizations in the ean Dill. 
uTto ’ REPRESENTATIVES WANTED OX 1160, AUVERTISING AGH, N.Y. | N. A. B. by a single station, on the ... nointed | 
Show, Better Home Wanted—Advertising sales represen- MISCELLANEOUS cations of this proposal will be aired | theory that benefits far outweigh eration” 1 
hey 7 — Whine of on Papen If WILL PAY You. | @uring the convention. support, is being sponsored in some Ppp 
Sichivan ane nots Vv we estab- 7 end hat a 3 a : es ; , : : restan as 
Show, etc. lished motion picture trade publica-| to investigate our unique process de- John J. Gillin, Jr.. WOW, Omaha, | quarters. The vast majority of mem- \dition 
tion, Man or agency must have] Signed to fill today’s demand for a iddition, 


; ‘ will report during the session of the} bers are one-station operators, 
e , y YS ‘om 4 ; Rie fast, accurate, economical method of ‘ _ 
e knowledge of agencies and manufac- . ext. " . » 
A tr avelling ex- turers, and take over servicing of | reproducing all sorts of PICTORIAL|commercial section Wednesday sane 


system used 
mpany in 


ese 7 4 existing accounts while opening up advertising literature, sales letters morning as chairman of the commit- | mpa 
hibit of advertisers new ones. Virgin territory never| Price lists, catalog pages, house or- sy Beep - Spe Lunke Forms Company ts of the v 
before personally solicited. Efforts| 88S, ete., ete. All sizes supplied. tee on radio promotion. Mr. Gillin a Seeapee 
prod ucts to the backed up by numerous advertiser rypesetting and cuts unnecessary!! | hag prepared an exhibit of effective J. R. Lunke has formed Weco h proce 
services, A. B. C. audits, and reputa- Rye ee tae ttl Ia oge promotional material culled from all Radio Productions, Seattle, to spe stants wit 
§ jlishine suse to iecti Additiona 1undred copies 25¢ < aterle v4 } ‘ 2 “i P : 5 " - sali ' 
smaller Maryland oo Ds ipa ger yc ieee ble ang Even lower abione La camusity. stini cialize in building transcribed radio stablished t 
- , few : Paes Pe hag Send for samples. a =" programs. He was formerly with tion 
-Cruiser tative with several non-competing . : ‘ . . ij o- mtdn a = é 
towns. (via Auto ) journals. Give age, detailed experi-| /aurel Process, 480 Canal St., N. Y. ong D B. oo ur ¢ Me * side . National Broadcasting Company, and \ recent 
. ence and background in first letter. >HOT pe 2 \MBC, Kansas City, wheel horse of| more recently with Strang & Prosser * Time” 
30x 1157 "ERTISING AGE. Che PHOTO POST CARDS ‘ ‘ ecentl) { Time” 0 
d Alert showmanship a LP a Pad ate oo x 4 SEND FOR FREE SAMPLES OF OUR the N. A. B., will also present the | Advertising Agency. 
’ POSITIONS WANTED NEW PHOTO AD-CARDS. A new and SS ee eee ee ae a = 
that won VARIETY s LAYOUT, COPY MAN novel = in selling that brings re- aii s : ‘ sienna — 
sige 7 e 4 Agency, mfg., retail and contact ex- | sults. on't overlook this opportunity 
First in Baltimore perience, plus original ideas. Harold|for additional profits. Write today. | 
. A Sauer, 204 E. Sth St.. Oklahoma GRAPHIC ARTS PHOTO SERVICE THE NE 
ranking. City, Okla 3rd & Market Sts., Hamilton, Ohio 


eS USNR Tr igpeere COLORFUL FLASHER DISPLAY | 
of transportation, “‘with gratifying 
FA FEAR COPY GOT vw: 

While some of the company’s June 
newspaper copy is devoted to cul- 


Pp te 0 D U CT | 0 fi RESULTS SAYS tivation of this market, American is fm, 
* also developing the beauty theme. ” 
Expert show-build- ’ — = 


Lithographed in | 


2 : full color and con- 
i di ac enn ger eer structedin planes 

r ram irec- . J ‘ I »¢ . > | 
ing, P og rae’ weakness with the headline, “Ameri- with a 2 step ar | 
tion, script writing, can Airlines’ Beauty Secret.” The 


rangement to hold 


ien\ 
2 __F 
oo 
Zz 


musical direction. neers aan Papi Ml cept oe amie | 
an arrives 408 : as im- ? — 
To quote VARIETY’S Chicago, June 17.—‘Our business} maculate as when she left New York - aoe 2, gpm ne | 
comment: has increased as a result of the ad-| by air. pilin! er enacts | 
vertisement, ‘Afraid to Fly?’” This N + A p for illuminating 
ee WEBR 15THE ANNIVERSARY terse statement was made here to- me <a — the name “Elgin.” 
on ee ——, So day by C. R. Smith, president, Ameri- Another unusual avenue to be ex- 


Win F. Broening, Phil Crist, Hen. |can Airlines, Inc., following recent |Plored this month is the appeal to) 


SS publication of a full-page newspaper vicina vie ” = Seger ven they teatly | CONSULT US REGARD- ee 
ie iis ai eaielinn advertisement with the indicated =a ae ort risen picture of Niagara ing YOUR oisPLar Mi 
aii. Bums %, ¢ toe caption, which aroused intense in-| Falls is used, with the explanation PROBLEMS | pani 
WFBR, Baltimore terest among advertising men, some | that — Niagara does not look like | “te 

Climaxing a period of imposing |of whom thought it represented poor | this. Copy explains that the trav: | | sei 
bally hoo, WEBR put = engl = psychology. ‘ler can see more of Niagara at cin | 
oa taiceoste te ae ueees Peet ke Mr. Smith, while announcing a lime from his lounge chair in a plane | 


Raymond Tompkins, local news com- | new campaign of somewhat less sen- ‘than by days of surveying the falls 


mentator, program presented show- _ : S by anv other methoc I 
manly melange of music, dramatiza- sational newspaper copy, took occa- Ty : - = 1. heigh 
: > 9 : ‘. . » rag ra “4 ¢ > * £ 
a and qertiy gla ae self plugeing sion to explain the basic reasons for le ore — = been de Safer 

e-enacting ie founding o 1e “ ay ee bh: Andes : veloped in another advertisement ties 
station in 122 by the Munsey owned | the “Afraid to Fly” advertisement. aa les ioe ea eis < proce 
Baltimore American as a possible cir “Many prospective passengers do |S°?e@uled for early insertion, noted graph 
ulatio x gag, stati ) fe : : é sricans Ww Pav r ai i ag 
culation Dbnildin ee OO  aee the ale servines beceuas Americans who travel by air being 


a replica of its inauguration program 
and brought back to the mike Wim. F. | of fear, which has been accentuated 
Broening, who was Mayor of the city Nar ed RS ag SS 
at that tine, to repeat his apeech of by accounts of accide nts which oc 
welcome to the new gadget. curred in the industry in the early é , ‘ 

Hour broadcast was expertly han part of the year ” said he den Company; Ralph Hitz, Presi- 
dled throughout and gave a vivid pic re i dent, National Hotel Management 
ture of what the station can accom- : 


plish locally in program construction, Meeting the Issue po and others equally distin- 
| 
| 


featured. The list includes S. L. a . 
Buschman, president, National Can f ‘ — i. ee ; : 
Corporation; R. C. Borden, The Bor- ; 


’ 


Production staff under direction of guished. | 
Bert Hannauer did job. “Instead of dodging the question, 
American met it squarely. This ad- 
vertisement did much to correct er- 
roneous impressions of the danger 


BURM. 


In Ballionore, ti 


Wins Club Trophy 


For the second year in succession, 
| Daily Oklahoman and Times were 
of air transportation. e public re- | : é 
of air transportation Th verre “|awarded the copper plaque of the 
sponse exceeded our expectations; Oklahoma City Advertising Club for 
we were applauded for our frank | excellence in advertising. 
statement and passenger’ business | : = 


has increased as a result of the ad | Brown on Childs Board 


vertisement.” . 
‘gat? L. Ames Brown, former president, 
Mr. Smith added that American 18| org @ 


concentrating sales efforts on large | director of Childs Company, New 


NE Met Ts be pe Ae | companies which buy a large amount York. restaurant operator. 
RD PETRY & CO. . : 
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FORMAL P. 0. 
VANCE CONTEST 
WLINGS HALTED 


nued from Page 1) 
., asserted, automatically removes 
.est participation from the ranks 


‘vgkill” to that of “chance.” If a 
st is not a “guessing” competi- 
the inspectors pointed out, there 
he only one “correct” answer. 


pemitting contestants to submit as 
- answers as they desire tends 
» stamp such a contest as a game of 
ance, they declared. 


Tells How P. O. Judges 


Three factors, it was explained, 
»ter into the Post Office determina- 
ion of Whether or not a contest is 
‘ “lottery.” These are the element 
sehance, the offer of a prize and 
- consideration on the part of the 
optestant. These three elements are 
sot present in the Old Gold contest, 
jmilar picture puzzle contests con- 
igcted by newspapers throughout the 
yntry, and the current Kellogg con- 
st, it was said. 
An investigation of the Lucky 
wrike Hit Parade contest was made 
shortly after it was launched last 
var, inspectors revealed when an 
agency, supposedly representing a to- 
hacco advertiser, complained to the 
Post Office that the Hit Parade con- 
st was a lottery. Investigation by 
ystal inspectors gave the advertiser 
jean bill. In the first place, it 
was pointed out, the element of ‘‘con- 
jeration”’ was absent, for the con- 
stant was required to buy nothing. 
In addition, careful scrutiny of the 
sem used by American Tobacco 
mpany in tabulating the first 10 
f the week and the advertiser’s 
procedure in rewarding con- 


stants with eartons of cigarettes, 
sablished the validity of the promo: 
, recent release of “The March 


{ Time” on the screen spotlighted 


the host of fraudulent “contests” that 
invariably follow in the wake of na- 
tionally advertised contests. The film 
traced the conduct of the Old Gold 
promotion, emphasizing the precau- 
tions that had been taken to insure 
only one complete set of correct 
answers. Insistence on the latter, 
the film explained, automatically re- 


moved the contest from the lottery 


classification. 

The Kellogg contest is being pro- 
moted by color insertions in The 
American Weekly, Five Star Weekly 
and This Week; black and white ad- 
vertisements in 700 daily newspapers 
from coast to coast; and on the vari- 
ous radio programs sponsored by Kel- 
logg. Dealers have been furnished 
with window displays and other 
point of purchase material and 
10,000,000 contest folders are being 
distributed with samples of Kellogg’s 
corn flakes. N. W. Ayer & Son, Inc., 
Philadelphia, is the agency in charge. 


Open Prism Prints Branch 


Prism Prints, Ine., Boston, a tri- 
chromatic photoprint process for the 
reproduction of full-color copy, has 
opened a New York office at 51 E. 
42nd street. Ira Newton Jelalian, 
vice-president, will be in charge, as- 
sisted by Elizabeth Butler, stylist. 


Two Named Directors 


Charles S. Campbell, president, 
Durham-Duplex Razor Company, 
New Haven, and Samuel W. Meek, 
vice-president, J. Walter Thompson 
Company, were elected directors of 
J. B. Williams Company, Glaston- 
bury, Conn., at the annual stockhold- 
ers’ meeting. 


Institute to Kiernan 


The Institute of Arts and Sciences. 
Columbia University, has placed its 


advertising and promotion with 
Frank Kiernan & Co., New York. 
Newspapers and magazines will be 
used. George P. Butterly, Jr., is ac- 
count executive. 
Goebel Promoted 
J. A. Goebel, treasurer of Packer 


Displays, Inec., has been made treas- 
urer of Packer Corporation and has 
moved from Miami to Cleveland 
headquarters. 


THE NEWEST WAY TO ADVERTISE SINCE THE INTRODUCTION OF RADIO 


THE 
ADCASTER 


The Miracle Projector that flashes a continuous AD 
Message to your traveling public, in Show Windows of 
Stores, Banks, Hotels, inside Theatre Lobbies, Utility Com- 
panies, Outdoor Walls at Night, also Outdoor Boards by 
Reverse Projection, on Floors, Sidewalks or any surface— 


THE ADCASTER IS \VERSATILE 


It projects a vivid traveling Advertising message from 6 inches in 
height to 10 feet—any distance up to about 150 feet, using 914 feet of 
Safety Film. The 50 to 60 word message is photographed by a patented 
Photos, artist’s sketches—in fact, anything that can be photo- 
traphed, together with color is reproduced and can be projected. 


process, 


Change of copy supplied weekly with service or as often as desired. 
Takes only a few minutes to install new Film. 

The ADeaster is automatic, mechanically perfect and guaranteed. 
It is registered U. S. Patent & Pat. Pending. 

Weighs only 38 Ibs.—15 inches wide—l6 inches high—28 inches 


long. 
Adjustable, 


Plug in any light switeh—that’s all. 

The ADeaster is leased—not sold. 

\mazingly low rental—Amazing Results. 

Distributors in almost all centers,—Limited territory available. 


ADcaster Service Inc. 


“Your Moving Ad—Wherever Whenever you want it’’ 
325 West Huron Street 
CHICAGO 


BROAD PROGRAM 
READY FOR AFA 
CONVENTIONEERS 


(Continued from Page 2) 
Howard, advertising manager of 
Montgomery Ward & Co. 

The International Trade Confer- 
ence Tuesday afternoon will be con- 
ducted on a round-table basis to 
cover all phases of advertising and 
sales involved in export trade and 
to allow for questions from the floor. 
Thomas Burke, Chief of the Special- 
ty Division of the Department of 
Commerce, will lead the round table 
discussion on “Developing America’s 
foreign Markets.” Frederick Moel- 
ler, export manager of Lehn & Fink, 
will represent the American expor- 
ter; W. I. Shugg, vice-president in 
charge of the export division, John 
I’. Murray Advertising Agency, the 
advertising agency, and J. B. Pow- 


Henry Eckhardt F. W. Lovejoy 


‘ers, president, Joshua B. Powers, 
lithe facilities offered by magazines 
land newspapers. 

The Direct Mail departmental, to 
ibe held Tuesday morning, will cover 
| tour phases of selling the client by 


'mail. With J. S. Roberts, advertis- 
ing manager, Retail Credit Com- 
pany, Atlanta, in the chair, atten- 


| tion will be given by Frederick B. 
| Heitkamp, general sales manager, 
/ American Type Founders Sales Cor- 
| poration, Elizabeth, N. J., to the sub- 
lect of “Aggressive Selling.” The 
other phases to be discussed are 
“Streamlining Your  Correspond- 
ence” by Horace H. Nahm, president, 
Hooven Letters, Ine.; ‘“Realism— 
The Third Dimension in Sales Copy” 
by Henry W. Jaeger, and “Tested 
Sentences Multiply Sales” by Elmer 
Wheeler, president, Tested Selling, 
Inc. 
The 


Industrial Marketing Con- 


Elsa Lang 


Harford Powel 


ference keynote, “Combining Indus- 
trial Statesmanship with Showman- 
ship,” will be sounded by W. Gibson 
Carey, president of Yale & Towne 
Manufacturing Company, in his ad- 
dress “The Big Job Ahead.” This 
conference is sponsored jointly by 
the Associated Business Papers and 
| Technical Publicity Association. 


Dunn Gives Legal Angles 


Speakers at the Public Utilities 
Advertising Association meeting are 
members of the group, except for 
Charles C. Parlin, Curtis Publish- 
ing Company, who will speak on 
“Benefits of National Advertising to 
the Local Advertiser.” Two sym- 
posiums will be conducted by D. D. 
Parry, Wilson & Haight, Inc., Hart- 
ford, Conn., and Association presi- 
dent, one on “What’s§ Troubling 
You,” the other on ‘“Demostration 
Home for Utilities.” 

Charles Wesley Dunn, _ general 
counsel for Premium Advertising 
Association, will discuss with mem- 
bers “Premiums and the Law” at 10 
a. m. Tuesday. A round table dis- 
cussion will follow the talk of 


Frank H. Waggoner, editor of 
Premium Practice. 

Those attending the Outdoor de- 
partmental Tuesday afternoon will 
hear Grover Whalen, president of the 
New York World’s Fair 1939, Inc., 
tell the “Importance of the World’s 
Fair to the Outdoor Advertising 
Industry.’ Two national advertising 


Grover Whalen 


J. S. Roberts 


managers have been invited to ad- 
dress this group, Paul E. McElroy, 
Ethyl Gasoline Corporation, and Al- 
bert Brown, Best Foods, Inc. 


Present Jo Snapp Award 


The Josephine Snapp Award, 
honoring the memory of a former 
president of the Women’s Advertis- 
ing Club of Chicago, will be be- 
stowed at the convention Wednes- 
day to the woman chosen as the 
most outstanding in advertising in 


| 1936. Sixteen nominations have been 


received from 14 cities, the commit- 
tee has announced. 


——E — 


Edward Smith to 
Head Portland Club 


Edward D. Smith, Jr., advertising 
manager, Pacific Telephone & Tele- 
graph Company in Portland, will be 
installed as president of the Portland 
Advertising Club on June 30. 

Other newly elected officers are 
Showalter Lynch, radio director, 
MacWilkins & Cole Advertising 
Agency, first vice-president; George 
McMurphey, manager, Smith & Drum 
agency, second vice-president, and 
Robert J. Black, Hicks-Chatten En- 
graving Company, secretary-treas- 
urer. 


S-P Travel Book 
in Fifth Edition 


A fifth edition of a travel book 
used in promotional activity by the 
Southern Pacific Company has been 
issued with the title “I’ve Been to 
Mexico.” In two colors and 40 pages, 
this booklet, of which 200,000 copies 
have been distributed in three years, 
is expected to increase travel to 
Mexico. 

It is a first person narrative, writ- 
ten by H. K. Reynolds and designed 
by the San Francisco office of Lord 
& Thomas. 


FEMININE FANCIES 


tir—se\ ven years without 


mn minutes any 
he 


> entire 


DON LEE SYSTEM 


California Golden Group 


SUNRISE BREAKFAST CLUB 


We think it’s absolute 


upper check up on it. 
Saturday—6:30 to 7:30 a. m 


WxXYZ—Detroit 


ANDY AND VIRGINIA 


Mr. and Mrs. Andrew H. Manstield 
you, su 
and they've been around too. 
song and piano act that 


a.m 


KHJ—Los Angeles 


MORNING MERRYMAKERS 


RADIO NEWS 


One of the oldest variety shows on the 
a break—tfive 


jay costs only $175.00 


Harry Golder, music, news, time signals, 


Yetroit area for more than three years. 
tops—but don't 
take our word for it—have your checker- 
Monday through 


‘Smart Money” 


Maybe the best test of a commercial radio program is what the sponsor's deat 
Scotch treasurer thinks of it after he has paid the bills on it for six months. , 
not care whether you buy a juggler or a humming bird chorus but he will be curi- 
ous about how much it cost and whether the cash register knows it’s on the air. 


He may 


That’s why the “smart money’ goes for “audience tested’’ programs that have 
already built an audience and are ready to build sales. 


Here are some ‘smart money’’ buys for smart buyers. 


WOMEN IN THE NEWS 
News reports — current events — Holly- 
wood gossip—fashion news and general 


years on the same spot—3:00 to 3:30 topics of interest to women — the re- 
p. m. Monday through Friday. It's a portorial ability and ersonality _ of 
smart money’ buy for small appropria- Nancy Osgood make this something 
ions with a big job to do more than just another news program. 


To the newspapers Miss Osgood is ‘ace 
woman announcer with a voice that 
wears well’’ and she has unusual sales 
bility 1:30 to 1:45 p. m. Monday 
through Friday on 


MICHIGAN RADIO NETWORK 
Most of the Best of Michigan 


sports weather goodwill announce- WIP HOMEMAKERS’ CLUB 

ments, music, Harry Golder, and more A participation program for the ‘“house- 

music! All in the interest of more en- hold purchasing agent’ that sparkles 
yable breakfasts in Detroit. Harry with the personality of Carolyn 

Golder has been making this the out- Cross 

standing breakfast program in_ the 


Nice music too and it’s on the air Mon- 
iay through Saturday at 10:00 to 10:45 
a. m.—plus the big Tuesday afternoon 
show when it gets a full hour in the 
Gimbel auditorium with a ten piece or- 
chestra, outstanding guest artists and 
of course, Miss Cross as hostess and 
emcee. 

It's making sales records in the Quaker 
City and it’s been on the air since 1922 
Six times a week—$100.00—three times 


to a week—$65.00. 
couple of swell troupers 


Doing a 
has a lot of 
what it takes—their record of mail get- 
ting and sales proves that and the price 
will please you. Now on at 8:00 to 8:30 


WIP—Philadelphia 


MATINEE VARIETIES 


Here's an easy-to-listen-to program of 
popular music. Timely too—2:15 to 2:45 
p. m. every afternoon—because that's 
when the housewife can relax and enjoy 
it. The price? You won't believe it but 
ask us anyway 


A half-hour variety program with Claude 
Sweeten’s 17 piece orchestra and those 
most popular of emcees (two of them— 
count ‘em) Bill Davidson and Bob Bence, 
with their troupe of vocalists and novelty 
acts. 10:30 to 11:00 a. m. Monday 
through Friday and you can buy the 
full half-hour show—one day a week— 
time and talent (don't ask us how they 
do it—the boys must just love their 
work) at just $115.00, fully commission- 


ible 
KFRC—San Francisco 


WIRE—Indianapolis 


EV HUNG 


Master of the black and white 
a program of 


keys— 
modernistic modulations 
Has been a feature of station WOOD 
for more than seven years. Popular 
leader of one of the city’s best orches- 
tras and has a large following in this 
area. Monday and Saturday, 1:30 p. m. 
at a very reasonable price on 


WOOD—Grand Rapids 


It is our good fortune to represent stations whose managers apply themselves to 


developing ‘‘audience tested’’ programs. 


It’s your good fortune that these are made 


available to take the guesswork and the gamble out of buying radio advertising. 
We'll be glad to tell you about the many other “audience tested’’ programs now 


read 
WAL 


on our stations, for example SYCAMORE STREET on KGB. S 
INTERVIEWER on KDB, Santa Barbara, and many others. 


an Diego, SIDE- 


WILLIAM G. RAMBEAU COMPANY 


CHICAGO NEW YORE 


DETROIT SAN FRANCISCO 
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48 ADVERTISING AGE June 21, 
Retail Lineage “Index of Retail Activity in 78 Importan 


Gains Continue 


in 78 Markets 


Chicago, June 18. 
advertising for this 


Retail 


year through 


display | 


June 12, is 6.2 per cent ahead of the 
comparable period of last year, ex-| 
actly the same per cent of gain as 
was shown at the end of the preced- 
ing week, according to the ApVERTIS- 
ING AGE Index of Retail Activity. 

In the 78 major cities measured by 
this Index, newspapers have carried 


a total of 479,460,782 lines of retail 
display in the reported period against 


451,609,084 lines in the same period 
last vear, a gain of 27,851,698 lines. 
For the seven-day period ended 


June 12, 
cities 


newspapers in the 
carried a total of 


measured 


lines against 20,800,560 lines In the 
comparable week of 1936, a gain of 
1,256,442 lines or 6 per cent. 


Fifty-six of the 78 cities measured 
by this Index show gains for the 
week over last year’s compared week, 
ranging from a fraction of one per 
cent to 34.9 per cent, according to 
the detailed tabulations for each city 
shown elsewhere on this page. Any 
study of individual tabulations 
should consider the fact that the 
Brooklyn Times-Union discontinued 
publication on June 7 of this year, 
causing an abnormal decrease’ in 
total lineage in Brooklyn after that 
date. 

Following is a 


these 


table showing gain 


22,057,008 | 


| phone Company, 


Payne Elected President 


of Engineering Advertisers 


H. D. Payne, advertising manager, 
Chicago Molded Products Corpora- 
tion, was elected president of the 


Engineering Advertisers Association. 
Chicago, at the annual meeting and 
party, June 18. He succeeds W. D. 
Murphy, advertising manager, Sloan 
Valve Company. 

Other officers elected 
presidents, P. M. 
Haskins Company; Paul Ackerman. 
Victor Mfg. & Gasket Company; and 
H. H. Simmons, Crane Company; sec- 
retary- trenauer. G. A. Hansen, 
Sales Corpration, Directors elected in- 
clude: B. R. Graff, Creamery Pack- 


were: Vice- 
Gardanier, R. G 


age Mfg. Company; W. F. Crawford, 
The Edward Valve & Mfg. Company; 


A. DeYoung, Whiting Corporation. 


Harvey, Ill.; E. A. Gebhardt. Com- 
mercial Advertising Agency, Harry 
Neal Baum, Fairbanks, Morse & Co.., 
and J. J. Schanz, Mercoid Corpora- 
tion. 


Stevens President 


of Pittsburgh Club 
A. R. Stevens. advertising 
aver, Rieck-MceJunkin Dairy 


man- 
Com- 


pany, was elected president of the 
Pittsburgh Advertising Club, at the 


June 15, EK. D. 
Mason, vice-president, Albert P. Hill 
Company, was named vice-president. 

James A. Cullison, advertising 


annual meeting 


manager, National Fireproofing Com- 
pany, and for many years club secre- 
tary. was returned to that post. F 


W. Morgan, Bell Tele- 
was re-elected treas- 
urer. New directors include J. D. 
Coullie, Chatfield-Woods Company; 
Dave Wolff, E. L. Wiegand Company; 


Pennsylvania 


Stee] | 


and Harold Perkins, Pittssburgh 
Press, Sam K. Smith, retiring presi- 
dent, becomes ep-oticio director. 
G-H Gets Three 

The new Greensboro, N. C... office | 
‘of Gottschaldt-Humphrey, Inc., At- 
lanta, Ga., advertising agency has 
been appointed to handle the = ac- 


or loss for each weekly period of | 
this year over last year: 

January 2 ; — 5.8 
January +] t+ SH 
January 16 + 4.0 
January 25 + 4.2 
January 0 5.8 
February 6 8.5 
February 13 6.0 
February 20 + 16.6 
February 27 8.3 
Mareh 6 ‘ 11.5 
March 13 + 12.0 
March 20 ’ + 12.9 
March 27 + 7.9 
April 7.3 
April 1¢ + O.9 
April 7 11.5 
April 24 . t 8.2 
May ] + 0.6 
May \ +t &9 
May 15 ; + 4.7 


8 oe ee ee 


a 
“Ws 


-* 


Where Farm Prosperity is Reflected in 


counts of 
furniture 
Trust 


Tomilson, High Point. 
manufacturer; American 
Company, Charlotte; and Me- 
Mebane, mat- 


bane-Royall Company, 
tress manufacturer 


RESULTS to Aggressive Advertisers! 


The 
places Moline 
advertising. 


Rock Island on the 
Here the “big four” 


International Harvester Co. 


J. 1. Case Company 


largest number of employed and. the 
list of 


largest payrolls in history definitely 
PREFERRED territories for resulttul 


Deere & Co. 


MVinneapolisMoline Implement Co. 


are marking up new records in carloadings of modern farm machinery for ship 


ment to farmers all over the world, 


thousands of workers of the “Big 


Four” in this Farm Implement Capital of the world are eager buvers, with 
the cash to buy what vou have to sell, 
{1 Member of ILLINOIS MARKETS 
Natl Rep. The Allen Khapp-Frazier Co New York, Chicago, Detroit, St. Louis 


Markets 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1927, by Advertising Publications, Inc.) 
‘; Gail Gialt 
24-W eel °24-Week 24-Week or loss Lae | Loss 
Perice Period Period 1937 1937 Week W ex 
KEnded Ended Ended ove Ove Ended Ende 
City June 15,19 June 13, 1936 June 12,1937 18.5 LHe lune 14,1936 June 12 
Akron, O 7.201.557 7 6.901.263 4.5 7.4 363,818 
Altoona, Pa 2,814.90 2. 5,292,184 16.0 10.8 130,676 
Atlanta, Gia, 6.464.977 6.903.541 7.355.410 > 14.2 + 6% 278,852 505 
Baltimore, Mad 4% 704528 10,091,101 10,814,204 11.4 +%7.2 488,27 53: 
Birmingham, Ala 4.740.022 5, 299,26¢ 445.5584 25.4 12.3 246,750 240.5 
Boston, Mass % 728,675 hobisdit 0.7 1.8 438,655 34,5 
Bridgeport, Conn 3,909,116 $2 24 Wo 8.4 203,700 238 1 
| Buffalo, N. Y ' 7,771,358 8.635,582 +11.1 +14.0 406,238 433 
Camden, N, J 1,833,693 1,856,118 1.3 +1.3 43,904 78,1 
Cedar Rapids, la 2,188,298 2,440,312 + 11.5 5.5 YS,056 103 r 
Chattanooga, Tenn : 3,436,793 2 945.040 14.4 .4 154,611 145 r 
Chicago, Il. cease 28,986,316 ] 14.915.503 2:3 +i.4 737,657 S17 i 
Cincinnati, O. ... coee €,089,814 7,880,449 S.310,018 + &.1 D9 350,049 365 
Cleveland, ©. &,582.165 %.109,447 10,026,125 16.8 10.1 444,692 
Columbus, ©), 297,520 
Dallas, Tex, . 8,853,701 9 533,376 GY YOU OLY +11.% ay 486,650 9 
Dayton, ©, 6,230,998 7.286.776 + 5.2 16.9 295,740 4. 
Denver, Colo $+,771,098 $.7949,270 1.7 ~ O06 243,410 
Des Moines, la 2,976, 110 “ 3,076,984 +1.4 + 3.4 119,067 2 
boetroit, Mich 10,081,779 10.71,..855 7. + 6.3 $54,960 $72 
erie, Pa ; - 3,289,356 21,654 4.149.874 + 26.2 + 24.9 144,396 1X8 ’ 4 
Evansville, Ind ‘ 5,552 5.996.648 5.739.734 + 3.4 $.3 260,848 265,146 4 
Fall River, Mass 15 1,597,927 167,114 rT 9.2 6 72,894 74,599 4 
Flint, Mich aa F , 4,124,008 4,259,822 + S.1 K 170,730 186,07 
Fort Wayne, Ind. 4,$ 5.347.369 5.590.044 + 13.9 4.6 245,581 233.688 at 
(iury, Ind nae ies we 2,788,108 2.505.907 + 46.1 + 25.7 179,019 216,366 rn 
Grand Rapids, Mich.... 1,3 4.256.798 5.114.970 + 18.0 + 20.2 199,808 241,486 +9 
Greenville, S.C... : S 2,639,169 3.180,969 + 4.8 18.6 153,286 ‘ 
Houston, Tex, ; 6, 6,580,761 7,594,132 22.9 15.4 308,126 ‘ 
Indianapolis, Ind 7, 8.024.751 717,681 12 8.6 3s \0) +8 
Jersey City, N. J ; ] 5 1,150,431 1,130,945 7.2 1.7 56,462 
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Knoxville, Tenn. .. 4,055,517 4.406.360 4.654.204 14.8 5.6 220,304 i. 
Little Rock, Ark 1OS6.354 $1,202,072 4,386,172 1.4 168,630  — 
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Bo ae Ct 41,874,940 4,785,228 7 3.4 215,782 
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}OkKlahoma City, Okla O71 5,127,245 5,469,214 + 13.7 ~6.7 229,348 25.8 
Peorta, Ei. . ss ios f b,045 5.179.464 5.560.927 + 6.2 7.4 223,562 
Philadelphia, Pa. ...... 18 720 13,452,482 14.433.609 i £9 7 2 662.766 
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Providence, R. I : 6.461,161 6,418,613 H.621, 390 + 2.5 + 3.2 US,618 
meading, Pa. ...+ . 4,680,718 4.279.064 5,086,606 + 8.7 18.4 221,424 
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Rochester, N, ¥....... 384.714 8 487.647 S.7T23.980 + 4.0 9.§ 377.209 
| Sacramento, Calif 7.790 4.054.114 4,068,498] 1 7 0.4 166,642 
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San Diego, Calif 2,817,832 6.268 066 6,728,506 + 15.7 7.3 06 f 
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Spokane, Wash 2 GBS 804 UT 626 615,024 $91.4 “6g Lit } 
} St. Louis, Mo., ‘ 8.572.485 4.913.470 44 75 401 06 
St. Paul, Minn 6.207.744 >, S29.864 + 2.8 ti. 255,9 
Syracuse, N. ¥ 5.412,932 5,572,821 8 2.9 268,940 
Tacoma, Wash 2.775.462 , OT8.524 O.0 10.9 122.612 
Tampa, Fla » 212 818 2.044.682 ] 5 § 100,809 106,764 
Toledo, q), . : 240 988 21g 204 
Toronto, Ont., Cur 10,095,654 4 H60,568 3.4 LO.9 386,719 371,122 
(ea eae a Saree 2,171,274 1.756.328 K.2 $13.5 40,398 95,102 
Tulsa, Okla, $.1N3.046 4.654.216 4G? 1.9 195.510 17S.69¢ 
Washington, D. C..... 15,534,452 17.215.932 1 13:8 9.7 733.262 745,923 
Worcester, Mass . 6,481,280 5.875.655 8:3 +1.6 276,671 299,847 
Youngstown, O L0N7.748 1.604.648 tit n.4 230,923 183,512 
Total . lO 444.502 PHT.HOG ONG +460,782 10.2 -~.2 “O.S00,560 29.057,00 
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Appoints Committees 


for Western Council 


Maurice H. Needham, Needham. 
Louis & Brorby, Chicago, and 
dent, Western Council, American 
Association of Advertising Agencies. 
initiated the work of that organiza- 
tion last week with appointment of 
committees Chairmen 
lows: 

Screen advertising, Homer 
male. MeCann-Erickson, Ine.: 
control, A. M. Stewart. 
Daniel Frey Company: 


presi- 


are as fol- 
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fiscal 
Charles 
radio, R. G 


Marvin, J. Walter Thompson Com- 
pany; agricultural press. G. B. Gun 
logson, Western Advertising Agency: 


mechanical production, G. W 
J. Walter 
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Spever, 
Thompson Company: busi- 
papers, G. V. Lowrie. MeCann- 
Krickson, Ine.; newspapers. George 
Pearson, J. Walter Thompson Com- 
any; membership. H. M. Dancer. 
Yenri, Hurst & MeDonald: maga- 
ines, E. Ross Gamble. Leo Burnett 
“Company; Cleveland chapter. R. M 
\iderman. MeCann-Erickson Tie 

Detroit chapter, c W rroake 
srocke, Smith & French. 


Sturtevant Moves 


Wallis H. Sturtevant resigns 


hus 


Ys art director, Hudson Advertising 
Co.. New York, to take the same nost 
with Charles Advertising Service. 
New York, specializing in agricul- 


tural advertising. 


W. H. Alger Appoints 


The W. H. Alger organization, 
Gializing in beauty shop insurance, 
has appointed Morris & Davidson, 
Chicago, as advertising counsel. Con- 
tinued business paper and direct mail 


efforts, using color pages as well as 
black and white in the former me- 
dium, are planned. 


Pass Fair Trade Bill 


Connecticut the list of 
states having trade laws, with 
Governor signature affixed to 
the measure. It contains a section 
barring gifts, concessions and combi- 
nation sales, 


has joined 
fair 
Cross’ 


Burnett Gets Fitger 


Fitger Brewing Co., Duluth, Minn. 
hus appointed Leo Burnett Company, 
Chicago, as its agency. Newspapers. 
and will be suea. 


audio 


posters 
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New Work for Polachek 


Victor H, 
circulation, 
pers, 
The 
W. F. 


Polachek, 
Hearst Sunday 
has become business managt 
American Weekly, 

Harvey, resigned. 


supervist 
news| 


Lemmon Heads Hecker | 


Guy Lemmon, formerly parti 
Benton & Bowles, New York age? 
was recently elected president 0! He 
ker Products Corporation, form 
Gold Dust Corporation, New Ye! 
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vontinued from 2) 

make the printed word 
Remodeled stores, re- 
d restyled products of all | 


Page 


ff rive. 
ell h 


met 
_ 2 the interest not only of bet- 
alu but more esthetic satis- 
son, might well be included in| 
; program, he asserted. 
yecussing regulation of advertis- 
py, Mr. Kraft suggested that 
would become needless when | 
srtisers grasped the idea that 
» immediate results are not to 


-eorned, few pieces of individual 
or even entire campaigns, are 


oftable on that basis alone. Only 
en they are regarded from the 
> term view, With each unit in a 
naign contributing to the good 
‘of the 
and its products, can the ex-| 
»yditures be justified. And when 


syiewpoint is assumed, it becomes | 


tion’s territory in behalf of a sound 
understanding of advertising. 
Arizona was admitted to the asso- 
ciation by virtue of an amendment 
to the constitution extending the 
Southern California territory to in- 
‘lude that state. Three new 
Ogden, Tacoma and Phoenix, joined 
the P. A. C. A. during the past year, 
while Denver has indicated its inten- 


tion to affiliate. 

J. J. Tierney, Spokane Spokesman- | 
Review. and Harry Lynch, Tacoma 
News Tribune, were leaders in a 


round table discussion held by classi- 
fied advertising managers of 
newspaper prior to the convention. 
M. J. A. MeDonald, Oakland Tribune. 
wus elected president of the classified 
rganization. 


TO ADVERTISE, 
FIRST EDUC 


Coast 


* 
public toward that com- | SELF: THOMSON 


(Pictures on Page 51) 


gnecessary to caution the advertiser | 


ainst polluting the clean 


public confidence and 


ivertisers 
Vr. Kraft concluded by reminding 
that the emotional ap- 
handled, is the moti- 
which may spell the 
failure and suc- 


s auditors 
eal, properly 
ating force 
‘ference between 
s in advertising, 
Anti-Propaganda Campaign 


President Townsend told at the 
ening session in the Mormon Tab- 


ernacle Sunday of the year-old deci- 


nof the Pacific Advertising Clubs 


Association to launch a definite pro- 


if student education to combat 
agitation by certain 
septical teachers and others. 
Miss Mary McDonald, of Tacoma, 
| that encouraging initial success 


t-advertising 


has attended the association’s efforts. 


ney 

In his talk at a newspaper depart- 
Mr. Thomson said 
Bureau of Advertising will 


ntal ession, 
it the 
r'tly be 


ast through of a San 


Office. 


reopening 


n 
AUCISCO 


Check on Legislation 
+ 


defense against adverse legisla- 


ciation appoint a group to 
1 a careful check on proposed 
l-advertising measures so. that 
ves might be curbed while 

Were still incipient. He also 
Pported the idea of a direct mail 
Npalgn to key men in the associa- 
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Sonsulting Executive for 
Large Corporations 


*nce—Experience—Organization 
—Execution— 


ARTHUR C. WEICK COMPANY 
W. Jackson Blvd. Chicago 
Wabash 5379 


pain TING PLANT, comprising a complete 
‘pographie Service Department — a com- 


plete Ler 

Ene ‘erpress Department—and a complete | 
faving 7 | 

3 : & Department—all under one manage- | 

men 


“perating Day and Night shifts, 
“| cas of securing the services of TWO 
6 1 : 
“e LESMEN with proven records. Remarkable 
so nity for salesmen already having definite 
act«. Write fully. Box 1154, Advertising Age. 


stream | _ , , — 
) is the common heritage of al) | tion for the advertiser as prelimin- | 


represented on the Pacific | 


Epsteen urged a studied plan | 


suggested that each unit in | 


Salt Lake City, June 15.—Educa- 
|ary to his efforts to make the public 
j}conscious of not only his product 
| but the business back of it, and im- 
|proving the public’s attitude gener- 
jally toward business, was advocated 
| today by William A. Thomson, di- 
|rector of the Bureau of Advertising, 
American Newspaper Publishers As- 
‘sociation, in an address before the 
convention of the Pacific Advertising 
‘Clubs Association. 


| Too many of the advertised prod- 


jucts enjoying consumer good will 
|have never given their purchasers a 
|real introduction to the organization 
producing them, Mr. Thomson de- 
clared, with the result that, while 
the consumer has faith in the prod- 
jucts, he is often apt to consider the 
|company behind them a “big bad 
wolf.” 


| All Industry Inter-Dependent 


“Ignorance—public ignorance—has 
furnished the real background for 
the adverse public opinion § from 
which business’ suffers,” he said. 
“Whatever its sins of commission, 
business must admit the sin of omis- 
;sion which bred public ignorance, 
|chiefly because it was too busy or 
ltoo complacent to give proper 
| thought to the matter. 

“If individual enterprises have a 
{story to tell about valuable services 
|which they render besides this mat- 
jter of producing dividends, if they 
|have nothing to hide and can lay 
|all the cards on the table, it is cer- 
tainly time that story was told 
the public,”” Mr. Thomson said. “It 
is up to business to show the com- 
mon interest between the general 


branch of the work has been| 
ation of a junior department of 
PACA, open to advertising as- 
ants in schools and colleges, and 
viding contaets for them with 
practical advertising men, and at 
same time giving them the am- 
inition with which to meet any 
paganda they encounter in their 
| work, 
’ Bennion gave an inspirational 
lress, “Advertising Puts the Push 
Progress.” He asserted that the | 
‘illion dollar advertising busi- 
ss is a paradox, in that while it 
sts a great deal of money, no one 
the bills, because it enables 
ducers to reduce cost by increas- 
s volume and permits consumers 
juy superior products for less 


public and productive enterprises, to | 


clubs. | 


to | 
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'|Plans for NPA. = 
Fall Meeting — 


FAIR TRADE PACT : 
_ Salt Lake Real Host; 
No Parking Tickets! 


Salt Lake, June 16.—Dele- ° 
gates to the PACA convention Are Outlined 
in Salt Lake City were given 

window shield stickers for | New York, June 15.—The frat of 
| their cars allowing Special la projected group of one-day meet- 
acne sigh igs. 03 Ltaaiveg om ings, designed to give members an 
conclave. In addition to this, lopportunity for discussion of timely 

placards were distributed, bear- ell ‘ee ae TEE 
|subjects as well as informal contact 
ng the words, “Hop In, Ad |with each other, was staged by the 
John A. Lyons (left), president of the Clubber,” designed to facili- =)National Publishers’ Association to- 


tate and lessen the expense of 


Julep Tobacco Company, maker of Julep , 
transportation. 


cigarettes, signs the first contract under 
the new Massachusetts fair trade act 
with H. E. Rowley, manager of the S. S. 
Pierce Company, large retailer, in the 
company's Boston office. 


day at the Knollwood Country Club 
| near White Plains, N. Y., home club 
| William B. Warner, president of 
rr 
| 


he association and president of Me- 
‘all Corporation. 


| Wells Leaves Ex-Cell-O 


Mr. Rowley's | 


. John E. Wells has resigned as 
assistant, J. T. Scully, watches the | vavertising manager of Ex Cell-0 Hear Committee Reports 
| eit | Corporation, Detroit. machine tool : ere = BL oa 
| manufacturer. Mr. Wells is  presi- The representatives of leading pub- 
speeches made by currently suc-| dent of the Industrial Marketers of | lishing houses heard brief reports 
cessful politicians. | Detroit, chapter of the National In-| from committee chairmen and others, 

“Then he may get a true picture,” | dustrial Advertisers Association. }and took up matters of joint in- =m 
Mr. Thomson pointed out, “of that} vice ae terest, ineluding the fall meeting, ; 
public which lives on drama, self- | Chiris Names T & J which will be again heid at Shawnee- 
interest, fear, hope, humor, triviali- Antoine Chiris Company, Grasse, |°%-the-Delaware, probably in the 
ties and hokum, that public whose| France, producer of essential oils, |!atter part of September. a 
interest in things that do not con-|has appointed Thornley & Jones, Inc., Mr. Warner demonstrated his fa- . 
cern its intimate and immediate} New York, to handle its advertising.|miliarity with the golf course by 


Admitted to ABC 


winning the blind bogey prize in a 
play-off of a five-way tie, the low net 
prize going to L. J. MeCarthy, mar- 
keting director, Hearst Magazines, 
Inc. 


affairs is only superficial, but which 
can always be induced to think, to 
absorb and to act, if you only know The Manufacturing Confectioner 
how to stop it, make it look and | has been admitted to membership in 
listen.” ‘the Audit Bureau of Circulations. 


sniinamaiiaidl 


THE SOUTH’S “MAIN STREET” 
IS PAVED WITH GOLD :-:--:- 


Te 
a) /// 


You can pick it up, too. You can bank it. For 
with their background of busily whirring mills, the 
four great markets of the South’s ‘‘Main Street” 
are strong in payroll cash, rich in volume business. 


;|demonstrate the inter-dependence of | 


all 
| that 


forms to 


one 


of industry and 


endeavor cannot be 


|stroyed in our closely woven econom- | 


fabric without injuring other 
parts of that fabric as well.” 
Giving credit to the start 
several chain stores, motor 
companies, banks and other 
| zations in institutional 
Mr. Thomson said that 
executives are well 
tise their products, 
crete ideas when 
tising their own 


ic 


| by 


programs, 
while many 
able to adver- 
they lack con- 
it comes to adver- 
companies. 


“Dignity Complex’ Hinders 


He named the “dignity complex” 
as one too often adopted in institu 
tional themes. “Why,” Mr. Thomson 
asked, “will an advertiser let his 
advertising agency write copy de- 


scribing his product as a ‘wow’ and 
then, when copy written of an 
institutional character, insist that 
|the company shall be described 
| the ‘ultimate achievement of 


is 


as 


pro- 


| ductive genius meeting the challenge | 


of sophisticated discrimination?’ ”’ 
Suggestions offered by Mr. Thom- 
|son to help the advertiser in ridding 
ihimself of this “dignity complex” 
lincluded a trip to the movies, an 
levening with the radio, perusal of 
|the newspapers and study of the 


prove | 
de- | 


made 
car | 
organi. | 


| But work all four. There’s gold for you right down 
| the line —- and if you detour around any one of 
| these markets, you'll miss business you can use. 
| Shoot, and shoot hard at Greensboro, Charlotte, 
Greenville, and Atlanta . . . and you'll hit the 
backbone of the Southeast. 


First in the eyes and ears 
of Piedmont South Carolina 


GREENVILLE NEWS- PIEDMONT 


WFBC % 5,000 WATTS 


Represented by BRYANT, GRIFFITH & BRUNSON, Inc. 
CHICAGO DETROIT BOSTON 


50,000 CIRCULATION 


NEW YORK ATLANTA 
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ADVERTISING AGE 


June 21, 19; 


Coal Campaign 
Boosted 50% by 
Dealers Copy 


New York, June 16.—Co-operative 
newspaper copy of retail coal and 
coal equipment dealers during the 
first four months of the Anthracite 
Industries, Inc., campaign augment- 
ed the 850,000 lines inserted by the 
institute approximately 50 per cent, 
F. W. Ernest, Jr., Industries presi- 
dent, reported today. 

Building its sales story about the 
slogan, “The Solid Fuel for Solid 
Comfort,” Anthracite Industries has 
emphasized automatic control by 


—————————————— oo 


means of thermostatic devices and 
special stoker installations, 

Inasmuch as the local sales agen- 
cies for such equipment are gener- 
ally coal dealers, an excellent oppor- 
tunity, Mr. Ernest pointed out, was 
provided for joint promotion of both 
anthracite coal sales and automatic 
equipment designed to provide com- 
fort, cleanliness and economy that 
compared favorably with competing 
fuels. 


Armstrong Changes 


Robert S. Armstrong, formerly of 
Erwin, Wasey & Co., New York, and 
more recently with Market Research 
Corporation, New York, has joined 
the Lincoln Inn Distilling Company, 
New York, as assistant to the vice- 
president. 


Kopf Join Republic 


Elmer J. Kopf, sales promotion 
and advertising manager, Union 
Drawn Steel Company, Massillon, O., 
has been appointed to the advertis- 
ing division of the Republic Steel 
Corporation, Cleveland. In addition 
to the new post, Mr. Kopf will con- 
tinue his work with the Union Drawn 
Steel Company, a Republic subsidi- 
ary. 


New Willys Model 


Willys-Overland Inc., 
ledo, O., 


Motors, 


1938 line, 
passenger 
series. 
ent 


to 
the 


in addition 
models’ of 


models is reported to have 


despite daily shipments to dealers. 


To- 
will introduce a light weight, 
standard tread commercial car in its 
the three 
current 
Heavy demand for the pres- 
re 
sulted in a heavy backlog of orders 


CHARTER TRAIN 
TO TAKE AGENCY 
MEN ON JAUNT 


Chicago, June 17.—Fifty agency 
men, chiefly space buyers, will be 
guests of Stations KLZ, Denver, and 
KVOR, Colorado Springs, in an unique 
good will tour of Colorado, designed 
to promote that state as a national 
market, while celebrating extensive 
building programs just completed at 
the two radio stations. Both are 


© WEPTOUT BACK 


It takes background to give meaning to any figure, even the dramatic kind in the air above us here. Take this 


bf 


ROL NY) 


shadowless shot and turn it around,--upside down. sidewise, east, west. Not sure now just how the artist made 


the original? Of course not. because it takes background to fix the direction of motion. to give it measure, to 


orient the figure. 


The Macy-Westchester newspapers believe it is essential for an advertiser to have the background that lies 


behind all media figures: to have the story behind the arithmetic, the human color against which charts and 


graphs swing their lines. 


We have figures available for you, important to your profit. But even mo.e vital is their background, for it 


is this which tells a man truthfully what to expect of a market. We're ready to show you these figures with 


« background whenever you're ready to see them. The Kelly-Smith Company are our national representatives. 


ADVERTISE RE-ACTION 


a, 
The Governor asks that the Industry 


Make the 
New Milk Law Work! 


WE’RE WILLING TO Do OuR PARy 


D csmeditnteeenient emer (ame 
(he ee ee lh eee te eh ty whee 


“The Nh tom me pals the hing af prices se commence I dew et pine 
heer ented of te taal Conrado tes ik ie fae ee tee 
—_—- 


“Te Ot poms entinewres taegaimang hermes Glrtmenm sed pamienm 


+ reed we Reedirede of ommade of ous chime ~ 


. 


In a joint insertion in New York ne 
papers, the Dairymen's Co-cpenn! 
Association, Inc., Albany, used PP 
tising to give public accord to the aad 
Rogers-Allen milk control law, recealh 

signed by Governor Lehman 


\n Sante Bar 


Niesen, scre 
{ 


affiliated with the Oklahoma Pypjjs, 
ing Co., Oklahoma City, Publisher g 
the Daily Oklahoman and Time; 
The Farmer-Stockman, 
Eastern members of the party eq, 
verge on Chicago tomorrow and |eayg 
Chicago Saturday on the City of Dep 
ver, streamlined train chartereg for 
the first leg of the trip. The guestg 
will arrive in Denver Sunday mon 
ing and proceed to Colorado §prip 
by bus for an inspection of Kyop 
facilities and two days of entertaip. 
ment, including a dinner at R 
Pomar, home of Spencer Penrose 
Colorado millionaire and mining 
mogul, 


ang 


Visit Estes Park 


From Colorado Springs, the adver. 
tising men will return to Denver to 
visit KLZ before making an inspe. 
tion tour of the rich “sugar bowl” 
district of Northern Colorado, leading 
into Estes Park. At the latter, sey. 
eral days of fishing, golfing and out. 
door life are in store. 

The guest list includes the follow. 
ing: 

Chicago—Frank H. Hakewill and 
N. J. Cavanagh, Roche, Williams é 
Cunnyngham; George R. McGivern, 
Blackett - Sample - Hummert, Inc; 
George Pearson, Richard Marvin and 
Gene Fromherz, J. Walter Thompson 
Company; H. H. Hudson, H. W. Kas 
tor & Sons Advertising Co.; H. L. 
Hulsebus, Stack-Goble Advertising 
Agency; R. W. Metzger, Ruthrauff é 
Ryan; N. H. Pumpian, Henri, Hurst 
& McDonald; E. A. Fellers, Presb, 
Fellers & Presba. 

New York—L. T. Bush, Compto 
Advertising, Inc.; Herschel Deutsch, 
Lawrence C. Gumbinner Advertising 
Agency; Max Hacker, Pedlar é 
Ryan; H. E. Hendrick, Tracy-Locke 
Dawson, Inc.; John F. Mayer, Street 
& Finney; E. S. Pratt, Fletcher ¢ 
Ellis; G. L. Trimble, Marschalk ¢ 


Mrs. Hend. 


Pratt; Fred H. Walsh, Newell-E 
mett Company; Robert A. McNel lou E. T 
Blackett-Sample-Hummert, Inc. the PAC 


Others in Delegation 


Detroit—C. J. Baker, Maxon, Int. 
Fred Barrett, Lee Anderson Adver 
tising Co.; Elmer W. Froehlich, Ma 
Manus, John & Adams; Carl Georg 
Jr., D. P. Brother & Co.; Hugh Job 
ston, Brooke, Smith & French; W.!: 
Davis, J. Stirling Getchell, Inc. 7 

Cleveland—Paul C. McCormits, 
McCann-Erickson, Inc.; Ray G. Sit 
mons, Meldrum & Fewsmith; Willia® 
J. Staab, Fuller & Smith & Ross. 

Others on the list are Osborne 5 
Bond, Joseph Katz Co., Baltimore 
Brace B. Brewer, Ferry-Hanly Cm 
pany, Kansas City; Ted Enns, 
mer-Krasselt Company, Milwauke 
R. J. Potts, R. J. Potts & Co., Kat 
sas City; Allen B. Russell, Pot# 
Turnbull Company, Kansas Cit) 
John H. Sarles, Knox Reeves Adve" 
tising, Inc., Minneapolis; F. 
Weber, D’Arcy Advertising Co 
pany, St. Louis. Executives of te 
publishing company, the radio s* 
tions and their national represeD® 
tives will also be prominent. 


Sparrow Gets Eureka | 
Sparrow Advertising Agency, Birm 


ingham, Ala., has been appointed " Yancou 
handle advertising of Eureka Chet Jarvis 

ical Company, Sylacauga, Ala., 4" agency 
facturer of King Bee Ant Chaser ® vertisin 
liquid for killing ants. Radio 2° BB clinging 


newspapers will be used. B. L. Syk* 


is account executive. 
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STARS JUST DROP IN ON KDB MANAGER 


: 


themselves, apparently cheerfully, “in for an interview. 


SALT LAKE ENTERTAINS PACA 


greets Mayor A. W. Burch, Spokane, Wash. 


in Santa Barbara for a “sneak preview, Craig Reynolds (center) and Gertrude 
Niesen, screen stars, dropped in on Don Hastings, KDB manager, and found 


Mrs. Hendrik Romeyn, secretary of the Salt Lake Business Men's Advertising Association, 


lou E. Townsend, advertising manager, Bank of America, and retiring president of 


PHOTOGRAPHIC 


“How Advertising Benefits the Consumer” 


F John AN Lilton Caltedl 


in the Second Annual National Competition Among 
College and University Students 
Sponsored by 
ADVERTISING AGE 
The National Newspaper of Advertising 
Presented in the City of New York + June 21,1957 
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{ ) / ro wg 
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SR BERNSTEIN CONTEST sec merary 


Each of the 26 winners in the Advertising Age student essay contest will receive 
one of these certificates, winners of first places in the high school and college 
divisions receiving theirs at the A.F.A. opening general session Monday. The 
awards were designed by Dale Nichols, noted industrial artist and designer, and 
executed in two colors on English hand-made paper by J. M. Bundscho, Inc. 


the PACA, looks over a convention exhibit with Florence Gardner, veteran execu- 


tive secretary of the San Francisco Advertising Club. 


Vancouver PACA members brought along their totem pole. C. B. 
“ervis, Jarvis Electric Company, (left) Roy A. Hunter, Vancouver 
or, “gency chief, and James Lightbody, PACA vice-president and ad- 
and prising manager, British Columbia Electric Railroad Company, are 
ykes “'sging tightly to the beautifully-carved model which was their 
“good luck staff” at the convention. 


Warren E. Kraft, vice-president, Erwin, 
Wasey & Co. and manager of the These Los Angeles PACA members literally dropped in on the convention. The candid camenaman 
Seattle office, came fully armed for the caught them piling off a plane at the Salt Lake City airport. Left to right are Hal W. Brown, 
address he made at the PACA conven- president, Pacific Outdoor Advertising Company; William S. Scholtz, Scholtz Advertising Company; 
tion. He told advertisers to study Ray O. Kellogg, Los Angeles Advertising Club managing director; Marian Manners, Los Angeles 
methods of politicians. (Stories on Pages Times; Frank McKellar, Los Angeles Advertising Club president; Esther Mangan, Arts & Engraving 


2 and 49.) 


Company; Louise Ludke, Emil Brisacher & Staff, and Arona D. Hansen, advertising manages Bereley's. 


REVIEW 


OF THE WEEK 


IN PACA SPOTLIGHT 


Pa 


D. D. Durr, Associated Oil Company, 
Los Angeles, (left) starts early to pre- 
pare for the '38 convention, of which he 
will be chairman. £. J. Murphy, Los 
Angeles sales manager, Dictaphone 
Sales Corporation, lends a hand. 


Mrs. Grace Hudson, (right) Fargo, N. D., 
agency owner, jots down some notes for 
visitors from considerably further away— 
Mr. and Mrs. D. R. Wanberg, of Johan- 
nesburg, South Africa. 
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DEALERS ARE PEOPLE 


The LIFE force is felt along every channel of selling. A magazine that has changed 
the reading habits of millions of U.S. people must impress and influence the sales- 
men, wholesalers, and retailers of the nation. For dealers are people and... 
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